[image: image6.png]OCRY

RECOGNISING ACHIEVEMENT





[image: image6.png]
Sample Scheme of Work and Lesson Plan

GCE in Applied Business

OCR Advanced Subsidiary GCE in Applied Business: H026

OCR Advanced Subsidiary GCE in Applied Business (Double Award): H226


OCR Advanced GCE in Applied Business: H426


OCR Advanced GCE in Applied Business: (Double Award): H626

Unit F240: Creating a marketing Proposal
This Support Material booklet is designed to accompany the OCR GCE in Applied Business specification for teaching from September 2009.
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A Guided Tour through the Scheme of Work
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	OCR GCE in Applied Business Unit F240: Creating a marketing proposal

	Suggested teaching time
	18 hours
	Topic
	ao3 Market research

	Topic outline
	Suggested teaching and homework activities 
	Suggested resources
	Points to note

	Define a market 

Identification of potential consumers 
	Candidates to create a spider diagram – in the centre place the name of the business and ‘new’ product.  Candidates then consider who they think will purchase this new product/service. 
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Having identified their potential target market candidates are to develop the diagram to show what secondary research they can use to justify their choice of target market. 

Conduct the initial secondary research to justify choice of target market.
Homework – summarise your findings clearly stating who your target market is.
	Large pieces of paper – at least A3 size. 

Variety of coloured pens. 

Access to computer and internet to research potential target market. 
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	The new product only has to be ‘new’ to the selected business not a ‘new’ invention.  Avoid new inventions. 

	Setting objectives of market research 

Estimating and setting a timescale for the completion of the market research 
	Recap on what objectives are – what they hope to achieve through their research.  

Group discussion on the information candidates need to gain from their market research.  

Candidates record the main points.

Candidates identify and explain their marketing objectives.
Candidates estimate and set a timescale for completion of research.
	Active learning quiz at the beginning of the lesson – what are objectives? 
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Computer access to type up and explain marketing objectives. 


	Candidates will need to be supplied with a timescale for the completion of their market research.  This should include some time for the analysis of data collected. 

	Primary research techniques 
	Put candidate into groups – five groups needed.  Give each group a primary research technique – observation, experiments, surveys, questionnaires, focus groups. 

Each group has to prepare a 5 minute presentation on their primary research technique stating when and where they could be used and the advantages and disadvantages of each one.  
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Each group delivers their presentation. 
	Large sheets of paper and pens to enable each group to gather their initial thoughts.  

Computers to enable candidates to deliver the presentation if required. 
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AS Level for OCR Applied Business (Rob Dransfield and Dave Needham) pages 19-21.  1st edition published 2005.
	Candidates need to use a variety of different research methods within their assignment.  

	Identifying potential sources of information, both primary and secondary 
	Candidates complete table stating the type of research they will use for each part of the marketing mix.

Candidates identify the different methods of research they will use in order to conduct their research. 

Homework – collect a range of questionnaires from different organisations.
	Table which outlines the 4P’s – product, price, place and promotion.  

Two columns one for ‘method’, another 
for ‘type’ - eg 


Type
Method

Price
Primary
Questionnaire



Focus group

Price
Secondary 
Observation –



competitors
	Candidates should aim to justify each part of the marketing mix using both primary and secondary research.

	Research into questionnaire design
	Organise candidates to work in groups.

Each group to analyse the different types of questionnaires collected.
Which ones do they think work the most effectively?  Why?

Pull together group ideas – how and why do they think each one works. 


	A range of different questionnaires in case candidates have forgotten to collect any.
AS Level for OCR Applied Business (Rob Dransfield and Dave Needham) pages 21-24.  1st edition published 2005.
	

	Design of own primary research technique
	Candidates design their questionnaire 

or 

explain how their experiment will work – where will it take place, resources required 
or 

questions for focus group 

or

explain where the observation will take place, the frequency of the observation – data collection sheet etc.
	Computers for design of primary research techniques.
	Remind candidates to remain focused on the information they actually need – the 4Ps.  Ensure that the questionnaire (or any other technique being used) contains sufficient questions to justify choice of place, price and promotion and not just product.  

