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You will need no other materials.

Time allowed: 1 hour and 45 minutes

Instructions

e Use black ink or black ball-point pen.

e Fill in the boxes at the top of this page.

¢ Answer all questions.

¢ Do all rough work in this book. Cross through any work you
do not want to be marked.

e Answer the questions in the spaces provided. Answers
written in margins will not be marked.

e If there is not enough space for your answer(s), use the extra
page(s) at the end of this book. If you do this, make sure that
you show the number of the question you are answering.

Information
e The maximum mark for this paper is 80.
e The marks for questions are shown in brackets.

Quality of Written Communication
e Quality of written communication will be assessed in your
responses. You are required to:

- ensure that text is legible and that spelling,
punctuation and grammar are accurate so that
meaning is clear

- select and use a form and style of writing
appropriate to purpose and to complex subject
matter

- organise information clearly and coherently, using
specialist vocabulary when appropriate.
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Answer all questions in the spaces provided.

1 Sub-cultural groups express their values in a variety of ways. Using examples
demonstrate how sub-cultural groups use one of the following communicative codes
in this way.

EITHER

1 (a) Clothing

OR

1 (b) Hairstyle, make-up, tattooing or other forms of bodily adornment.
OR

1 (c) Language.
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2  We are often advised to think carefully about our self-presentation in formal situations
like interviews. Write about the ways in which one of the following elements of self-
concept affect our performance in such situations.

o Self-esteem

e Mirror Self
e Ideal self
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3 This is an advertisement for New Cif Cream.
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Advertisement published in Bella, October 2002
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3 (a) Explore the significance of the use of different typographical devices (such as
font, point size and typestyle) in this advertisement.

(4 marks)

3 (b) Explore the use of light and colour as a communicative code in the text.

(6 marks)

Question continues on next page
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3 (c) Examine the representation of the male figure in terms of level of significance
(denotation, connotation, myth, ideology).

(10 marks)
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4 The Following is an extract from Bauman’s Legislators and Interpreters. Read the
passage and answer the question that follows it:

Individual needs of personal autonomy, self-definition, authentic life or personal
perfection are all translated into the need to possess, and consume, market-offered
goods. The translation, however, pertains to the appearance of use value of such

goods, rather than the use value itself.
(our emboldening)

Use your knowledge of communication and culture to explore the relationship
between personal identity and “market-offered goods”. Do consumer goods sustain
our identities or ultimately frustrate them?
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END OF QUESTIONS
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Answer all questions in the spaces provided.

2 Choose one of the following arguments about popular culture and use examples to
either support or to challenge it.

EITHER

1 (a) Popular culture is a form of cultural pollution, which undermines traditional
values and standards

OR

1 (b) Popular culture is a vibrant and relevant response to contemporary life.

OR

1 (c) Popular culture is a melting pot. In it we find the instant classic and the instantly
forgettable; lasting value alongside throwaway rubbish.
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3 Personal communication is much influenced by the gender of both senders and
receivers. Consider gender’s specific influence on one of the following:

e Body Language

e Paralanguage
e Appearance
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3 This is the front cover of the Finishing Touches book.

* Styling secrats to transform your hami.

(Front cover of Finishing Touches published by BBC Worldwide Ltd. © Linda Barker and
Bazal 2000)
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3 (a) Who do you think is the audience for this text?

(4 marks)

3 (b) Identify and briefly explain icons, indexes and symbols within this text.

(6 marks)

Question continues on next page
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3 (c) What does the room and its contents communicate about the woman’s identity?

(10 marks)
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The Following is an extract from a briefing given by the former US Secretary of
State for Defense, Donald Rumsfeld

The Unknown

As we know,

There are known knowns.

There are things we know we know.

We also know there are known unknowns.
That is to say

We know there are some things

We do not know.

But there are also unknown unknowns,
The ones we don’t know

We don’t know.

Use your knowledge of communication and culture to explore the role played by
self-knowledge in the creation and maintenance of personal identity.
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End of questions
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There are no questions printed on this page
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