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Introduction
On the whole, candidates were well prepared for this paper and continued to show sound 
approaches to answering both supported multiple choice questions in Section A and the 
structured questions found in Section B. Questions in both sections were designed to test 
knowledge and understanding, application, analysis and evaluation.

Candidates’ performance on this paper generally showed an effective grasp of business/
economics concepts and theory, together with a good understanding of business behaviour.

Successful candidates were able to make effective use of the stems and data in Section A 
questions, as these provide a context for candidates to explain their answers to part (b) of 
the questions. Likewise, candidates who wrote answers in context in Section B scored better 
than those who did not; this approach enabled access to higher marks for levels of response 
questions 11, 12 and 13.

The more exposure candidates have to a variety of businesses as part of the teaching and 
learning, (through use of case studies, real business problem solving activities, company 
reports, newspapers, websites and educational visits/visitors from business in to school), 
the more likely they are to develop and transfer their contextual understanding - which is 
quite often the key to success.

Section A

Examiners expected to see that candidates at least offered an answer to part (a) of these 
questions; but this was not always done. As with previous papers, the ability of candidates 
to gain the three marks for ‘explain your answer’ (show your workings), distinguished more 
able candidates, particularly in questions 2, 3, 5, 6, 7 and 8, which required candidates 
to explicitly apply their knowledge, analyse and/or evaluate. Most candidates were able 
to score at least 1 mark out of 3 for part (b) in answers to questions 1 to 8 by giving 
appropriate definitions/descriptions/formulae to help them support their responses to part 
(a); for example by describing what was meant by qualitative market research in answer to 
question 2.

Section B

The Jammy Geezer case study appeared to be accessible to most candidates across the 
ability range. However, some candidates did appear to misinterpret questions. A surprisingly 
large number of candidates explained demand factors in question 9 and, likewise, discussed 
the pros and cons of being a limited company compared to being a Plc in response to 
question 12. 
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Question 1
Most candidates scored well with this question, usually by being able to provide a formula 
for operating profit and then inserting the appropriate data.

Correct answer to part (a) - 1 mark
Part (b)
Gives formula for operating profit - 1 mark
Inserts data correctly - 2 marks

Examiner Comments

Part (a) Answer correct (D) - 1 mark
Part (b) Describes what operating profit is - 1 mark
Inserts data correctly - 2 marks

Examiner Comments
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Part (a) correct (D) - 1 mark
Part (b) An alternative approach is taken, using the formula: 
Contribution - Fixed Costs = Operating Profit - 1 mark
Inserts data - 2 marks

Examiner Comments

Part (a) correct (D) - 1 mark
Part (b) - a range of appropriate formulae used - 1 mark
Data inserted correctly throughout - 2 marks

Examiner Comments

A stepped approach is taken in part (b) which is easy 
to follow and so makes examining easier.

Examiner Tip
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Question 2
Answered well by the majority of candidates who were able to explain the essential 
difference between quantitative and qualitative questions used in market research, often 
stating that the former are closed questions - the latter open-ended. Those who explained 
C did so on the basis that a variety of opinions might result, such as 'to lose weight' or 'to 
keep fit' or 'to socialise'. More able candidates gave examples to show that a distracter (A, B 
or D) were not the correct answer, such as 'three times a week' or '£40 per month'.

Part (a) correct answer (C) - 1 mark
Part (b)
Describes the difference between qualitative and quantitative - the key word 
here is 'numerical' - 1 mark
States that qualitative responses will 'lead to almost unlimited amount of 
different answers...' such as 'could have been to get fit or lose weight' - 1 mark
Explains distracter A - 1 mark

Examiner Comments

This candidate made effective use of the context.