Candidates are recommended to use more than one primary research and secondary research technique.  

	Trial of primary research technique(s)
	Candidates to use their selected primary research techniques on each other to ensure they work.

Modifications to primary research techniques.
	Computers to modify primary research techniques.
	Focus should be – did the questions gather the information I required?  Will the results enable me to justify my marketing mix? 



	Data collection – primary and secondary research 
	Candidates now undertake their primary and secondary research.
To be completed as part of homework.
	Access to internet and time allocation for primary research data collection.
	Remind candidates they need to be able to fully justify the decisions they make within their marketing proposal.

	Interpretation of market research information 
	Candidates learn how to calculate the mean, mode, median, percentages and use forecasting.  

Discussion on when each should be used.  

Candidates complete exercises using statistical techniques.
Homework – collect newspaper articles on what is currently happening in the economy. 
	PowerPoint presentation demonstrating the skills required to calculate the mean, mode, median, percentages and use forecasting.  

AS Level for OCR Applied Business (Rob Dransfield and Dave Needham) pages 29-31.  1st edition published 2005.
	In order to achieve mark band 3 candidates need to use a range of statistical techniques within their analysis.  

	SWOT and PEST
	Candidates make notes on teacher presentation. 

Candidates complete exercises on these marketing models focusing in on supporting statements with facts.  
	PowerPoint presentation on SWOT and PEST

Practice questions on SWOT and PEST

Recent articles on what is happening in the economy to be linked to PEST.  
	

	Interpretation of own research
	Quiz to recap on how to use different statistical techniques.
Candidates to analyse their primary and secondary data using a range of statistical techniques. 

Candidates draw conclusions from their research linking this to their marketing mix.
Candidates attempt to integrate their results eg if secondary identified a trend was this supported by their primary research findings?
	Quiz and questions relevant to the different statistical techniques.
	Integrated analysis will help candidates demonstrate depth and breadth in order to achieve mark band 3.

	Completion of SWOT and PEST
	Candidates pull together all their research findings in order to complete the SWOT and PEST on their ‘new’ product/service. 
	
	Candidates must support their statements made in SWOT and PEST from their research.  These marketing models will hopefully help candidates complete AO4. 


OCR GCE in Applied Business Unit F240: Creating a marketing proposal
AO3 (part) – Defining a target market
OCR recognises that the teaching of this qualification above will vary greatly from school to school and from teacher to teacher. With that in mind this lesson plan is offered, as a possible approach but will be subject to modifications by the individual teacher.

Lesson length is assumed to be one hour.
Learning Objectives for the Lesson
	Objective 1
	Candidates to consider possible target markets for ‘new’ product/services 

	Objective 2
	Candidates to identify sources of secondary research to justify target market 

	Objective 3
	Candidates to start the initial research required to justify target market


Recap of Previous Experience and Prior Knowledge
· In the previous lesson candidates would have been working on AO1 theory.  This is the start of AO3.
Content

	Time
	Content

	5 minutes
	Candidates are given a large sheet of paper (A3 minimum) and a range of pens.  Each candidate creates a spider diagram.  In the centre of the page they state their selected business and new product/service.  

	15 minutes
	Candidates develop the diagram showing who they think will purchase their new product/service.  Consider male/female, age ranges, possible jobs they might do, income brackets, where they might live, what hobbies they might have, newspapers they might read, TV programmes they might watch, the type of cars they might drive, the internet websites they might use etc.

	15 minutes
	Candidates are now required to consider the secondary research they need to carry out to establish if their ideas are in fact correct.  Websites could include www.ons.gov.uk, Mintel and Key Note to establish potential customers.  The BBC website reports on recent economic events which could impact on the different target markets and their spending behaviour should also be considered.

	20 minutes
	Candidates to start the research necessary to confirm their potential target market.  This should be completed for homework.  


Consolidation

	Time
	Content

	5 minutes
	Group discussion on suitable/helpful websites which have been found by individual candidates.  


= Innovative Teaching Idea


This icon is used to highlight exceptionally innovative ideas.





= ICT Opportunity 


This icon is used to illustrate when an activity could be taught using ICT facilities.
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