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Introduction

As in previous series for this paper, generally candidates appeared to be well prepared and
continued to show sound approaches to answering both supported multiple choice questions
in Section A and the structured questions found in Section B. Questions in both sections
were designhed to test across two or more assessment objectives. For questions 1 and 7
candidates' ability to show knowledge, understanding and application was expected, whilst
for all other questions the skills of analysis and/or evaluation were also required.

Candidates’ performance on this paper generally showed an effective grasp of business /
economics concepts and theory, together with a good understanding of business practice
and behaviour. Quantitative skills were demonstrated in response to questions 1 and 7,
though this varied significantly. Successful candidates were able to make effective use of the
stems and data in Section A questions, as these provided a context so that candidates could
explain their answers to part (b) of the questions. Likewise, candidates who wrote answers
in context in Section B scored better than those who did not. For example, clear reference
to an aspect of Fitness Retreat Ltd enabled access to higher marks for levels of response
questions 11, 12 and 13.

In keeping with the aims of the specification, centres are encouraged to deepen

candidates learning through the study of a variety of businesses as part of the teaching

and learning. If given this, they are more likely to develop and transfer their knowledge
and understanding to less familiar contexts - which quite often the key to success in this
unit. This can be achieved through use of a variety of stimuli - case studies, real business
problem solving activities, company reports, newspapers, websites and, where possible, the
use of educational visits/visitors from business in to school.

Section A

Examiners expected to see that candidates at least offered a guess to part (a) of these
guestions. However, as with previous series, this was not always done. The ability of
candidates to gain the three marks for ‘explain your answer’ (show your workings) in part
(b), distinguished stronger candidates. Candidates were able to score at least 1 mark out
of 3 for part (b) by showing their workings in answers to questions 1 and 7 by stating the
formula for operating profit margin and total contribution or contribution, respectively.
Questions 2, 3, 4, 5, 6 and 8, required candidates to explicitly apply their knowledge,
analyse and/or evaluate. Responses to these questions scored at least 1 mark in part (b) for
the use of appropriate definitions/descriptions to help them support their correct responses
to part (a), for example by describing what was meant by adding value in answer to
question 3(b). Explanations of distractors were often less successful, with a number of
candidates simply defining a distractor without explaining why it was incorrect in relation to
the stem and question.

Section B

The Marvin - Mr Motivator case study appeared to be accessible to most candidates across
the ability range. However, there was still a tendency for some candidates to misinterpret
questions. For example a surprisingly large number of candidates analysed sales turnover
in response to question 9(a), rather than sales volume. Likewise, a humber of candidates
discussed the pros and cons of Fitness Retreat Ltd being a private limited company
compared to being a Plc in response to question 13(a) rather than evaluating how Fitness
Retreat Ltd might be affected by limited liability.

GCE Business Studies 6BS01 01

3



4

Question 1

Somewhat surprisingly for a calculation question, candidates did not always score well with
this question. Those who did indicate B in part (a) tended to score full marks by stating the
formula and showing their workings.

Where marks were lost, it was usually as a result of not knowing the correct formula to
use, or just working out gross profit but then omitting the divide by sales revenues x 100
requirement when calculating an operating profit margin %.

Few marks were gained through explaining distractors, though this was not necessary.

1 (a) In the year to 29 December 2011, the UK sandwich chain Pret A Manger
experienced an increase in sales revenue of 15% to £377 million. Operating profits
during the same period increased by 14% to £52.7 million.

This shows that over this period
(1)

A costs must have increased by 1%
B the operating profit margin was 14%
€ the operating profit margin fell by 1%

D gross profits were £324,3 million

Answer @

{b) Explain your answer (show your workings).
(3)

bgedhl megpo

627 ool

77

ﬁ ResultsPlus

Examiner Comments

Correct answer to part (a) - 1 mark.

Part (b) does not indicate full formula as misses off X 100, but
inserts data correctly - 2 marks.
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1 (a) Inthe year to 29 December 2011, the UK sandwich chain Pret A Manger
experienced an increase in sales revenue of 15% to £377 million. Operating profits
during the same period increased by 14% to £52.7 million.

This shows that over this period
(1)

A costs must have increased by 1%

B thé operating profit margin was 14%
C the operating profit margin fell by 1% >( {

D gross profits were £324.3 million oL Peniaa ke

Answer g

(b) Explain your answer (show your workings).

(3)

ResultsPlus

Examiner Comments

Part (a) correct answer - 1 mark.
Part (b) only gives formula, no workings - 1 mark.
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1 (a) Inthe year to 29 December 2011, the UK sandwich chain Pret A Manger
experienced an increase in sales revenue of 15% to £377 million. Operating proﬁts
durmg the same period increased by 14% to  £52.7 million. .

