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Introduction

The overall standard of candidate responses continues to improve with the most notable progress
being made in Section A of the paper, the supported multiple choice. Candidates are improving
their performance by explaining their choices more carefully and in more detail. In addition,
when dismissing distracters, the reasoning behind this has also improved. In particular there are
fewer answers that dismiss incorrect statements en bloc without any thought. Centres are to be
congratulated on their work with, and for, their students.

In Section B there was also evidence of improved performance: however two caveats must be noted.
Far too often students are well versed in the knowledge base of the specification but are unable to
use this knowledge in the context of the question. It should be remembered that every question in
Section B should refer back to the evidence to illustrate candidates’ ability to analyse and evaluate
in the given context - in this case George Davies’ new retail outlet GIVe. The second problem
encountered in the January 2011 paper related to Q13 where a significant minority of students
misinterpreted the requirement of the question and, even allowing for different interpretations, this
question was not answered well. Areas of the specification covering staff recruitment and retention
are well signposted and it was disappointing to see an inability in students, even those who had
performed well to this point, being unable to evaluate well. Whether time constraints posed a
difficulty is not clear - there were occasions where students did not attempt to answer at all but
there were few scripts where students reverted to bullet points (often a sign of lack of time).

A note of caution should be added at this stage. The standard of written English in some scripts is
unacceptable. Candidates appear unable to construct proper sentences and it is my view that until
they are able to do so there remains a significant barrier to progress. Poor language skills make
the explanation of technical terms in context nigh impossible. Centres should consider this before
entering candidates.
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Question 1

Students reading the question correctly were well rewarded. Most students were able to explain
either the meaning of PED or remember its formula and those who confidently applied the formula
scored highly. Some students either missed or didn’t understand the word ‘if’ - the first word of
the paper, and went on to state that the demand for vegetables is price inelastic and subsequently
answered the question incorrectly. Centres are asked to remind candidates that their knowledge is
expected to be of the specification, not of any commodity or industry.

-

SECTION A
Answer ALL the questions in this section.

Write the letter of your chosen answer in the box and then explain your choice in the space
provided.

You should spend 30 minutes on this section. Use the data to support your answers where
relevant. You may annotate and include diagrams in your answers.

1 (a) If the price elasticity of demand for seasonal vegetables is estimated to be -2.0, a
fall in the price of these goods of 15% will lead to a
(1)

A 30% increase in quantity demanded
B 309% decrease in quantity demanded
C 7.5% increase in quantity demanded

D 7.5% decrease in quantity demanded
Answer A

(b) Explain your answer (show your workings).

(3)
[ Jf 1C2 Q/{C'*St L r'L"\j, (S when o ene. demond ovedS
O L-\_J-Cw,jm QLG CO.  PICR, Fov. F. 10 R
Qg'lﬁ!/ ) ( e /Mﬁ (.fu'l--ir:.?s-’_\m-f" (ncoreodl  glhould b
Mo Chan. Dhe decrend € o Quice (153

us

Examiner Comments

The candidate answers correctly and shows an understanding of elasticity.
There is no context and a calculation is not provided so only one mark for
explanation can be awarded.
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SECTION A
Answer ALL the questions in this section.

Write the letter of your chosen answer in the box and then explain your choice in the space
provided.

You should spend 30 minutes on this section. Use the data to support your answers where
relevant. You may annotate and include diagrams in your answers.

1 (a) If the price elasticity of demand for seasonal vegetables is estimated to be -2.0, a
fall in the price of these goods of 15% will lead to a
m

A 30% increase In quantity demanded
B  30% decrease in quantity demanded
€ 7.5% increase in quantity demanded
D 7.5% decrease in quantity demanded
Answer ,A

(b) Explain your answer (show your workings),
(3)

Examiner Comments

A brief yet confident response. The correct formula is used, the figures
from the example are inserted into it and the outcome is shown. Full
marks.
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Question 2

This question discriminated well. The key to gaining full marks was to understand that TQM requires
checks at each stage of the process and this was clearly hinted at in the question. Many students
cleverly linked this when dismissing distracters and were able to score full marks readily. A number
of students reverted to repeating the stem of the question as their only response to getting ‘zero
defects’.