Examiner Tip
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Part (a) correct (C) - 1 mark
Part (b) describes qualitative research - 1 mark
Explains answer - 1 mark
Uses example to support explanation '4 times a week' - 1 mark

Examiner Comments

Part (a) correct (C) - 1 mark
Part (b) vague attempt to distinguish between quantitative 'lead 
to a number', but nothing else of value - 1 mark

Examiner Comments
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Question 3
Most candidates correctly chose B - Debentures, and went on to refer sources outside the 
businesses, such as banks or other companies. Few were able to fully define debentures, 
often failing to state that they are long term methods of raising finance. Less able 
candidates simply tried to score marks by stating that selling assets, retained profits and 
sales revenue are all examples of internal finance without explaining why. For example, 
sales revenue/retained profits is/are generated by the business itself from trading or selling 
to customers.

Part (a) correct (B) - 1 mark

Part (b) identifies that external finance is obtained from outside the 
business - 1 mark
Describes debenture - 1 mark
Does not explain answer or distracters

Examiner Comments
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Question 4
Definitions of market segmentation were often weak or failed to show a confident 
understanding, which could have been illustrated by candidates using examples such as 
types of consumer characteristic (eg. gender, age, income, occupation). Some candidates 
did recognise that the point of market segmentation is to target products or services, in this 
case fast food.

More able candidates were able to say that market segmentation can enable a business 
to become the first mover/provide a competitive advantage, which may have applied to 
Johngir Saddiq when he established his business back in 2000. A number of candidates 
misinterpreted contribution in distracter A. However, a good number did relate margin 
of safety (B) to break-even analysis and costs rather than marketing. Many candidates 
simply paraphrased answer C in part (b) in an attempt to gain a mark. Less able candidates 
thought this was a question about niche markets or niche products, which it was not. Few 
were able to define market niche as 'gap in the market'. More able candidates referred 
to Theo Paphitis and his 'but there may not be gap in the market' quote, which was 
encouraging to read.

A poor response

Part (a) Correct (C) - 1 mark
Part (b) the candidate simply rephrases answer C - 0 marks

Examiner Comments
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Part (a) correct (C) - 1 mark
Part (b) describes what is meant by market segmentation, referring to examples - 1 mark
Explains why distracter B is incorrect - margin of safety - 1 mark
No marks for last sentence - not explained

Examiner Comments

Part (a) correct (C) - 1 mark
Describes market segmentation, with reference to income, age, gender - 1 mark
Confuses market niche with niche market in explanation - 0 marks

Examiner Comments
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Part (a) correct (C) - 1 mark
Part (b) describes market segmentation, with reference to income as a category - 1 mark
Explains answer C - 1 mark
Explains why distracter D is incorrect - 1 mark

Examiner Comments
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Question 5
Performance varied significantly on this question, with the cohort of candidates gaining a 
fairly even spread of marks between 1 and 4. Most candidates were able to either define 
product trial or repeat purchase. Likewise, a number of candidates were able to select a 
distracter to explain why it did lead to a repeat purchase.

Fewer candidates could explain why high operating profits might not lead to repeat 
purchases, despite have indicated this was the correct answer B in part (a). Those that did; 
suggested that these high profit margins could be gross profit margins to cause prices to be 
high, which would put customers off buying a product again.

Part (a) correct (B) - 1 mark
Part (b) describes product trials - 1 mark
Explains why B is the answer - 1 mark
Explains distracter C - 1 mark

Examiner Comments
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Part (a) incorrect (A) - 0 marks
Part (b) Explains answer B - 1 mark
Explains distracter C - 1 mark
Explains distracter D but no third mark is allowed because the response to part 
(a) was incorrect.

Examiner Comments
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Question 6
This was the lowest performing question across the Section A part of the paper. As this 
was a challenging question positioned at those candidates aiming for higher grades, few 
candidates understood what calculated risk taking might involve. The poor performance by 
some candidates may be explained by the fact that they hoped to gain marks by defining 
entrepreneurs as risk takers, which was not rewardable as this was, in effect, in the actual 
question.