This shows that over this period

(1)
A costs must have increased by 1%
B the operating profit margin was 14% -
. i S
C the operating profit margin fell by 1% LT A
D gross profits were £324.3 million .grqr
Answer ‘p
(b) Explain your answer (show your workings).
(3)

> MeorOWing

hretie Moy x ppeyong pro iy XIdO,
_&M **Q,Mhb\t

s o= 3EaT XM W’“ s A e A

n\B“‘l’fLahb{,mmnMdmrer LAnmn ey "‘"ﬂv
Lwe opera e pvo Y WaAYain st A\ L. 0 g tay
T R o A O

<EP ResultsPlus

Examiner Comments

Part (a) correct answer - 1 mark.

Part (b) - provides operating profit margin formula and inserts
data correctly - 3 marks.

P D

0\ Resultst
Examiner Tip

There is no need to take time to explain the rounding

up of data, unless answers are very close. In this case
it is clear that the only answer is B.
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Question 2

Good candidates were able to offer a definition of market differentiation by either stating
that the business/product stood out or is distinctive from the competition. However, too
many simply stated that market differentiation meant that the product was ‘different’ from
the competition. Candidates must realise that to simply repeat the terminology given in
the question is insufficient — it is expected that explanations will take the topic at least one
stage further. Those who chose the correct term in part (a) generally went on to score 1 or
2 marks in part (b). Some candidates confused differentiation with diversification and thus
lost out in part (b). A significant number incorrectly chose A as the part (a) answer probably
because they had misread the stem, assuming that 'in H&M stores' was a test launch. There
were some good distractor explanations; generally candidates followed the approach that it
couldn’t be answer A - test marketing as the product had already been launched.

An unusual response which rather than give a definition in part (b) starts by explaining two
distractors and then explaining the answer.

2 (a) In February 2012, football star David Beckham launched a range of men's
underwear called Bodywear. This range is only being sold in-H & M high street

This business opportunity for H & M is best described as a form of

(1)

A test marketing
B trade-off o«
C market mapping

D market differentiation

ey
|

Answer ﬁp

(b) Explain your answer.

JEuxood. Nekbe.a. fade of. oS H.3.M. wodd. have hod.....
. Saqfece  onadel . Clogres. em for fhe. ondeat

G prodeek— ?L w:)u\dnL bo. Maltol. mo,?p;ng . fﬁg
GI.E...Eﬂ:.....pOShomrE..ﬂm....Lxlhf:lt@_... s beCose o (ndeukar...
ond. Seeng What to preae ther. padias. [€ wxaad.be.......
Mailet .. diferenticthon...as.. thew _are.seling..a. Prodkck Na....
Ghee €lse. thes. heh makes. them Sond ool

GCE Business Studies 6BS01 01

7



ﬁ ResultsPlus J@ ResultsPlus

Examiner Comments Examiner Tip

Part (a) correct - 1 mark. Explaining more than one distractor is often an
Part (b) explains distractors B and effective way to secure a second mark in part (b) if the
C and explains answer - 3 marks. candidate is unable to develop their explanation of the

correct answer.

2 (a) In February 2012, football star David Beckham launched a range of men's
underwear called Bodywear. This range is only being sold in H & M high street
stores,

This business opportunity for H & M is best described as a form of
n

test marketing
trade-off

market mapping

o N @ >

maarket differentiation

Answer | A

(b) Explain your answer,

Te&mfkefryf%e 25 the. eemrzj L.

/araa{acfénasma&f
WWJfAPSJ,ﬁJzehmcmmmm
Lot el npf e ffewm/qféjﬂ
AOAYE.......tYa..... M h. Sf-few Sferel.  to.de€.. haw k.
Ll Tracle. -,% e ol iean.. Belween
LHE. . o9y AL . ﬁ@vfu:/ﬂ/m( ﬂ«?Mfté’% Wzﬁ

i 3 lo H yauf @oﬁucn MM e ey M e plofecr.
7 Jn’ ¢ / Wk/f— (TutalforQueéZIonZ:lmlrks)

& 2
ResultsPlus OO ResultsPlus

Examiner Comments Examiner Tip

Does not really explain the distractors
market mapping or trade off - simply
describes term/concept - 0 marks.

Part (a) incorrect - 0 marks.