7

2 (a) Master Control is a consulting business specialising in Total Quality Management.
Its quality assurance methods seek to organise every process to ‘get it right first
time'

This approach should result in

(1)
A increased final inspection
B zero defects
C increased wastage rates
D reduced staff motivation
Answer g
(b) Explain your answer.
(3)
CTotel __§1.&.%€~-1%‘._¥k.5. revascensegb reawmices. all e
Dok Rgethac. oo Pedince. | \eCblr S
Moetvex  Steff  may  feed ooy worWed  Alg
Ulngeese weltae /
‘L“Q A N e \ff‘?..‘.‘..t. L PP 9 Wepmies A erorn = MHQ .f.:):-.”.(". S
I TN Y N s AR - forsk. b e ...Smtbs

not C..

Examiner Comments

The explanation that ‘all staff should work together’ doesn’t really explain
the concept of checking at each stage of a process but their is some
understanding shown when stating that increased wastage rates goes
against the philosophy of getting it right first time, so 1 mark is awarded.
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2 (a) Master Control is a consulting business specialising in Total Quality Management.
Its quality assurance methods seek to organise every process to ‘get it right first
time!

This approach should result in

{n
A increased final inspection
B zero defects
€ increased wastage rates
D reduced staff motivation
Answer
(b) Explain your answer.
(3)

TOM s M. idaak ek _+_km__@aii&3 of... produdiion
ond Ko _fmob-'dr s ehacked.  Hal ovghovk.. s
ProceSs...of MMuFo\dufiv‘j..(th' tk..09hk. FirSk. time
A Sovlh  cesolt in zexo  dofeds. oS aF. P
Sta#  Shck o Mo . chue han Harf Should b
~no...defeds . occoting, Ths . will_vek Increas.e
waltoge  @mleS aS k. 3. e nehhed of cofling
Loown waStede  (akes.

(Total for Question 2 = 4 marks)

Plus

Examiner Comments

The candidate has a clear understanding of TQM and explains why it should
result in zero defects. This is followed by an explanation of one of the
distracters.
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Question 3

Another question that discriminated well, although students are reminded that a knowledge mark is
always available and would have been awarded for explaining the product life cycle. Consequently,
although many students answered correctly, fewer were able to access full marks. However, on the
positive side, students were able to gain marks for explaining why responses were incorrect, as well as
those who gained full marks with a full contextual explanation of the concept.

-

3 (a) In January 2009, Kodak, the photographic film manufacturer, announced plans to
cut 4500 jobs. Its Kodachrome colour film (used in non-digital cameras) was to be
withdrawn by the end of 2009,

The most likely reason for this was

(1)
A ending of the product’s life cycle
B aperceived lack of quality
C alack of advertising
D the brand was not well known
Answer A
(b) Explain your answer.
(3)

Wfﬁ.ﬂgéif) . Za-ém., . ﬁld_ ..... C&inﬁncﬁ ..... ﬂmpw ..... wpa-ﬁam.ﬂuu{ J{'ﬁc&é/t«{
QWJ‘;{/WLIE Z«'m.rvn Amhaﬁqﬂcpﬂw wwffﬂp?"é:"“,&a T
a&&ﬁnc . r.‘n..........gﬂ-z«”'j..- ...... I:u.r..ﬁuﬁar.ﬁ..,. é‘aﬂd‘&: ...... Ad... .. 5;‘&-{0 .....Mf.a;:.r.‘..u&f ..............
Lm/’z ﬁ»&m&éégﬂﬂ% ﬁ- ﬁﬂmﬂsn‘z&fyc& ..... /V‘é.aﬁcé% .......... .
@.f’m‘éﬁf? ......... Céﬂ.ﬂmiw;/ A /é ........ cé .(,//mﬁ_mc?’frm.ﬁendumz@]f
of. 'ﬂ‘m a,;d?r/%,_;lﬁ B Afﬁmﬂ/é /Lofzt%mtéamfé/m ;

Plus

Examiner Comments

The candidate’s comments are firmly in context. There is an explanation
of the plc and an acknowlegement that Kodak’s product is in the decline
stage. Furthermore the candidate recognises that Kodak’s name is
synonymous with quality and could not be held as a reason for the
camera’s withdrawal.
L J
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3 (a) In January 2009, Kodak, the photographic film manufacturer, announced plans to
cut 4500 jobs. Its Kodachrome colour film (used in non-digital cameras) was to be
withdrawn by the end of 2009.

