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Unit 4

THE PRODUCT STUDY

Product Study Criteria

Marks will be allocated to the 5 aspects of the product study. The study will be marked out of a total of 50 marks. 25 for design issues, 25 for manufacturing issues.

Hand in 1 : Friday 18th October 2002

Approx 400 words plus the relevant research material or bibliography of quotes.

Synopsis

THE PLAN OF ACTION AND IT’S EXECUTION  (10 marks)

a. What data were required to allow the study to be undertaken

b. How the data were collected and collated

c. The proposed action plan and it’s relationship to stated objectives.

d. What happened when the work was carried out, together with, if necessary, an explanation of how and why the plan was changed.

Assessment Criteria

7-10 marks

The candidate clearly identifies a range of appropriate investigative techniques that are undertaken successfully and demonstrates a very good understanding of both designing and manufacturing. The collation of the data is excellent and the action plan is both thorough and relevant. The way the study has been executed and any necessary changes are very clear. 

My understanding of what they are looking for but [please expand upon these ideas as you require:-

a.  Describe what data YOU require i.e. Brochure advertising the product, Magazine articles like ‘Which magazine’ where they evaluate the product, Books that describe the history of the product and different types of manufacturing processes, internet research to gain up to date information.  Use the name of the Author and either quote the Book / magazine / web address. Show some consideration about the authenticity of the details and whether the advertising literature is going to be completely factual i.e. Dyson is not going to state all the fact about the new washing machine have problems with the seal on the door.

b. How did you collect the data (should be straight forward), Collated the data : explain how you extracted the information, by reading what is said, highlighting important points, putting figures into a graph to make it easier to understand, comparing one article with another, reading what isn’t being said about a product because they do not want to highlight problem areas. Use hand out HOW TO COMMUNICATE

c. Show an action plan : a series of dates showing when you expect to be at each section.  Use the hand out INDIVIDUAL ACTION PLAN (IAP) Use the table and fill in the blanks to show how you have considered your own situation, Your project will be using milestone planning as you have a series of Headings that you are given hand in dates for, see hand out Milestone planning

d. Explain what happened during the execution of your proposed plan, this will be written in diary format as the project develops, record any deviations from what you planned.

I have included a hand out called ‘ Design and Manufacturing closing the gap’ this cover a range of different types of Designer / Manufacturer relationships. This is probably of little use at the moment but will be useful later under the Conclusions section. I have given it early, as you should be considering how your products is designed and manufactured and the relationship between these departments.

· Analysis and synthesis 10 marks
· Conclusions, Evaluations and recommendations 10 marks
· Presentation 10 marks
The next section will be looking at what decisions you have made about your product based on the research that you have found.
