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0 1 Figure 1 is a billboard poster for the Sky television series Gangs of London. 

Figure 1 

Analyse Figure 1 using the following semiotic ideas: 

• signifier
• signified
• ideology.

[9 marks] 

Image of Sky billboard poster not reproduced here due to third-party copyright restrictions
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 Clay Shirky argues that the development of online media means that the audience 
has become the producer. 
 
How valid are ‘end of audience’ theories in explaining the relationship between 
audiences and producers of online media? 
 
You should refer to the online Close Study Products Teen Vogue and The Voice in 
your answer. 

[25 marks] 
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 Changes in economic and cultural contexts have led to changes in the way media 
products are distributed and consumed. 
 
To what extent does an analysis of your television Close Study Products support  
this view? 
 
You should refer to both of your television Close Study Products to support 
your answer: 
 

Capital and Deutschland 83 
 

OR 
 

Witnesses and The Missing 
 

OR 
 

No Offence and The Killing 
[25 marks] 
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 To what extent do media products construct a discourse of gender inequality? 
 
You should refer to the magazine Close Study Products Oh Comely and Men’s Health 
in your answer. 

[25 marks] 
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