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Answer all questions in the spaces provided.

 1 (a) What is an activity holiday?
    

 .............................................................................................................................................
    

 .............................................................................................................................................
(1 mark)

 1 (b) Give two reasons why there has been a growth in the number of activity holidays in 
recent years.

    
1 ...........................................................................................................................................

    
 .............................................................................................................................................

    
 .............................................................................................................................................

    
 .............................................................................................................................................

    
2 ...........................................................................................................................................

    
 .............................................................................................................................................

    
 .............................................................................................................................................

    
 .............................................................................................................................................

(4 marks)

 1 (c) Many travel and tourism products are said to be intangible and perishable.

   Explain why travel and tourism products are:

 1 (c) (i) intangible

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................
(2 marks)
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 1 (c) (ii) perishable.

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................
(2 marks)

 1 (d) Outline the reasons why travel and tourism organisations now devote substantial 
resources to the management of health and safety.

    
 .............................................................................................................................................

    
 .............................................................................................................................................

    
 .............................................................................................................................................

    
 .............................................................................................................................................

    
 .............................................................................................................................................

    
 .............................................................................................................................................

    
 .............................................................................................................................................

    
 .............................................................................................................................................

    
 .............................................................................................................................................

    
 .............................................................................................................................................

    
 .............................................................................................................................................

    
 .............................................................................................................................................

(6 marks)
____
15
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 2 Study Figure 1, which shows two exotic destinations popular with the long-haul market.

  Figure 1

        The Great Wall of China

  

        The Twelve Apostles, Australia

  

 2 (a) What is meant by the long-haul market?
   

 .............................................................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................
(2 marks)
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 2 (b) With the help of Figure 1, suggest how an increase in tourism might lead to a range of 
positive impacts at destinations such as:

  the Great Wall of China  .....................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................

  the Twelve Apostles  ..........................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................
(8 marks)

____
10
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 3 Assess the factors which have led to the increasing popularity of cruise holidays.
   

 ......................................................................................................................................................
   

 ......................................................................................................................................................
   

 ......................................................................................................................................................
   

 ......................................................................................................................................................
   

 ......................................................................................................................................................
   

 ......................................................................................................................................................
   

 ......................................................................................................................................................
   

 ......................................................................................................................................................
   

 ......................................................................................................................................................
   

 ......................................................................................................................................................
   

 ......................................................................................................................................................
   

 ......................................................................................................................................................
   

 ......................................................................................................................................................
   

 ......................................................................................................................................................
   

 ......................................................................................................................................................
   

 ......................................................................................................................................................
   

 ......................................................................................................................................................
   

 ......................................................................................................................................................
   

 ......................................................................................................................................................
   

 ......................................................................................................................................................
(10 marks)

____
10
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 4 Casinos, such as the one shown in Figure 2, are a relatively new type of tourist attraction 
which are visited by people who enjoy gambling.

  Figure 2

  

 4 (a) Discuss the advantages and disadvantages for tourist resorts of allowing casinos to operate.
   

 .............................................................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................
(6 marks)

Question 4 continues on the next page

Turn over 
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 4 (b) Casinos are part of the attractions sector of the travel and tourism industry.  The 
owners and operators of casinos will have to work with organisations in other sectors.

   Explain why casinos would develop relationships with one other named sector of the 
travel and tourism industry.

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

(4 marks)
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 4 (c) Using examples from UK tourist destinations that you have studied, assess the 
importance of the interdependency between organisations from different sectors of the 
travel and tourism industry.

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

(8 marks)
____
18
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 5 Study the information in Figure 3, which is a letter sent to a travel trade newspaper by a 
travel agent.

  Figure 3

  

As the travel industry is changing so 
much, I wonder what will be expected 
of travel agents in five or ten years’ 
time. Will we just be playing a consul-
tancy role, piecing together holidays 
using dynamic packaging doing online 
pick-and-mix? And will we mainly be 
working from home? All this change is 
very confusing and travel agents on the 
frontline are the ones who have the most 
to lose.
All these potential changes will have a 
huge impact on how we work. Travel 
agents need good training, more status 
and better pay so they can become 
successful ‘consultants’ in the future.

What does future
hold for agents?

Name and address withheld

 5 (a) Outline three services currently provided by travel agents.

  1  ..........................................................................................................................................
   

 .............................................................................................................................................

  2  ..........................................................................................................................................
   

 .............................................................................................................................................

  3  ..........................................................................................................................................
   

 .............................................................................................................................................
(3 marks)

(10)
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 5 (b) As shown by the letter in Figure 3, the ways in which travel agents operate have 
changed a great deal in the past decade and will continue to change.

 5 (b) (i) Discuss the changes which have resulted in travel agents working in different 
ways.

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................
(6 marks)

Question 5 continues on the next page

(11)
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 5 (b) (ii) Suggest why travel agents might be seen as just being ‘consultants’ in the future.

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................
(6 marks)

____
15

(12)
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 6 (a) Outline three reasons why the introduction of budget airlines was a major innovation 
in the travel and tourism industry.

  1  ..........................................................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................

  2  ..........................................................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................

  3  ..........................................................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................
   

 .............................................................................................................................................
(3 × 2 = 6 marks)

Question 6 continues on the next page

(13)
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 6 (b) Evaluate the impacts of the growth of budget airlines on the traditional package holiday 
market.

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

(8 marks)
____
14

(14)
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 7 (a) Identify two socio-economic influences in the twentieth century which led to the 
emergence of mass tourism and enabled more working class people to take part in 
tourist activities.

  1 ...........................................................................................................................................
   

 .............................................................................................................................................

  2 ...........................................................................................................................................
   

 .............................................................................................................................................
(2 marks)

 7 (b) Assess the importance of changing socio-economic influences in the twentieth century 
in enabling more people to take part in tourist activities.

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

   
 .............................................................................................................................................

(6 marks)
____

8
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