The most likely reason for this was

(1
A ending of the product’s life cycle
B aperceived lack of quality
C alack of advertising
D the brand was not well known
Answer )4
{(b) Explain your answer.
(3)
el (P

o(wwécpmw gmwn« edwrabm Dw{m@ !@d«ﬁ wrfhdﬁfwmj

W‘jﬁoc’(f‘j LY. 0{474}%{ Laondd A 8 ... B omd. C uudd
b reasma sohy & i wmdng ho.am Autd of. s prodacd W

et o DY not hus hetase hefore dagital 08
lake st Hhnpo! OHf. A Celaiad ﬂ‘//m

(Total for Question 3 = 4 marks)

Plus

Examiner Comments

A sound explanation of the purpose of the plc is placed in context by
reference to digital cameras and there is a roundabout reference to the
brand and the state of technology prior to the digital age. This is sufficient
to acquire full marks.

J
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Question 4

Students clearly understood the concept ‘empowerment’ and in many cases were able to detail why it
was considered a motivator. Less successful were the attempts by students to gain marks by dismissing
distracters, with far too many students settling for statements such as A, B & D are financial rewards,
rather than linking 2 of them to the building firm and showing how they could be used financially.

~

A A bonus system
B Profit sharing

C Empowerment
D Piece work
Answer C

(b) Explain your answer.

Plus

Examiner Comments

4 (a) Mick Jordan, who owns a small building firm in Yorkshire, is seeking a way to
motivate his workers without increasing their financial rewards.

Which one of the following would be the best way of achieving this?

(1)

(3)

EnpeRmunt D Syaaing Dol Power. o maks. Seudecs .

Compunien. o, nelp mnerwels. Shoge..

b W gpfeciuse an. A& Qs SIEL otwalen. e ool
haselor . anck 3Qm MORS-. Lomedd. .. Wotruer  Haw. . rooy
Nk R efARCAUIL. A Bome. —E8eR.. 0NN D
£ Duek  moy. ok Jr\\yu,xum) MEDEE

(Total for Question 4 = 4 marks)

(S)he understands what empowerment is and why it may motivate whilst at
the same time acknowledging that it is not always right for everyone.
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4 (a) Mick Jordan, who owns a small building firm in Yorkshire, is seeking a way to
motivate his workers without increasing their financial rewards.

Which one of the following would be the best way of achieving this?
_ — (1)

A bonus system

Profit sharing

Empowerment

o N @ >

Piece work

Answer C

(b) Explain your answer.
(3)

o EM ek be A & e jOF Lewag j{cahfrof(’,n B
__ declw”«uutg l L'ley cordeS. Rnantial (eeacds ors. dhest
uLaﬂtk a.Sun. ﬂ{[ ~henty s 5°M‘\J°_‘yﬂ£ﬂﬂ“ff’bj adem
Sun anCL;U/wirjq {u{jfx{ eb e = fh V&bjm ﬁmcwrww _____
(mf‘( ...S,Lgﬂﬂqﬂ S0 fped w:fj« Sem. OKNHy $ecause of. rafling
%ffng@oﬂ - ’\“Lus’d-[&a»sbflﬁ @] ﬁ sancaf cemard .

(Total for Question 4 = 4 marks)

Plus

Examiner Comments

Succinct answer showing what empowerment means and explaining why 2
of the distractors are incorrect, ie they each have a financial impact on the
firm - contect is implicit rather than explicit here.
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Question 5

This was the most successful question on the paper in terms of the average mark per student.
Candidates clearly understood the example of variance analysis and many achieved full marks.
Perhaps because of the high marks, the question didn’t discriminate well.

- S

5 (a) Mick Jordan has been advised by his bank manager to set budgets and use
variance analysis. The table below shows data from a recent building job.

Budgeted (£) Actual (£)

Labour m 0.8m
Materials 1.2m 09m
Overheads 03m 03m

The total cost variance for this building job is D L

DD (1)

A £0.5m adverse

B £0.5m favourable

C £0.8madverse

D £1.8m favourable

Answer A

(b) Explain your answer (show your workings).

