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Answer all questions in the spaces provided.

 1 Study Figure 1.

Figure 1

Madame Tussauds 
opened in London in 
1835, presenting a 
famous collection of 
realistic wax figures 
in specially designed 
settings. 

The constantly 
developing displays 
include royalty, 
movie stars, sports 
stars, world leaders 
and the Chamber of 
Horrors.

 1 (a) Madame Tussauds is one of the following types of visitor attraction.
Draw a circle round the correct type.

natural               historic             purpose-built               event
(1 mark)

 1 (b) Give two reasons why Madame Tussauds’ displays are ‘constantly developing’.

  1  ..........................................................................................................................................

   .............................................................................................................................................

  2  ..........................................................................................................................................

   .............................................................................................................................................
(2 marks)

 1 (c) Suggest one reason why a large proportion of Madame Tussauds’ visitors are from 
outside the UK.

   .............................................................................................................................................

   .............................................................................................................................................
(1 mark)
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 1 (d) (i) Suggest two additional products or services that would normally be provided at 
visitor attractions such as Madame Tussauds apart from the displays themselves.

  1  ................................................................................................................................

   ...................................................................................................................................

  2  ................................................................................................................................

   ...................................................................................................................................
(2 marks)

 1 (d) (ii) Explain why visitor attractions provide such additional products and services.

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................
(4 marks)

  (Extra space) .............................................................................................................

   ...................................................................................................................................

   ...................................................................................................................................

   ................................................................................................................................... 10

Turn over for the next question
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 2 (a) Two distinguished pioneers of tourism are shown in Figure 2.

Figure 2

The photograph of  
Billy Butlin  is not 

reproduced here due to 
third-party copyright 

constraints.

Thomas Cook (1808–1892) Billy Butlin (1899–1980)

  Describe the significance of the contribution that either Thomas Cook or Billy Butlin 
made to the development of the travel and tourism industry.

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................
(6 marks)
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  (Extra space) .......................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

 2 (b) Using examples, evaluate the importance of technological developments (excluding the 
internet) in transport and its infrastructure.

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

Turn over 
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   .............................................................................................................................................
 
   .............................................................................................................................................

(10 marks)

  (Extra space) .......................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   ............................................................................................................................................. 16
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 3 Figure 3 shows the travel information desk at a coach station.

Figure 3

 3 (a) To what extent are tickets for travel perishable?

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................
(2 marks)

 3 (b) Commercial organisations aim to maximise income.  In what ways could a travel 
information desk, such as the one shown in Figure 3, be used to increase income?

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

Turn over 



8 Areas outside 
the box will 

not be scanned 
for marking

(08)
G/K46453/Jan10/TT01

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................
(6 marks)

  (Extra space) .......................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   ............................................................................................................................................. 8
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 4 The government in Pakistan promoted a year-long programme of festivals, sporting and 
cultural events.  However, as Figure 4 below shows, external pressures such as weather can 
strongly affect the travel and tourism industry.

Figure 4

The news article about the problems caused to the Pakistan 
tourist industry by the lack of snow is not reproduced here due 
to third-party copyright constraints.

 4 (a) Suggest one reason why the Pakistan Ministry of Tourism promoted a ‘Visit Pakistan 
Year’.

   .............................................................................................................................................

   .............................................................................................................................................
(1 mark)

 4 (b) Explain how organisations in different sectors of the travel and tourism industry can 
work together to set up an event such as the National Skiing Championship.

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................
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   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................
(8 marks)

  (Extra space) .......................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

 4 (c) Explain how and why the travel and tourism industry is vulnerable to an external 
pressure that you have studied (other than weather).

  External pressure .................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

(10)
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   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................
(8 marks)

  (Extra space) .......................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   ............................................................................................................................................. 17

Turn over for the next question

(11)
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 5 Study Figure 5.

Figure 5

The photograph of the cruise ship Norwegian Spirit is not 
reproduced here due to third-party copyright constraints.