Part (b) Defines test marketing and explains
test marketing, but incorrect response.
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2 (a) InFebruary 2012, football star David Beckham launched a range of men's
underwear called Bodywear. This range is only being sold in H & M high street
stores. E—

This business opportunity for H & M is best described as a form of
(m

test marketing
trade-off
market mapping

o Nn @ >

market differentiation

Answer D

(b) Explain your answer.
(3)

WY Hbm._ Ak b He
byt b He_m ﬂ»m Mbmxm § ré »J«c 0 sy
}\ﬂ y

He

L;h; ﬁn fw Ha@o Hn} o

OO ResultsPlus

Examiner Comments Examiner Tip

Does not really develop the response
appropriately or explain any of the
distractors - 2 marks.

Part (a) correct - 1 mark.

Part (b) defines market differentiation and
explains answer.
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Question 3

Some candidates attempted to define ‘value added’ by stating, for example, that ‘it is when
value is added to a product during production’. Such comments did not gain a knowledge
mark because they were simply paraphrasing words given in the question. It was expected
that candidates would refer, for example, to ‘changing inputs to enhance the benefits to
consumers’ or some such comment which meant that the product became more attractive/
improved to consumers. A significant number struggled with including some application in
their development of this response and simply relied on lifting information already contained
in the stem, such as 'because they use fresh ingredients'. Stronger candidates suggested
that the Amalfi did not use dried pasta or frozen vegetables which would therefore add
value and so enable the prices of dishes to be higher. A number of candidates relied on
trying to explain why distractors were incorrect but too often simply gave the definition

of the distractor, for example by stating that contribution was selling price minus average
variable cost.

3 (a) The Old Amalfi Italian restaurant in Russell Square, London, prepares more
expensive dishes made with fresh pasta, herbs, fruit and vegetables.

The use of fresh ingredients at the Old Amalfi might be regarded as an example of
(n

contribution
qualitative research

trade credit

o Nn @ >

adding value

Answer p

(b) Explain your answer.
(3)

ARy velwe Nj e o Dagivess oMels avs gredwess
fb«sﬂw“uﬂDabuswﬁfvtﬁkt\vﬁ“ed\ewtsmngeﬁ
Mre vl ox e olishes  ofcred ok Mo esenond
Guedtoive - (g earch  is o dype. sf yeremEh Med
AAONWES | geop\e 5. WiewS  and has s relgveace ts
B B

ﬁ ResultsPlus

Examiner Comments

Part (a) correct - 1 mark.

Part (b) does not really define adding value but explains why higher prices can
be charged given improvement in quality. Explains distractor D - 2 marks.
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3 (a) The Old Amalfi ltalian restaurant in Russell Square, London, prepares more
expensive dishes made with fresh pasta, herbs, fruit and vegetables,

The use of fresh ingredients at the Old Amalfi might be regarded as an example of

(1)
A contribution
B qualitative research
C trade credit
D adding value
Answer D
(b} Explain your answer.
(3)
RAAING NOWE 15 UIHere AR DUSIESS. AiERIENDOIES. ...
O LOOLCES 0. NUCOSS A0S CUTERIRNCE DRANSIN. ...

SENING,. PR 00Q. MNAKRNOL. OPUE .. USing KeSN.e
PQRALNTS. ATISS. QU 0 Ol AMDIR'S USRS, ...
QUAQUANG AR £ ChOIRE hIGRer PRCES K. £h@ix. Menls,
and.is..a MeThDd of naded wolR. B s incomect ...
betise. QUALIDDVNE. gD NQ0ES. o bSINeSSfo God Quk....
02 apiaiaes.. cnd. DeRQVITUES. O el cuSIOMErS, ...
the. .08 OF. esh sogpedients. sitan. exampie. ot k...

us

% Plus Q ResultsP
Examiner Comments Examiner Tip

Part (a) correct - 1 mark. Opening with a definition is an effective way
to earn the first mark in part (b). However,
be sure that the concept/term defined is a
specification term.

Part (b) defines added value, explain answer
and explains distractor B - 3 marks.
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Question 4

A number of candidates only scored one or two marks for this question mainly because
they simply repeated or re-phrased information given in the question, instead of using
this information to develop their choice of option. Some candidates, however, were able
to correctly define a market niche or niche market and then go on to explain and develop
a reason why Graphotism is an example of a product in such a market, often stating that
street artists are untypical and not part of the mass market. Unsurprisingly, discrediting
of distractor D was the most common approach from candidates who added more than
just justification for A by stating that newsagents would sell magazines aimed at the more
general customer, which would therefore mean a higher sales volume.

4 (a) Graphotism is a quarterly magazine aimed at street artists in the UK. It is not
widely available to buy from newsagents.