Many candidates incorrectly chose distracter C as their correct response, offering 
explanations which implied that risks are more important than judgement, failing to 
understand the significance of 'calculated risk-taking' which is the term used in the 
specification.

A few candidates failed to realise that an entrepreneur might rely on other sources of 
finance such as banks or family and friends.

Part (a) correct (B) - 1 mark

Part (b) explains answer - 1 mark
Does not explain why distracter D is incorrect - 0 marks

Examiner Comments
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Part (a) incorrect (C) - 0 mark

Part (b) defines entrepreneur effectively - 'own ideas and creates these...' - 1 mark
Explains distracter A - 1 mark
Comment regarding B cannot be awarded as this was the correct answer. Furthermore, an 
incorrect answer in part (a) means a maximum mark of 2 for part (b).

Examiner Comments
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Part (a) correct (B) - 1 mark
Part (b) defines entrepreneurial characteristic as a trait - 1 mark
No marks awarded for attempted explanations of distracters A and D
Explains answer B - 1 mark
Explains answer C - 1 mark

Examiner Comments
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Question 7
This question was answered better by the Economics and Business candidates. A number 
of this cohort scored full marks for being able to explain that from the choice of four 
responses. Only A - the weaker pound - could explain why Mulberry's demand was 'soaring, 
despite the poor UK economic climate'. The key here was recognising that only the UK's 
economic climate was described as poor.

Therefore, given a fall in the value of the pound, the demand from overseas visitors or 
foreign buyers might help explain why the demand for Mulberry as a whole was soaring.

Some candidates even went on to explain that the demand for overseas luxury brands such 
as Gucci might suffer as imports become more expensive when the pound depreciates, 
causing the demand for UK alternatives to rise.

The use of the acronym SPICED (Strong Pound - Imports Cheaper, Exports Dearer) reversed 
to WPIDEC (Weak Pound - Imports Dearer, Exports Cheaper) often appeared to support 
candidates in explaining their answer A.

-

Part (a) correct (A) - 1 mark
Part (b)
A model approach answer to part (b), which starts with a full definition of 
demand - an acceptable term as it is in the specification and used in the stem of 
the question - 1 mark
Explains why unemployment and inflation will reduce the demand for luxury 
goods - 1 mark
Explains answer A - 1 mark

Examiner Comments
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Part (a) correct (A) - 1 mark
Part (b) - here the candidate explains the answer (A) fully, by developing the idea and using 
a numerical example to demonstrate a clear knowledge and understanding of the effect of 
exchange rate changes. As the candidate offers his/her own example which very much relates 
to the context, all three marks were awarded.
This was a full three mark example which is refreshing in that it does not include a definition 
and/or explanation of a distracter.

Examiner Comments
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Part (a) correct (A) - 1 mark
Part (b) defines demand - 1 mark
Explains answer - 1 mark
Explains distracter B - 1 mark

Examiner Comments
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Question 8
On the whole a well answered question, with many candidates recognising that sales volume 
is about the number or quantity of goods sold. Nonetheless, a number of candidates did 
confuse sales volume with sales revenue and so went on to provide a formula which proved 
to be contradictory: Sales volume = quantity sold X price (incorrect). However, these same 
candidates often gained a mark by explaining a distracter.

Part (a) correct (C) - 1 mark

Part (b) defines sales volume - 1 mark
Explains answer C - 1 mark
Explains distracter D - 1 mark

Examiner Comments
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Part (a) correct (C) - 1 mark

Part (b) defines sales volume - 1 mark
Explains distracter B - 1 mark
No marks for explanation of actual answer C

Examiner Comments

Part (a) correct (A) - 1 mark

Part (b) defines profit - 1 mark
Candidate uses this to explain answer C - 1 mark

Examiner Comments
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Part (a) correct (C) - 1 mark
Part (b) defines sales volume - 1 mark
Explains distracter A - 1 mark
Explains distracter B - 1 mark

Examiner Comments
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Question 9
As with question 7, this question was better answered by candidates entered for GCE 
Economics and Business; with many of them gaining 5 or 6 marks. However, there 
were many instances where candidates confused demand factors with supply factors. 
Nonetheless, the vast majority were able to explain at least one supply factor given that 
the case study provided a number of opportunities. For example, the more able candidates 
analysed why poor weather conditions would lead to poor harvests of fruits which might 
therefore increase Fraser's costs of production and given a lower anticipated profit might 
lead Super Jam to reduce supply for a given period.