New Cruise Itinerary

Norwegian Spirit 
– cruise in Canada and 
New England

7 nights fly-cruise 
holiday – depart London 
Heathrow Airport 

Sept – Oct 2009

Special Offer from only 
£749 !!!

 5 (a) What is a ‘cruise itinerary’?

   .............................................................................................................................................

   .............................................................................................................................................
(1 mark)

 5 (b) Explain what is meant by a ‘fly-cruise’ holiday.

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................
(2 marks)

 5 (c) Assess the benefits for a UK holidaymaker of taking a fly-cruise holiday.

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

(12)
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   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................
(6 marks)

  (Extra space) .......................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   ............................................................................................................................................. 9

Turn over for the next question

(13)
Turn over 
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 6 Study Figure 6 which refers to inbound tourism to the UK between 1988 and 2007.

Figure 6
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 6 (a) Describe the main changes in the number of overseas visitors to the UK during the 
20-year period shown in Figure 6.

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................
(3 marks)

(14)
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 6 (b) Suggest possible reasons why the average spending of overseas visitors to the UK 
changed between 2006 and 2007.

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................
(3 marks)

 6 (c) Outline the economic impact that the 2006 –7 change in average spending by overseas 
visitors might have had on the UK national economy.

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................
(2 marks)

8

Turn over for the next question

(15)
Turn over 
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 7 Evaluate the socio-cultural impacts of tourists and tourism on the host community of a 
selected destination or destinations that you have studied.

   ......................................................................................................................................................

   ......................................................................................................................................................

   ......................................................................................................................................................

   ......................................................................................................................................................

   ......................................................................................................................................................

   ......................................................................................................................................................

   ......................................................................................................................................................

   ......................................................................................................................................................

   ......................................................................................................................................................

   ......................................................................................................................................................

   ......................................................................................................................................................

   ......................................................................................................................................................

   ......................................................................................................................................................

   ......................................................................................................................................................

   ......................................................................................................................................................

   ......................................................................................................................................................

   ......................................................................................................................................................

   ......................................................................................................................................................

   ......................................................................................................................................................

   ......................................................................................................................................................
(10 marks)

  (Extra space) ................................................................................................................................

   ......................................................................................................................................................

   ......................................................................................................................................................

   ......................................................................................................................................................

   ...................................................................................................................................................... 10

(16)
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 8 Since January 2006, hotel and guest house accommodation in the UK can be graded with up 
to five stars.

 8 (a) Suggest two criteria that may be used for grading accommodation in the UK.

  1  ..........................................................................................................................................

   .............................................................................................................................................

  2  ..........................................................................................................................................

   .............................................................................................................................................
(2 marks)

 8 (b) Assess the benefits for an accommodation provider of taking part in an accommodation 
grading scheme.

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................
 (4 marks)

(18)
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  (Extra space) .......................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

 8 (c) Explain the accommodation requirements of customers who are travelling on business, 
such as attending a meeting or a conference.

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................
(6 marks)

  (Extra space) .......................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   .............................................................................................................................................

   ............................................................................................................................................. 12

END  OF  QUESTIONS

(19)
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There are no questions printed on this page

DO  NOT  WRITE  ON  THIS  PAGE
ANSWER  IN  THE  SPACES  PROVIDED

Copyright © 2010 AQA and its licensors.  All rights reserved.

(20)

ACKNOWLEDGEMENT  OF  COPYRIGHT-HOLDERS  AND  PUBLISHERS

Permission to reproduce all copyright material has been applied for.  In some cases, efforts to contact copyright-holders have 
been unsuccessful and AQA will be happy to rectify any omissions of acknowledgements in future papers if notified.

Figure 2  Photographs: Thomas Cook – Courtesy of Thomas Cook Group plc / Billy Butlin – www.bygonebutlins.com
Figure 6  Source: International Passenger Survey, Office for National Statistics.  Reproduced under the terms of the Click-Use Licence.




