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General Marking Instructions

Introduction
Mark schemes are published to assist teachers and students in their preparation for examinations. Through 
the mark schemes teachers and students will be able to see what examiners are looking for in response to 
questions and exactly where the marks have been awarded. The publishing of the mark schemes may help 
to show that examiners are not concerned about fi nding out what a student does not know but rather with 
rewarding students for what they do know.

The Purpose of Mark Schemes
Examination papers are set and revised by teams of examiners and revisers appointed by the Council. 
The teams of examiners and revisers include experienced teachers who are familiar with the level and 
standards expected of students in schools and colleges.

The job of the examiners is to set the questions and the mark schemes; and the job of the revisers is to 
review the questions and mark schemes commenting on a large range of issues about which they must be 
satisfi ed before the question papers and mark schemes are fi nalised.

The questions and the mark schemes are developed in association with each other so that the issues of 
differentiation and positive achievement can be addressed right from the start. Mark schemes, therefore, 
are regarded as part of an integral process which begins with the setting of questions and ends with the 
marking of the examination.

The main purpose of the mark scheme is to provide a uniform basis for the marking process so that all the 
markers are following exactly the same instructions and making the same judgements in so far as this is 
possible. Before marking begins a standardising meeting is held where all the markers are briefed using 
the mark scheme and samples of the students’ work in the form of scripts. Consideration is also given 
at this stage to any comments on the operational papers received from teachers and their organisations. 
During this meeting, and up to and including the end of the marking, there is provision for amendments to 
be made to the mark scheme. What is published represents this fi nal form of the mark scheme.

It is important to recognise that in some cases there may well be other correct responses which are equally 
acceptable to those published: the mark scheme can only cover those responses which emerged in the 
examination. There may also be instances where certain judgements may have to be left to the experience 
of the examiner, for example, where there is no absolute correct response – all teachers will be familiar 
with making such judgements.
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1  Define the term ‘Search Engine Optimisation’ and explain why it might be 
 important to Barking Mad.
 • Definition: the process of influencing the visibility of a website/web page in 
  a search engine’s logical search results. Generally, the higher ranking on a 
  search results page indicates the frequency which a site appears in the search 
  results list, thus more visitors it will receive from the search engine’s users 
  (e.g. Google, Bing, etc.).
 • Application: initial search yields 4 results – Barking Mad is 2nd on the list;
 • Alternative search does not yield any results on first three pages/Top 10 
  results;
 • Search Engine Optimisation might enable Barking Mad to feature in the 
  Top 3 results of a search, although this may cost money.
 • Search Engine Optimisation is important to Barking Mad as it enables greater 
  prominence in an Internet search and increases customer awareness of the 
  business.
 • Search Engine Optimisation is important to a business such as Barking Mad 
  as it makes it easier to market the business in the local community and/or in 
  related services, e.g. vet’s surgeries.

AO1 Knowledge and 
Understanding

AO2 Application

Level 2 2 marks
Candidate demonstrates a 
satisfactory understanding of the 
term ‘search engine optimisation’.

2 marks
Candidate demonstrates 
satisfactory application of  
knowledge in the context of 
stimulus material.

Level 1 1 mark
Candidate demonstrates a limited 
understanding of the term ‘search 
engine optimisation’.

1 mark
Candidate demonstrates limited 
application of knowledge in the 
context of stimulus material.

Level 0 0 marks
Candidate demonstrates no 
understanding of the term ‘search 
engine optimisation’.

0 marks
Candidate does not attempt to 
apply knowledge to stimulus 
material.

   
      [4] 4
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2   Using the case study, analyse three barriers which might suggest that consumers 
have been slow to adopt E-commerce. 

