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Candidate B – The Magazine Industry 

Question 1 

The candidate works through each technical area in detail with accurate use of 
terminology applied to the range of representations of class and status evident. 
Particularly strong is the discussion of sound and editing, with reference to the use of 
synchronous sound and to editing techniques used to construct the representation of 
class and status. 

Strong level 4 for all three categories 

Question 2 

The Magazine Industry 

The key concept of synergy is introduced in relation to Kerrang Magazine and Bauer 
publishing.  This is evident institutional knowledge and understanding and evidence 
of a confident attempt (on the second page of the response) to link this to the concept 
of the fragmented audience.  The candidate’s argument is developed with recognition 
of the decline of physical sales of magazine in the UK.  The candidate discusses the 
impact of the internet and use of social networking sites such as Facebook and online 
magazine readers.  The key concept of convergence is identified and evaluated in 
terms of production and the impact of media ownership. This is a clear and sustained 
argument.  This argument is augmented by discussion of the use of digital 
technologies such at the iPhone and technological convergence, for example Vogue as 
an app.

Finally the candidate’s ability to critically analyse the issues is demonstrated in a 
discussion of ‘we’ media and the ability for the prosumer to post magazine 
publications on line to various levels of success.   This is a coherent, well developed 
and sustained argument overall with excellent exemplification and command of media 
terminology relevant to the magazine industry. 

Clear level 4 for all three categories. 






