Graphotism is an example of a product which has
H

a market niche
potential sample bias

limited liability

o " @™ >

a high sales volume

Answer By

(b) Explain your answer,
(3)

BeCause. Q.. Marces Nithe 5.Q. o Caothe ..
Sorkec . e QLo ot of. s SRS QoSN .

XSSt S&AA. G pmoEsm. S AN SO mMmEe. Q6 SN

eaaisse... o

A S AN S AT OO, SQAGE).. O COSR T IS

SO SPECifC. QNG .. A AU EL ... AU - S e
NELEFQGENS - et ar

us

A
ﬁ ResultsPlus @ ResultsP

Examiner Comments Examiner Tip

Part (a) correct - 1 mark. When explaining a distractor, choose
Part (b) describes what is meant by the one you feel most confident about
market niche Explains answer and explaining.

explains distractor D - 3 marks.
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4 (a) Graphotism is a quarterly magazine aimed at street artists in the UK. It is not
widely available to buy from newsagents.

Graphotism is an example of a product which has
(1)
A amarket niche

B potential sample bias
C limited liability

D ahigh sales volume

Answer A-

(b) Explain your answer.
{3)

A nleMe. wened 1) e SaaM. Ol OF v OVEeUA

Mendhet as w-lg- oc S po(hiw, o nace,
il Be suleh ko reved

I%' W

A1

amsTs S o exovmle. oF o niche

AV t3 v Hae uw v et

M*Cmsmﬂswo«towtw

ﬁ ResultsPlus

Examiner Comments

Part (a) correct - 1 mark.

Part (b) defines niche market and explains why the answer is A with reference
to the stem. Does not really explain distractor C - 2 marks.
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4 (a) Graphotism is a quarterly magazine aimed at street artists in the UK, It is not
widely available to buy from newsagents.

Graphotism is an example of a product which has
(1)

A amarket niche

B potential sample bias
C limited liability
D

a high sales volume

Answer A

(b) Explain your answer.

: ............. dS }@ CILC. - 5C
m m@&

%Examiner Comments

Part (a) correct - 1 mark.

Part (b) defines niche market, explains response A and explains distractor D - 3
marks.
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Question 5

This question proved to be a useful discriminator. Candidates who provided a good definition
of supply, referring to the amount provided or produced at a given price and time tended to
go on to score well. However, poor definitions of supply were too often seen by examiners.

The major difference in responses here was whether the candidate understood that this was

a supply question. Many definitions of demand were offered instead. The fall in price was

often associated with the reduced costs in production, rather than the increased competition

which would be caused by Yahoo's entry into the market.

Stronger candidates linked job cuts with the idea that the financing of Yahoo’s entry into the

mobile technology market could then be afforded given a reduction in labour costs.

Weaker candidates failed to realise the importance of the phrase ‘a fall in".

A number of candidates included an accurate supply and demand diagram in their answers
which showed the effect of an increase (positive shift) in supply on price and sales volume.
If an accurate definition of supply was given, these candidates tended to achieve full marks

for part (b).

B Fall (n_ price . coan. be. for. . W?Gﬂj

I‘QC«SQWSLDU b W el one 1S T
bo. G S S OMPLlrking.. &dk—'amﬂ?&&e R
SOtk \/CU/\ 00 Stk Making mobile
‘rtc,\qc\cﬁc’o W Ohnec Mo bi\(fi?]no . COM P,

mﬂﬁ’\ﬁ\jl@%f*h mprlc.;z,sbgc&rge'

(a) In April 2012, Yahoo announced that it was cutting 14% of its workforce to focus
its resources on supplying products in the profitable mobile technology market.

This is most likely to result in a fall in

A the price of mobile phones
B the demand for websites

C Yahoo's long-term profits
D

the number of emails

Answer (}\

(b) Explain your answer,

(3}

77
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Part (a) correct - 1 mark
Part (b) explains answer - 1 mark

ResultsPlus

Examiner Comments

Examiner Tip

the question reads ‘most likely

An extra mark here could have been gained
by simply explaining a distractor given that

5 (a) In April 2012, Yahoo announced that it was cutting 14% of its workforce to focus
its resources on supplying products in the profitable mobile technology market.

This is most likely to result in a fall in
(1)

A the price of mobile phones
B the demand for websites

C Yahoo's long-term profits
D the number of emails

Answer A

(b} Explain your answer,
(3)

LSwPly o fre  oweunk of o geerl or sewice

O basiness > willing o provide at wny Siwen Gme.,

or. prce. f By Yohoo Focus moee o supplying..