 • Cost of Technology: customers of Barking Mad may not be able to afford the 
  technology (computer/Internet connection), thus acting as a barrier.
 • Security: customers may be put off by fraud possibilities, and also, the 
  Barking Mad website does not have payment facilities or displays a ‘padlock’ 
  symbol, indicating that payments are processed securely.
 • Fear of Technology: customers may have a fear of technology – e.g. 
  computerised booking/payment systems may put customers off using the 
  technology and thus using Barking Mad’s services.
 • Speed of Connection: efficiency and effectiveness of the website will be 
  dependent on the availability of broadband technology and thus the speed of 
  connection. Excessive costs of such technology may be prohibitive and act 
  as a barrier for Barking Mad’s customers.
 • Complexity of Technology: Barking Mad’s current website is relatively 
  simple and limited in the facilities provided for users, e.g. no appointment 
  booking system/payment system.  Such complex technology may put 
  customers off visiting or using the services of Barking Mad.
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AO1 Knowledge and 
Understanding

AO2 Application AO3 Analysis

Level 3 3 marks
Candidate demonstrates a 
competent understanding of 
the barriers which suggest 
consumers have been 
slow to adopt E-commerce.
Candidate makes adequate 
use of specialist vocabulary 
when it is appropriate.

3 marks
Candidate 
demonstrates 
a  competent 
attempt to apply 
knowledge.

3 marks
Candidate demonstrates 
a competent attempt 
to analyse the barriers  
which suggest 
consumers have been 
slow to adopt 
E-commerce in the 
context of Barking Mad.

Level 2 2 marks
Candidate demonstrates a 
satisfactory understanding 
of the barriers which 
suggest consumers have 
been slow to adopt
E-commerce. 
Candidate makes adequate 
use of specialist vocabulary 
when it is appropriate.

2 marks
Candidate 
demonstrates a 
satisfactory attempt 
to apply knowledge.

2 marks
Candidate demonstrates 
a satisfactory attempt 
to analyse the barriers 
which suggest 
consumers have been 
slow to adopt 
E-commerce in the 
context of Barking Mad. 

Level 1 1 mark
Candidate demonstrates a 
limited understanding of the 
barriers which suggest 
consumers have been 
slow to adopt E-commerce. 
Candidate makes some use 
of specialist vocabulary 
when it is appropriate.

1 mark
Candidate 
demonstrates a 
limited attempt to 
apply knowledge.

1 mark
Candidate demonstrates 
a limited attempt to 
analyse the barriers 
which suggest 
consumers have been 
slow to adopt 
E-commerce in the 
context of Barking Mad.

Level 0 0 marks
Candidate demonstrates no 
understanding of the 
barriers which suggest 
consumers have been 
slow to adopt E-commerce.
Candidate makes no 
use of specialist vocabulary 
when it is appropriate.

0 marks
Candidate does not 
attempt to apply 
knowledge. 

0 marks
Candidate demonstrates 
no attempt to analyse  
the barriers which 
suggest consumers 
have been slow to 
adopt E-commerce in 
the context of 
Barking Mad.
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3 Analyse one way in which Olive (the owner of Barking Mad) is required to 
comply with each of the following legal issues whilst engaging in E-Commerce:

 • Copyright
 • Data Protection Act
 • Contract 
 • Distance Selling Directive.

 • Copyright: Barking Mad is likely to have copyright over the content and 
  presentation of the information displayed on the website, including trade 
  name, logo, colour scheme, contact information, photographs, and pricing 
  information. This is important as this will ensure the future success of the 
  business, in attracting customers. The design/drawings/cartoons are likely to 
  be subject to copyright, hence  cannot be reproduced without permission of 
  the owner (Olive).
 • Data Protection: As long as Barking Mad observes the privacy of personal 
  data and processes private information in accordance with the law, then this 
  will protect the owner. Examples might be the use of personal information 
  related to customers, e.g. name/address/contact number and pet details.  
  When a payment system is introduced, then a customer’s bank details can 
  only be used to process payments and not stored.
 • Contract: Barking Mad is afforded protection in that once a booking is made 
  and services provided to treat an animal, the owner is obliged to make a 
  payment to the business for services rendered – i.e. both sides must fulfil 

their side of the transaction. Olive might well charge customers a booking 
fee, if an appointment is cancelled without notice, which is likely to be within 
her rights, as another customer could have been given the appointment. 