(3)
I T 0 A5 BE 411 0EBABE 110 B4 0\{’*'10\.\&'\ .
______ B Tt R ST X0 SN R A S
. - LN

L= 0 = 0} | Aer e g

I TR =R LI S - *?"?‘;’21_’(\*& R D T C, .....................
M. _ . "

‘D ...... ’S e :) . 2 e ‘) . e \.mLH/) | + S f.v.\..f.!w:\r.. K=~ B

Examiner Comments

This answer is untypical. The calculations are correct but the mark is
restricted to 2 as the initial answer is wrong. The candidate believes that
having actual costs lower than budgeted costs is unfavourable.
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5 (a) Mick Jordan has been advised by his bank manager to set budgets and use
variance analysis. The table below shows data from a recent building job.

Budgeted (£) Actual (£)
Labour m 0.8m
Materials 1.2m 09m
Overheads 03m 0.3m

The total cost variance for this building job is

(1)
A £0.5m adverse
B £0.5m favourable
€ £0.8m adverse
D £1.8m favourable
Answer B
(b} Explain your answer (show your workings).
(3)

i i S aued __________________________
+. 03 S
2:0m

(Total for Question 5 = 4 marks)

Plus

Examiner Comments

The candidate explains what favourable means in this context and
performs the correct calculations and is duly rewarded.
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Question 6

This question discriminated well. Although some students struggled to achieve 3 marks by explaining
the positive nature of the answer with many just re-stating the stem and the correct response,
significant number were able to correctly identify and explain reasons why distracters A and B were

incorrect.

7

6 (a) An online retailer has recalled a large batch of faulty toys.

Consumer legislation requires that goods/services sold must be

(1)
A sold at the lowest reasonable price to consumers
B sold at the same price in different countries
C guaranteed indefinitely against any failure
D fit for the intended purpose
Answer D
(b) Explain your answer.
(3)

(onSumeslegiSlakion & Here to enSue Ha

ConSumun 1S _%LQ{'}_[_. a fail doal oS "Lwdknocu
gk Feonm  oure ﬂgu.\gr‘rg- ¥ He grodeck 13

ek for TS inbunded pufPoSe ond s consumer
o bouS Ak Hen Fha, (OMFOMﬁ e o HMe 1 AN
¢ o ot WH«Q,J gt (ecall Haoma
/S asenk . Eik for thaic gy, (onSumad IP_JI—S}QJ‘.
doosny (eguire the froduck Fo Ye Sold ar Ha lovesk

~ N . NSumgrs C oy
i (eaSonalg(;_ P(lCL S t_l'_ 1S H'\{%:ptgdlmfor-‘.'.‘.i::e.f»tit.'mIS=hl'gnyz‘:cr‘;'l?s}‘_ 3

TOTAL FOR SECTION A: 24 MARKS

Plus

Examiner Comments

Two points made about what consumer legislation is and a reference to
faulty products plus an explanation as to why one of the distracters is
incorrect is enough for full marks.
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P

6 (a) An online retailer has recalled a large batch of faulty toys.

Consumer legislation requires that goods/services sold must be
(1)

A sold at the lowest reasonable price to consumers
B sold at the same price in different countries
€ guaranteed indefinitely against any failure

D fitfor the intended purpose

Answer O

(b) Explain your answer.
(3)

e ey WA Fo %,, Lt o mdd. TFle. F«-?js b ik

o paelos o ) Cailrtte o (Total for Question 6 = 4 marks)

TOTAL FOR SECTION A: 24 MARKS

Plus

Examiner Comments

It should always be possible to gain full marks by making 3 relevant
positive points about the correct response. here the candidate does this,
stating the purpose of consumer legislation, relating the concept of ‘fit
for purpose’ to the question and acknowledging the right of the retailer to
return the faulty product.
\§ J
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Question 7

Given that the marks for this question were split 2 for knowledge and 2 for application, many
candidates were limited to 2 marks as they steadfastly refused to put their answer in context. It is
not enough to mention the firm’s name. There was evidence aplenty in the case study on marketing
objectives for GIVe to enable students to score well.