L preducks | they!(] | rele ase  merc  (honés | ond (he prce
il Fall e e fesult ef. higher  sudrly. Yahe

lone  Cemn  pofts  wll wiast  [ilety ncrease as

Lbhece 3 o demand  for  mobile phones and theyve

_______ Swflly ing  More o Ehem .,  at. o cheaper  eoce.theefre

ResultsPlus

Examiner Comments

Part (a) correct - 1 mark.
Part (b) Defines supply, explains answer and explains distractor C - 3 marks.
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Question 6

This was essentially a question regarding entrepreneurial motives. Generally good
definitions of ethical stance were provided. Development of answers in relation to Tesco
often identified the need for profitability, but few candidates were aware enough to include
the possible influence of the directors and/or shareholders as key stakeholders to whom
profits and dividends are intrinsic. Many were then able to explain why at least one of

the distractors was incorrect; often explaining A in that unemployment would lead to a
reduction in disposable income and therefore the demand for luxuries like cars.

However, too many candidates failed to take notice of the term ‘except’ and consequently
chose either Option A or Option D. Some candidates defined unemployment but
unfortunately a mark could not be given for this since it was an incorrect answer to the
question.

6 (a) Tesco, the UK's biggest supermarket chain, was due to launch Tesco Cars —an
online car sales company - in the summer of 2012. However, Tesco abandoned
the project.

This decision may be explained by each of the following, except
(1)

A rising levels of unemployment

B difficulties in obtaining a supply of vehicles
4 € an ethical stance taken by directors

D

increasing motor insurance costs

Answer C

(b) Explain your answer.
(3)

ELeneNs. oF . unenPlevme.. AGiCase. o F . R8s RecplS have

mduce Yre oerogt.

Setbin v e colng...cor.. ComPey...is...0ok. ey o®ng sa.

P\Se. if  insuae. oF  Cars. inoTeased.. Tnon  Yesc deag o for
CarS. cocndl e Tt as Yl ar comglene

ResultsPlus

Examiner Comments

Part (a) correct - 1 mark.
Part (b) defines ethical stance, explains distractors A and D - 3 marks.
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6 (a) Tesco, the UK's biggest supermarket chain, was due to launch Tesco Cars - an
online car sales company - in the summer of 2012, However, Tesco abandoned
the project.

This decision may be explained by each of the following, except
n

A rising levels of unemployment
B difficulties in obtaining a supply of vehicles
€ an ethical stance taken by directors

D increasing motor insurance costs

Answer | (C

(b) Explain your answer.

. P I+ (Total for Question 6 = 4 marks)
™ o VLR e Mern  Mea
ovld  laa Ghoti-  boed gnd 148 ucurg},_rf.
bnoreosiog Gk mfvro:];[u Cos-hj g?m 3 L
W HN-rKL Py (4N N o j

H'\;S Co-aR O [vee

2 B
ResultsPlus @ ResultsP

us
Examiner Comments Examiner Tip
Part (a) correct - 1 mark. This response shows that definitions are not
Part (b) does not define ethical stance always necessary to gain three marks for
but explains why ethical stance is correct part (b).

answer given that directors at Tesco are
likely to be more interested in profits.
Explains distractors A and B - 3 marks.
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Question 7

Many candidates correctly identified a formula for contribution but often there was confusion
between total contribution and contribution per unit. Surprisingly, some of the candidates
were unable to insert the correct data into the formula (total revenue minus total variable
costs). Nevertheless, a significant number of candidates gained two marks in part (b) for
correctly calculating and showing total contribution as the answer C - £160. A mark in part
(b) was awarded for calculating total revenue at £240. Some candidates even gained a
mark for recognising that response A - £240 actually related to this. A number of candidates
chose option D - £140, because they included the fixed costs of £20 in their calculation.

An unusual approach which is well explained showing the knowledge and application which
is necessary to gain three marks for part (b).

7 (a) To raise money for the charity Children in Need, a group of business students at
Landau Forte College in Derby, bought and resold Krispy Kreme doughnuts. Cost
of sales was £80, average selling price was £1.20, fixed costs were £20 and 200
doughnuts were sold,

What was the total contribution from the sales of the doughnuts?
m
A £240
B £220
C £160 S

D £140

Answer |

{(b) Explain your answer (show your workings),
(3)

Recause S8 LAG. PR FEL. OMEM. AANGNN N A i
|

, _ Sek,\._u._r*.g oo ee
I Vo o e T =S A o e w0 T = o WO O R o € 6 e S TS Ta o o NP

OO L AL OnOGLE.  Cof. Sud e IS L O Mo e uniGn..
ARA0ANS. .. EOR.. Ruenisom. [Per.. ot (LREL.AaSNUG) DX ...
AL A ST e T~ = a1 oL« LI o YA TE'= & WIsVer m WS TTE W ol MR = o' SSEG—_—

R focol. sona L. 800X Q0. (0iCn.S .. £bQ. . SaxTne. ...
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ﬁ ResultsPlus

Examiner Comments

Part (a) correct - 1 mark.