 • Distance Selling Directive: rules that protect the consumer when buying 
  goods/services online – Barking Mad must provide: a description of the 
  service provided, prices to be charged, cancellation rights and information 
  about its location (i.e. address). Barking Mad provides this information on 
  the website, therefore appears to be complying with the law and affords 
  Olive a degree of legal protection.
 • Consumer Contracts Regulations (replaced Distance Selling Directive 

(2000) in 2014). Rules which (similar to DSD) apply to contracts made on 
and away from business premises and new rules for businesses providing 
digital content. Detailed information is to be provided to customers, e.g. main 
characteristics of the goods, business identity (trading name), geographical 
address, whether or not the business represents a third party, address for 
complaints, total price (including taxes), payment arrangements, 14-day 
cancellation period and prohibition of use of premium-rate phone lines, and 
negative options. Olive in Barking Mad must comply with this.

  (Note: alternative answers accepted where appropriate).
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AO1 Knowledge and 
Understanding

AO2 Application AO3 Analysis

Level 3 4 marks
Candidate demonstrates a 
competent understanding of 
various legal issues relative 
to Barking Mad. 
Candidate makes good use 
of specialist vocabulary 
when it is appropriate.

4 marks
Candidate 
demonstrates a 
competent attempt 
to apply 
knowledge.

4 marks
Candidate demonstrates 
a competent attempt to 
analyse the various 
legal issues relative to  
Barking Mad.

Level 2 2–3 marks
Candidate demonstrates a 
satisfactory understanding 
of various legal issues 
relative to Barking Mad.
Candidate makes adequate 
use of specialist vocabulary 
when it is appropriate.

2–3 marks
Candidate 
demonstrates a 
satisfactory attempt 
to apply 
knowledge.

2–3 marks
Candidate demonstrates 
a satisfactory attempt 
to analyse the various 
legal issues relative to 
Barking Mad. 

Level 1 1 mark
Candidate demonstrates a 
limited understanding of 
various legal issues relative 
to Barking Mad.
Candidate makes some use 
of specialist vocabulary 
when it is appropriate.

1 mark
Candidate 
demonstrates a 
limited attempt to 
apply knowledge.

1 mark
Candidate demonstrates 
a limited attempt to 
analyse the various 
legal issues relative to 
Barking Mad.

Level 0 0 marks
Candidate demonstrates no 
understanding of various 
legal issues relative to 
Barking Mad.
Candidate makes no use of 
specialist vocabulary when 
it is appropriate.

0 marks
Candidate does not 
attempt to apply 
knowledge. 
 

0 marks
Candidate demonstrates  
no attempt to analyse  
the various legal issues 
relative to 
Barking Mad.

      [12] 12
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4 Discuss the impact of each of the following on the effectiveness of Barking Mad’s 
website (Fig. 1): 

 • Image
 • Fast access
 • Ability to cope with demand.

 • Image: it is important the website is in harmony with the corporate image and 
  is well presented, e.g. appropriate colour scheme (white/black/red/blue), 
  logo, cartoon of dog, photographs of animals; this will be effective for 
  Barking Mad as it reflects the nature of the business; the visual images allow 
  customers to relate to the product/service Barking Mad provides.
 • Fast access: it is important that Barking Mad’s website enables fast access by 
  users (e.g. hyperlinks to other pages/sites operate quickly, images/
  photographs/poscasts/text loads quickly, browser compatibility); this will be 
  aimed at enhancing the visitor experience in terms of repeat visits to the 
  website; it could encourage online visitors to visit the premises and increase 
  customer numbers and revenues for the owner; in general, many users operate 
  on the principle of the ‘3-click’ rule – a user of a website should be able to 
  find any information with no more than three mouse clicks. It is based on the 
  belief that users of a site will become frustrated and often leave if they cannot 
  find the information within the three clicks.
 • Ability to cope with Demand: the website must be able to cope with demand.  