’

7 Explain one benefit to GIVe of setting a marketing objective.

A/"?u[ie}z _ Oé JEC #N/&’ L5 o '_{5“?( &UI éty Q...losH / g < ”?c'w*’?r..r
L L Qs (7. ﬁ éfA/ﬁK f)[d L0z (Lo BS .:I.u‘u"c{’/ f{ [L@ ij"’”) /'//}50.

P,

S/ﬂffwv,-af. Ts.. 2alles L/L: ____pﬁofe erpliny. 2 be — ‘“’“”4’;') A
Q.. ('n)&_._.;s}w/ &(—uf Homdlhe _.«j Al L8, obbiied. tor. Glbe. s crull
/;sm/ be.. Lowraud f<afnj Zf/@ o8t JZ’A ________ amém fZe{w a
((, . ,{/I;.tz( (/n/}/ G éanj ag. é ................. a1 i: as/wfd/e

f/ec/. I8 af /wc@é/e /vjéth ?fm{

us

Examiner Comments

It could be argued that the explanation is more specific to a ‘goal’ than a marketing goal but the candidate gives a
clear answer as to the purpose of setting such goals and relates the response to quality and cost in order to meet the
‘affordable fashion’ goal. What is missing is a reference to the ultimate aim of profit - even if that profit is to be used

in non-conventionable ways.
- J/
s

7 Explain one benefit to GIVe of setting a marketing objective,
Mnarketng Chpctnidd - ake. qoats ha CRMEanY
wowd U o ;.Q.c:gc,h__m G- Pachador . time..

v o henepr e empoges. can.

une. Hun 1o o cumns.. c.md__._cice)egwes rmc,b‘
O Pc)rhc.:u\ur Qb)e_d., on.hme. Fuf%p.mﬂm.o_ ...... |

Plus

Examiner Comments

This response is typical of the generic answers provided by many candidates. There is no context and whilst
the candidate is well versed in the purposes of goal setting (S)he is fortunate to be given 2 marks.
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Question 8

A similar criticism as outlined in Q7 can be levelled at candidates here but perhaps not to the same
degree. Candidates clearly understood the benefits of branding but linking this to the context
remained problematical.

8 Analyse one benefit of branding to GlVe.

Examiner Comments

Sound explanation of branding for 1 mark. A second mark is awarded for linking charitable support to
achieving a good name, and a third for associating the quality issue of branding to increased demand.

8 Analyse one benefit of branding to GlVe.

gPWW& ta Lf—toﬂxﬁ * Wﬁu.e. lﬁyﬁ—o ot

Wvﬁ ...... %EWA_& CJV’* \Muwm LN A N Lt
. f—ﬁf‘%m -3 QM«M NIt AL, Ak ...

ke byt F A2 Jic/jam a. ladode... Lok attivernd.. PSR P N
- [ 4 g \ ald U bocie
MPW e ety formalso ‘oloks Total for Question s=4ﬂ

Plus

Examiner Comments

arks)

Orf the way to being a good answer, this response identifies the purpose of branding and then makes a link to the
context. If the answer had then gone on to look at return custom resulting from brand loyalty higher marks could
have been achieved.
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Question 9

Given that the GlVe is in the fashion industry, and this was heavily indicated in the evidence, it was
surprising to note that a large number of students were unable to use this to explain why stock control
was important to the firm. Even less impressive was that some students couldn’t give a satisfactory
explanation of the concept ‘stock control’.

9 Explain why effective stock control will be important to GiVe's success,
.ff}‘(mw Modle...condyol M...aanddund).. e Stetht.aa.....
U oa n s amd. Makmg. suve lnily. oo nof... .
Hach. nd. b ende.. L. T, [5.. mfwmm htcauat
A smadand. . potasuniy o da ) oual. SM/\ﬁ ad.
Sro cm fun. VW el Mwmp el Lk fwtyﬁ/
GWes! ouma. Mlé[ however aa buyhas coded la Jwr'mm
Wtnd, sz'dc 1wt U L/"ﬂ Wl am!ﬁd aWLeI fad MW

mm aﬁw mm W Ak .. NW m.bu wur mrwy_._
riVe's ' suecesn

_\f)/{OW' .20 ,s/aL& (_ﬁr!fyg- I»\,(uz é/ Wyﬁﬁd,ﬂj f’ @Tctal for Question 9 = 4 marks)

Plus

Examiner Comments

This is a textbook answer to the extent that it could apply to any firm but
not particularly to one in a fast changing retail fashion industry. There is
no indication that the candidate recognises the danger of holding stock
which is ‘out of season’.
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9 Explain why effective stock control will be important to GIVe's success.