Part (b) explains how from a selling price of
£1.20 there is a contribution per doughnut

of 80p and explains that in order to get total
contribution you have to multiply by the number
sold - 200, which gives £160 - 3 marks.

doughnuts were sold.

A £240
B £220
C £160
D £140

C

Answer

(b) Explain your answer {show your workings).

7 (a) To raise money for the charity Children in Need, a group of business students at
Landau Forte College in Derby, bought and resold Krispy Kreme doughnuts, Cost
of sales was £80, average selling price was £1.20, fixed costs were £20 and 200

What was the total contribution from the sales of the doughnuts?

Lenktieukion s BRce - Voniode cesh gemwnt

Lo
AV -fo4o = AoRe  w 2co o B

ResultsPlus

0

2/0
Examiner Tip

Explanations like this are acceptable, but

simply using a formula and inserting the

appropriate data may prove to be more

expedient.

(1)

(3)

ﬁ ResultsPlus

Examiner Comments

Part (a) correct - 1 mark

Part (b) gives correct formula for contribution as price minus variable cost
per unit. Determines total contribution by multiplying this result, 80p, by the
number of doughnuts sold, 200, to show £160.
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Question 8

Generally candidates answered the question well by including a definition of primary
research and explaining why market intelligence reports are a form of secondary research.
Some students are still referring to primary research as “collected by the business itself”
which is not a clear enough answer to gain a mark as often primary research is sub-
contracted out to market research companies on behalf of a business. They key to a
correct definition here was whether it was original research ('first-hand') or for specific
use by the business itself. Few candidates were able to access the full 3 marks for part (b)
by giving correct explanation of the correct answer or development of why the distractors
were incorrect. Only a small humber of candidates were able to demonstrate a distractor
in relation to Burger King, such as observations of customers in the Burger King fast food
store. Some candidates appeared to try and score a mark by stating that answers B, C
and D are all examples of primary research, without actually explaining why at least one of
these was incorrect.

8 (a) Inthe spring of 2012, Burger King (BK) transformed its menus and the design of its
fast-food outlets - the biggest changes since the chain opened its doors in 1954,

Sources of primary research data for BK might have included all of the following,
except
(1)

A market intelligence reports

B product trials

C loyalty card application forms
D

observations

Answer Q

(b) Explain your answer.
(3)
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Results:

A
Plus Q Resultst
Examiner Comments Examiner Tip

Part (a) correct - 1 mark Avoid simply explaining all distractors
with a sweeping statement. Focus on
explaining one distractor in turn - up
to two marks maximum for part (b) for
explaining distractors.

Part (b) defines primary research and explains
why A is the correct answer because it is
secondary research as it ‘already exists’.

Does not use the context of Burger King to

explain any of the distractors, but simply
describes them altogether as ‘carried out by the
business specifically’ - 2 marks.
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8 (a) Inthe spring of 2012, Burger King (BK) transformed its menus and the design of its
fast-food outlets — the biggest changes since the chain opened its doors in 1954,

Sources of primary research data for BK might have included all of the following,

except
(1)

A market intelligence reports
B product trials
C loyalty card application forms

D observations

Answer A

{b) Explain your answer,
(3)
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Examiner Comments

Part (a) correct - 1 mark

Part (b) defines primary research. Explains why market intelligence reports is
the right answer - it is a source of secondary research. Develops this statement
to comment that these reports have already been published by somebody else -
Burger King would not have collected it themselves (3 marks).
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Question 9

9 (a) The majority of responses displayed knowledge of sales volume as the amount of
products/services actually sold. However, there were some candidates who incorrectly
defined ‘sales revenue’ instead. There was some confusion over the use of case material,
with some candidates incorrectly referring to ‘stay-away breaks’ or ‘The Lindens’ and so
were unable to gain the application mark. Nevertheless, many candidates gained the full
three marks available for this question. The analysis mark was often gained by stating that
Marvin's reputation should lead to more clients through word of mouth or recommendation.

9 (b) Most candidates tended to provide a definition of variable costs as costs which vary
with output to gain the knowledge mark. Candidates generally found it easy to link the
variable costs of hiring of gyms or equipment to Advanced Conditioning Ltd. Some even
stated the costs of electricity or stationery supplies for Marvin's home office might increase
as the suppliers may put up their prices. However, some candidates failed to gain the
application mark by stating things like the costs of renting countryside accommodation,
which applied to Fitness Retreat Ltd.
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9 (a) Analyse one reason why Advanced Conditioning Ltd might experience an
increase in sales volume.

