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Unit 4

THE PRODUCT STUDY

Product Study Criteria

Marks will be allocated to the 5 aspects of the product study. The study will be marked out of a total of 50 marks. 25 for design issues, 25 for manufacturing issues.

Hand in 1 : Friday 4th October 2002

Approx 400 words plus the relevant research material or bibliography of quotes.

Synopsis

PRODUCT STUDY OBJECTIVES AND CONTEXT  (10 marks)

a. The context within which the study is set

b. The nature of the activity

c. What the candidate set out to achieve by undertaking the study

Assessment Criteria

7-10 marks

The candidate provides a detailed analysis of the factors involved and shows a clear understanding of the context, together with fully explaining the value of the study with regard to both design and manufacture.

My understanding of what they are looking for but [please expand upon these ideas as you require:-

a. To put the whole study in context explain why YOU are doing a product study. (as part of your course, the reason for chosing that particular product, etc.) 

b. The format in which the study will be undertaken ( see hand out ‘How to communicate) The other sections that will be assessed are

· The plan and its execution 10 marks
· Analysis and synthesis 10 marks
· Conclusions, Evaluations and recommendations 10 marks
· Presentation 10 marks
Include some information about how you intend to present each area but be careful not to discuss time-plans as this is in the next section.

c. What you expect to gain by undertaking the study (better understanding of Design and Manufacture, etc.)

Why product studies are undertaken in the first place ( see hand out, look at it from the perspective of : The user (Push chair handout), The manufacturer (commercial imperative hand out), The designer (U kettle hand out)