Credit was given to those candidates who used supply and demand diagrams, showing shifts 
in supply - if accurate; these candidates were usually credited with knowledge, application 
and/or analysis.

This question was marked on a points basis, where 2 marks were available for knowledge of 
supply factors (in some cases 1 mark was awarded for a full definition of supply); 2 marks 
for application, by candidates referring in context to Super Jam; 2 marks for analysis - 
explaining why Super Jam's supply of jam could be affected.
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Knowledge - Natural phenomena and technology - 2 marks
Application - Sri Lanka and Berry Picker - 2 marks
Analysis - earthquake would destroy rain forests and the supply of super fruits (benefit of 
doubt given here - as this is not a geography/science exam); speed up the process - 2 marks.

Examiner Comments
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Knowledge - Defines supply and identifies one other theory factor - exchange rates - 2 marks
Application - Sri Lanka and Berry Picker - 2 marks
Analysis - earthquake would destroy rain forests and the supply of super fruits (benefit of 
doubt given here - as this is not a geography/science exam); speed up the process - 2 marks

Examiner Comments

In paragraph two the candidate immediately writes in context by stating 'bad harvest in Sri 
Lanka' without stating in theory what had caused it, for example was it natural phenomena, 
poor weather conditions, pests, etc. Had this candidate not defined supply the second 
knowledge mark would have been lost. For question 9 candidates should make a point of 
presenting knowledge, application and analysis twice to gain the full 6 marks available.

Examiner Tip
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Knowledge - cost of product/technological - 2 marks awarded

Application - 0 marks because the context appears (exotic fruit jams) in an answer which 
is describing demand
Analysis - for the effect of increasing costs of raw materials 'forced to increase price' - 1 
mark
Second factor identified is demand - no marks

Examiner Comments

For the purpose of questions like this, candidates should think of demand and supply as 
separate. Of course, there is a relationship between supply and demand and price, but 
when asked to explain supply factors (or demand factors) candidates should focus their 
answers on the following:
Demand: price, price of substitutes, price of complements, marketing/advertising, 
consumer incomes and other aspects demographics, such as the number of males to 
females, or the age distribution of a population or population growth rates; season/
weather, external shocks, such as war, terrorism, earthquakes.
Supply: price; costs of production, technology, internal constraints, such as availability of 
resources; external factors, such as government (legislation, taxation, subsidies, grants) 
and weather or climate; anticipated profits.

Examiner Tip
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Question 10
Well answered by most candidates. Those who did not score well on this question probably 
misread the question or confused differentiation with diversification. The most popular 
reason identified for differentiation was to compete. More able candidates then went on to 
write in context by stating something like 'with rivals like Hartleys, because SuperJam's 
jam would now stand out, in order to gain customers to boost sales and so provide the 
income necessary to cover costs and hopefully enable Fraser to make a profit'. A statement 
as simple as this would have been awarded the remaining 3 marks; one application mark 
and two analysis marks to complement the knowledge mark awarded for 'to compete'. 
There was sufficient information in the case study to provide opportunities for candidates to 
demonstrate how Fraser differentiates his jam:

100% pure fruit jams; sweetened with grape juice - no added sugar; made with 'super 
fruits' like blueberries and cranberries; made with grandmother's secret recipes; 'iconic 
Scottish Food Brand'; recruiting volunteers to help with his SuperJam Tea Parties.