3)
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(b) Analyse one reason why Advanced Conditioning Ltd might experience an
increase in variable costs.

(3)
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A
ResultsPlus Q ResultsPlus

Examiner Comments Examiner Tip

The question refers to Advanced
Conditioning Ltd; therefore it is
vital that responses refer clearly to
context.

(a) identifies factor - word of mouth (knowledge)
explains it would lead to more customers because of
recommendations (analysis) - 2 marks.

(b) defines variable costs (knowledge) explains how
costs like hire of equipment (application) would
increase because of more customers using their
facilities (analysis) - 3 marks.
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9 (a) Analyse one reason why Advanced Conditioning Ltd might experience an
increase in sales volume,

(3)
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(b) Analyse one reason why Advanced Conditioning Ltd might experience an
increase in variable costs.

' (3)
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Examiner Comments
(a) defined (at end) sales volume (knowledge), explained in context - health/obesity
(application) why the sales volume would increase (analysis) - 3 marks.

(b) defines variable costs (knowledge), explains in context - more equipment/hire
facilities (application) why this would increase (analysis) - 3 marks.

GCE Business Studies 6BS01 01
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Question 10

This question was well done by the majority of candidates, with marks only being lost where
vague knowledge of a business plan was seen or where candidates failed to develop fully

a reason why the plan might be necessary for Advanced Conditioning Ltd. Good answers
suggested that a business plan would be used to help secure external finance as it would
usually contain a cash flow forecast so that lenders could see that the business had the
potential to pay its creditors. Some of the stronger candidates even stated that a business
plan could help support the monitoring of business performance against things like the
predictions of the number of clients or advertising or staffing costs.

‘ 10 Explain one reason why it might have been necessary for Marvin to prepare a
‘ business plan for Advanced Conditioning Ltd.
(4)
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Examiner Comments

Describes that a business plan includes a cash flow forecast (knowledge)
which Marvin would use to be careful about how much he is spending
on leasing equipment (application) which may highlight he requires a
loan from a bank (reason - analysis) and if so, the bank could use the
business plan to judge if the loan, from the cash flow forecast, would be

too risky (analysis) - 4 marks.

A

ResultsPlus

Examiner Tip

Sometimes marks were lost on this question as candidates
simply described more than one reason for the preparation of
a business plan. Always read the question carefully.
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Question 11

Reasonable responses were seen from most candidates. Candidates tended not to focus
on product trials in a generic sense but rather identifying that in this case they could

be largely conducted in a particular region or town, arguing that client responses may not
be representative of all other areas of the country. The majority of candidates were able
to analyse the value of product trials to Fitness Retreat Ltd, often using the case study
material to support their response, e.g. by referring to clients using the heated swimming
pools or all-weather tennis courts. However, too many simply suggested that a drawback
of such a market research method might be ‘cost’ or ‘time-consuming’ without going on
to explain how or why these might be a problem for Fitness Retreat Ltd. A few candidates
wrote very detailed responses but could not gain any marks above Level 3 - 5 because they
failed to relate their responses to the case study.

11 Evaluate the likely value of product trials to Fitness Retreat Ltd.
(8]
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Examiner Comments Examiner Tip
Again, with levels of response questions, the use
of context is vital if candidates are looking to
achieve more than the lowest mark at level 3.

Candidate analyses product trial, but not
really in context. Level 3 - 5 marks.
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11 Evaluate the likely value of product trials to Fitness Retreat Ltd.
) (8)
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Examiner Comments

Candidate evaluates the value of product trials to Fitness
Retreat Ltd in context. Level 4 - 8 marks.
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Question 12

Many candidates were able to achieve high marks on this question. Marks were lost when
a response focused on simply the effect of an increase in unemployment on the consumer
rather than on the consequences for Fithess Retreat Ltd. The majority of candidates did
focus their responses on the business and were able to evaluate using information from the
case study. Most candidates suggested that lower disposable incomes might cause sales to
fall given that such fitness getaways are a luxury purchase and therefore less affordable.

Some candidates argued that more leisure time resulting from unemployment may be
beneficial to Fitness Retreat Ltd as it will give more opportunity to visit, recognising that this
depended upon the wealth and disposable income available to those potential clients. Others
argued that when recruiting for more staff, unemployment might provide a better choice
and cheaper source of labour; an assertion but this was rewarded if justified. Stronger
candidates considered the extent of the increase in unemployment and referred to the fact
that with many more people looking for work, the push for higher wages by existing staff
would be lessened which might save Fitness Retreat Ltd costs.