Erect ve. stock. contd il be. M\Ck)(mf becase.
GlVe wall i WaSte thopey. ot dovvy G €x.(esS

i, so. cods waud vise and st Mou s wonld dewese.
On e othesside of He scales, § . GVe. has 4oo. \Wdtle
oM A e wustover. denand. boen. Gy o't be.able
o Mmeek 3 _,.ml_ e C.OW.\\cIu/Lj’& ..[;u\bb( u(ma‘(f .o _and.
Wy becone tasnished ., Bs is why 1‘1_{% - Umpodauk.. Mok
Ve s Y (ight ot of Gork, . yreet 66 R demendd.

(Total for Question 9 =4 marks)

Plus

Examiner Comments

The context of GIVe is more implicit than explicit here but the candidate
recognises the importance of having the correct level of stock available
and places the resonse into the area of costs, profit and brand image.




GCE Business Studies 6BS02 01

)

Question 10

This question was well answered by many. The best answers started with a succinct explanation of
price elasticity/inelasticity before relating the charitable intention of GIVe as a USP and thereby
placing the company in a position with fewer substitute products, enabling it to raise prices without
fear of losing demand, thus increasing the inelasticity of the brand.

10 GIVe has charitable intentions.

Analyse why an emphasis on charitable donations might make demand for GiVe’s
products less price elastic.

Dl Dessansth dewls, e Clmmgar 0w Yoo /55 C<| V¢
ey Clanba bl ke bous, b el e e e
...Covpe M tc!:\y; o e Gawpelan L aS. peple..
LA, \al, . Pty Ckha .. “r-r_\j lFutG\Mu'“*"t ﬂﬂj
AT P, cﬁ.{c b e Oy ho 'jwcﬂ Lons €y s-‘,;]:;!:%
5wy leege Dages ,s.._._.L*-%.x..la_»c) Seetel Coscibuce
M AL A O l((Q QO0....aa ... HVFC'Q-{\MWR)\ -
__.f;s_ [ (m) (ﬂ \x Sl td ¢{¢> e O ’(ﬁs ______ Sleshe . .
Kﬂrle aw. [_?(fi,(j__. o pus. at trha FL Lo Ne .
S ferdask. DL .\f'v.\e...»). Kol Lo Slanty Hﬂ
RORTL| U T T YV 53~{ac el _oud... Aaruk ke L?ﬁ,

Sod léum.ﬁ Shes..

?h% ; C’l“‘»“‘- DAL ES AV S h* ‘Fvvc{uch Sevsi vk

(Total for Question 10 = 6 marks)

Examiner Comments

The candidate scores 4 out of the 6 marks available. (S)he has a reasonable
understanding of elasticity and is able to recognise that customers may be
more willing to pay extra for a product with a ‘competitive edge’. The
emphasis on increased inelasticity is not made strongly enough to warrant

the highest marks.
\_ J
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10 GlVe has charitable intentions.

Analyse why an emphasis on charitable donations might make demand for GIVe's

products less price elastic.
-'-'-'----‘ 'F."_-_.-—.

o P RASEC (S o Amand.. cz.mﬁm.____dug____fn___m. fice chaage
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Examiner Comments

This answer may not be perfect but under the constraints of examination
pressure it was judged good enough to secure full marks, by convincingly
putting forward a case to show that demand will become less price elastic
due to the nature of the product and the good intentions of its owner.
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Question 11

Candidates, in general, understood the purpose of forecasts and budgets and most were able to realise
that a lack of historical information indeed posed a problem. Credit was given to those candidates
who suggested zero budgeting as a possible solution and whilst high marks were obtained by some
candidates who realised that George Davies had considerable experience in the retail market, not
enough of them were able to include this in an evaluative context in their answer.