The marking for this four mark question was done on the basis of awarding

Knowledge - 1 mark

Application - 1 mark

Analysis - 2 marks
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A clear 4 mark answer:
Knowledge - Defines differentiation - 1 mark
Analysis - help him to stand out in the market/keep up with competitors - 1 mark; this is 
developed 'customers will prefer...this will lead to repeat purchase' - 1 mark
Application - Fraser uses his grandmother's recipe - 1 mark

Examiner Comments
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Knowledge - describes differentiation - 1 mark
Application - different ingredients from tropical rain forests - 1 mark
Analysis - he is new to the market; must be attractive to customers so they can 
develop loyalty - 2 marks

Examiner Comments
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Question 11
A well answered question, probably explained by the fact that so much evidence for product 
trials was contained in the case study - Fraser had already used them in Scotland with his 
neighbours.

Most candidates achieved at least level 3, if not level 4 for this question. However, too many 
candidates did not develop their answers sufficiently to be awarded analysis or evaluation 
marks because they simply made assertions like 'it is time consuming' or 'too expensive to 
carry out' without explaining why. More able candidates wrote about the opportunity costs 
involved in product trials or the need to sacrifice higher profits in the short term for the 
longer term once the product is fully available on the market. 

This was a levels of response question, which was marked on the following basis:

Level 1 - knowledge and understanding - up to 2 marks

Level 2 - application - from 3 up to 4 marks

Level 3 - analysis - from 5 to 6 marks, where typically 5 marks were awarded when a 
candidate analysed or evaluated but failed to write in context

Level 4 - evaluation - from 7 to 8 marks; 7 marks awarded when only ONE side was clearly 
written in context, 8 marks when BOTH sides were written in context.
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Level 4: 7 marks awarded as candidate failed to write the argument against (cost the 
business...give product out for free) in context.

Examiner Comments
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Level 3 - 6 marks awarded because the last point about 'expensive and time consuming' is not 
explained.

Examiner Comments



GCE Business Studies 6BS01 01 33

Level 4 - 7 marks awarded
The only real reference to context is 'with SuperJam's products only being low priced'. 
Therefore, despite clear arguments for and against and a good grasp of knowledge and 
understanding of product trials, this candidate's answer gained 7 marks.

Examiner Comments
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Question 12
As with question 11, this was a levels of response question, which was marked on the 
following basis:

Level 1 - knowledge and understanding - up to 2 marks

Level 2 - application - from 3 up to 4 marks

Level 3 - analysis - from 5 to 6 marks, where typically 5 marks were awarded when a 
candidate analysed or evaluated but failed to write in context

Level 4 - evaluation - from 7 to 8 marks; 7 marks awarded when only ONE side was clearly 
written in context, 8 marks when BOTH sides were written in context.

Sadly, a significant number of candidates either confused limited with unlimited liability 
or interpreted this question as being about whether Fraser should become a Plc rather 
than remain a private limited company. The case study does not state the current form 
of ownership for SuperJam. Examiners did allow context when candidates stated that 
SuperJam is a new business.

This question was essentially focusing on liability and related to finance for business. 
Candidates were awarded marks for demonstrating any arguments for and against 
SuperJam being an Ltd (or Plc) compared to sole trader which therefore extended to the 
benefits of wider ownership, such as more capital for investment, more ideas, etc.
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Opening sentence not entirely accurate.
However, this was awarded Level 4 - 8 marks because what followed showed evaluation, with 
both sides in context:
Advantages - raise finance for investment for his new jam recipes, limited liability
Disadvantages - decisions take longer, which Fraser may not like because he is used to working 
on his own

Examiner Comments
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Level 3 - 5 marks awarded because the candidate analyses the benefit of being 
limited but not in context

Examiner Comments

Candidate shows no knowledge or understanding of limited (liability) or Ltd or Plc - 0 marks

Examiner Comments
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Level 4 - 7 marks awarded because the argument against is not in context.