There were a number of references to the fact that the type of clients going to these
retreats would have highly paid and secure jobs and plenty of disposable income, not always
realising that there is executive unemployment as well.
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1
12 Assess whether or not an increase in unemployment might affect Fitness Retreat Ltd,
(8)
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% Q ResultsPlus
Examiner Comments Examiner Tip

Candidate evaluates in context whether Note the candidate’s simple table in the top

or not an increase in unemployment right hand corner to show that when evaluating
would affect Fitness Retreat Ltd. Level it is necessary to include an argument for and
4 - 8 marks. against. Quite a useful reminder technique.
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Question 13

13 (a) The effect of limited liability was often closer to a knowledge statement rather

than an analysis and so responses were very generic. Most students understood the text
book consequences of limited liability, such as personal possessions of owners not being

at risk, but were unable to apply it very well to Fitness Retreat Ltd, e.g. by considering the
effect on shareholders other than Marvin, such as the chef and masseur and importance to
obtaining loans and therefore the likelihood of the business achieving its objectives.

13 (b) The effect of taxation changes too often offered a generic approach rather than
distinguishing between the different taxes that could change and therefore the differing
impacts on Fitness Retreat Ltd. The higher scoring candidates did do this, for example by
explaining how an increase in personal income tax rates might affect disposable incomes
and therefore reduce spending. Or how an increase in VAT might cause prices charged to
rise if not be absorbed by the business. Stronger candidates then moved on to measure
the extent of that impact in terms of the client's demographics and of the extent of the
change in tax. Less able candidates simply stated things like 'tax increases would be bad
for the business', without nhaming specific taxes or explaining why. A surprising number of
candidates wrongly stated that tax, as a cost, is deducted before net profit is calculated.
Very few recognised that an increase in income tax might not affect Fitness Retreat Ltd’s
customers too much since they are probably quite wealthy.
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(b) changes in government taxation policy.
(6)
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Examiner Tip

Plus

Examiner Comments

Part (a) not answered - 0 marks. This candidate may have scored one mark by
However, in part (b) the candidate simply defining limited liability. Try not to leave

demonstrates the evaluation of VAT in questions blank - have a go.

context - 6 marks.
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Some candidates attempted to evaluate by simply describing how Fitness Retreat Ltd might
benefit if taxes fell and lose out if taxes increased. This was not accepted as evaluation.

*13 Evaluate the extent to which Fitness Retreat Ltd might be affected by

(a) limited liability
(6)
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(b) changes in government taxation policy.

Examiner Comments

% ResultsPlus

Part (@) analyses in context how Fitness Retreat Ltd (the 5
partners) might be affected by limited liability. Level 3 - 4
marks.

Part (b) analyses in context how Fitness Retreat Ltd (luxury
product) might be affected by changes in taxation. Level 3 - 4
marks.
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Paper Summary

Based on their performance on this paper, candidates are offered the following advice:

Remember to answer all part (a) sections of Section A, even if it means guessing as this
would at least give them a 25% chance of getting the answer right

Use definitions or written formulae in part (b) of Section A since this often attracts a
knowledge mark; the concept defined should normally be in the question or found in the
correct response

Remember to explain why one distractor is wrong in part (b) when the supported multi-
choice question in Section A reads 'most likely', 'least likely', 'except' or 'best' because
these questions are asking the candidate to make a judgment which they can very often
strengthen by not only explaining the answer they chose in part (a) itself, but also one
of the alternatives dismissed.

Read the case study in Section B carefully - candidates are advised to spend 5 mins
reading this and, if necessary, highlighting key words or points which might enable them
to answer the questions that follow

Read questions carefully and attempt to answer the question actually set. On a

number of occasions evidence has shown, particularly in Section B, that candidates

can waste valuable time struggling with an answer to a question that was not on the
paper or trying to gain marks through an 'all I know about approach' which rarely scores
any marks.

Candidates should spend time to plan their answers to levels of response questions 11,
12 and 13. These carry the most marks (8, 8 and 12, respectively) so writing a balanced
answer can make all the difference to the awarded grade.

Candidates are advised to work on the basis of a '1 minute per 1 mark rule' given that
this paper is for 75 mins, with 70 marks and the recommended 5 minutes reading time
for the case study.
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Grade Boundaries
Grade boundaries for this, and all other papers, can be found on the website on this link:

http://www.edexcel.com/iwantto/Pages/grade-boundaries.aspx
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