’”

11 GIVe is a new business venture and plans to open 25 stores around the country.

To what extent will a lack of historical information affect the accuracy of GIVe's sales
forecasts and budgets?
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Plus

Examiner Comments

The candidate acknowledges the lack of secondary data and the problems
this will bring, difficulties that will be hard to overcome but at no time is
there a recognition that George Davies’ previous experience in the industry
may be helpful in making up for a lack of historical data.

J
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11 GlIVe is a new business venture and plans to open 25 stores around the country.
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Plus

Examiner Comments

This is a well written answer, covering all the bases and while | don’t
necessarily agree with some of the conclusions it is a worthy response
nonetheless Evaluative comment is thoughtful.
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Question 12

Most, but not all, candidates understood and were able to use the concept ‘marketing mix’ and

consequently identified the components and wrote well, in context, about them. What prevented
many from reaching the highest marks was a failure to concentrate on ‘mix’.
able to marry elements of the mix and some candidates added that whilst the 2 elements chosen were
of particular significance, all the elements had a part to play.
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12 George Davies is planning a limited range of clothing for his stores.

Recommend the two most important features of an effective marketing mix for GIVe.
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The best answers were




GCE Business Studies 6BS02 01

& lowd. . luncews, awed, e Cusheners Ml wek. ?“V} v ha,
lbe s Coctur | C':‘f'bnn,

b e !"""’P*‘Ct @h Hﬁ& osey t 1“{ otal for Question 12 = 8 marks)
Pae & 0ot a5 eheche o5 Yo ol luy «s K Mo oo

Leales ap 'fiff'L(Ch Ve cot §e Crduct aud Pluce, wheu Cova bemef
:uelui‘"{ c@wc“d “‘rbf FHC"-‘J‘

oLy A be C.ud\ vaud.l..( oA

Plus

Examiner Comments

This is a good answer. The candidate weighs up the aspects of the
marketing mix and assesses their relative importance. The context was a
little late arriving but when it did the answer became effective.

’
12 George Davies is planning a limited range of clothing for his stores.

Recommend the two most important features of an effective marketing mix for GiVe.
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Plus

Examiner Comments

A sound answer which addresses how different elements of the marketing
mix are linked even though product and price are thought to be the most
important. A sound conclusion is drawn.

Question 13

‘Managing other People’ occupies a quarter of the specification with substantial sections on
‘motivation of staff’ and ‘how managers can get the best from staff’. The question concentrated
on attracting and retaining staff for GIVe and a significant minority of candidates considered this to
be an invitation to consider the advantages and disadvantages of internal and external recruitment.
Some reward was given to this approach but most of the candidates who adopted this interpretation
failed to place their answer in context. Furthermore it became increasingly difficult to gain marks
on the retention part of the question using this approach. Fortunately some candidates stumbled
across financial reward and empowerment in the dying embers of their answers and were rewarded
accordingly.

There were some well focused and confidently written scripts, the best of which focussed on such
issues as financial packages with bonus entitlement for consistently good sales in the retail clothing
industry. Empowerment was often suggested but less frequently well attuned to the fashion market.
Consequently full marks were difficult to come by.

*13 George Davies intends to open a showcase store in central London’s Regent Street.

Evaluate two ways to attract and retain the right quality of managerial staff for this
store.

Method 1
(6)
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Plus

Examiner Comments

| liked the initial comment which indicated to me that the candidate believed that managerial
staff wanting to work in such an establishment may do so for factors other than just high wages.
The answer is predominantly in context and adresses the issue of bonuses on the second section.
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*13 George Davies intends to open a showcase store in central London’s Regent Street.
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(Total for Question 13 = 12 marks)

TOTAL FOR SECTION B: 46 MARKS
TOTAL FOR PAPER: 70 MARKS

Plus

Examiner Comments

A mark is awarded in section 1 for the mention of delegated powers

but the link to attracting and retaining staff is not established. The

second section is more in tune with the demands of the question and the
candidate addresses performance related pay as a way to reward staff and
there is a hint of retention as a result of this approach.

L J
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Grade Boundaries

Grade boundaries for this, and all other papers, can be found on the website on this link:

http://www.edexcel.com/iwantto/Pages/grade-boundaries.aspx
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