Examiner Comments
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Question 13
As with questions 11 and 12, this was a levels of response question, which was marked on 
the following basis:

For both part (a) and part (b)

Level 1 - knowledge and understanding - up to 1 mark

Level 2 - application - up to 2 marks

Level 3 - analysis - from 3 to 4 marks, where 3 marks were awarded when a candidate 
analysed or evaluated but failed to write in context

Level 4 - evaluation - from 5 to 6 marks; 5 marks awarded when only ONE side was clearly 
written in context, 6 marks when BOTH sides were written in context.

Part (a) a rise in the level of unemployment in Scotland was generally better answered by 
candidates than part (b) an appreciation in the value of sterling.

For part (a) a significant number of candidates took the Marxist view that if unemployment 
was high then this would suppress wage demands from workers for companies like 
SuperJam. Although this theory is not stated in the specification or indeed in the mark 
scheme, this argument was awarded as it is logical and therefore acceptable.

For part (b) a number of candidates confused appreciation with depreciation and the effects 
of changes in exchange rates on imports and exports. Worse still, some less able candidates 
considered that Fraser's purchase of mango, passion fruit and papaya as exports from 
Scotland.

As with question 7 in Section A, more able candidates appeared to make use of SPICED, 
which proved useful to candidates answering part (b).

Use of demand theory also proved useful in response to part (a) where candidates indicated 
that unemployment tends to reduce disposable incomes because those who are unemployed 
receive benefits or Job Seekers Allowance which is typically less that wages or salaries.
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Part (a) Analyses effects of an increase in unemployment in context - 4 marks
Part (b) Evaluates effects of an appreciation of the £ sterling, but only one side is written 
in context 'the price of fruits that the company imports would be cheaper' - 5 marks

Examiner Comments
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 Part (a) Level 3 - 3 marks - analysed, but shows no use of context
Part (b) Level 3 - 3 marks - analysed, but again shows no use of context

Examiner Comments
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Part (a) Level 3 - 4 marks. Excellent analysis, making very effective use of context, but fails to 
evaluate
Part (b) Level 3 - 4 marks. Again, excellent analysis (although the point about economies of 
scale was not explained), but fails to evaluate.

Examiner Comments
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Paper summary
Based on their performance on this paper, candidates are offered the following advice:

•	 Remember to answer all part (a) sections in Section A.

•	 Use definitions or written formulae in part (b) of Section A since this often attracts a 
knowledge mark; the concept defined should normally be in the question or found in the 
correct response.

•	 Remember to explain why one distracter is wrong in part (b) when the supported multi-
choice question in Section A reads 'most likely' or 'least likely' because these questions 
are asking the candidate to make a judgement which they can very often strengthen 
by not only explaining the answer they chose in part (a) itself, but also one of the 
alternatives dismissed.

•	 Read the case study in Section B carefully – candidates are advised to spend 5 minutes 
reading this and, if necessary, highlighting key words or points which might enable them 
to answer the questions that follows.

•	 Read questions carefully and attempt to answer the question actually set. On a number 
of occasions - evidence has shown, particularly in Section B, that candidates can waste 
valuable time struggling with an answer to a question that was not on the paper or 
trying to gain marks through an 'all I know about approach' which rarely scores any 
marks.

•	 Candidates should spend time planning their answers to levels of response questions 11, 
12 and 13. These carry the most marks (8, 8 and 12, respectively) so writing a balanced 
answer can make all the difference to the awarded grade. 

•	 Candidates are advised to work on the basis of approximately '1 minute per 1 mark rule' 
given that this paper is for 75 minutes, with 70 marks and the recommended 5 minutes 
reading time for the case study.
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Grade Boundaries
Grade boundaries for this, and all other papers, can be found on the website on this link:

http://www.edexcel.com/iwantto/Pages/grade-boundaries.aspx
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