It is a relatively new website, and must ensure efficient operation in order to 
  ensure success (e.g. amount of travel coming to the website, ensuring 

availability of website, ensuring that website does not crash for whatever 
reason, i.e. hacking, security, demand), particularly if adopting an online 
booking and/or payment system; this will make Barking Mad’s website more 
effective.
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AO1 
Knowledge and 
Understanding

AO2 
Application

AO3 Analysis AO4 Evaluation

Level 3 3 marks
Candidate 
demonstrates 
a competent 
understanding of 
the various factors 
contributing to 
the effectiveness 
of Barking Mad’s 
website.
Candidate 
makes good 
use of specialist 
vocabulary when it 
is appropriate.

3 marks
Candidate 
demonstrates a 
competent 
attempt 
to apply 
knowledge.

5–6 marks
Candidate 
demonstrates 
a competent 
attempt to 
analyse the 
various factors 
contributing 
to the 
effectiveness of 
Barking Mad’s 
website.

3 marks
Candidate 
demonstrates 
a competent 
evaluation of the 
various factors 
contributing to 
the effectiveness 
of Barking Mad’s 
website.
Candidate 
demonstrates 
good spelling, 
punctuation and 
grammar. The 
meaning of the text 
is clear.
The candidate 
has consistently 
used a form and 
style of writing 
appropriate to the 
purpose of the 
question. Answer 
is organised in a 
clear and coherent 
manner.

Level 2 2 marks
Candidate 
demonstrates 
a satisfactory 
understanding of 
the various factors 
contributing to 
the effectiveness 
of Barking Mad’s 
website.
Candidate makes 
adequate use 
of specialist 
vocabulary when it 
is appropriate.

2 marks
Candidate 
demonstrates 
a satisfactory 
attempt 
to apply 
knowledge.

3–4 marks
Candidate 
demonstrates 
a satisfactory 
attempt to 
analyse the 
various factors 
contributing 
to the 
effectiveness of 
Barking Mad’s 
website.

2 marks
Candidate 
demonstrates 
a satisfactory 
evaluation of the 
various factors 
contributing to 
the effectiveness 
of Barking Mad’s 
website.
Candidate 
demonstrates 
satisfactory 
spelling, 
punctuation and 
grammar. The 
meaning of the text 
is clear most of the 
time.
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Level 1 1 mark
Candidate 
demonstrates 
a limited 
understanding of 
the various factors 
contributing to 
the effectiveness 
of Barking Mad’s 
website.
Candidate 
makes some 
use of specialist 
vocabulary when it 
is appropriate.

1 mark
Candidate 
demonstrates a 
limited attempt 
to apply 
knowledge.

1–2 marks
Candidate 
demonstrates a 
limited attempt 
to analyse the 
various factors 
contributing to 
the effectiveness 
of Barking 
Mad’s website.

1 mark
Candidate 
demonstrates a 
limited evaluation 
of the various 
factors contributing 
to the effectiveness 
of Barking Mad’s 
website.
Candidate 
makes limited 
use of spelling, 
punctuation and 
grammar. The 
meaning of the text 
is not always clear.

Level 0 0 marks
Candidate 
demonstrates no 
understanding of 
the various factors 
contributing to 
the effectiveness 
of Barking Mad’s 
website.
Candidate makes 
no use of specialist 
vocabulary when it 
is appropriate.

0 marks
Candidate does 
not attempt 
to apply 
knowledge.
 

0 marks
Candidate 
demonstrates  
no attempt to 
analyse  the 
various factors 
contributing 
to the 
effectiveness of 
Barking Mad’s 
website.

0 marks
Candidate makes 
no attempt to 
evaluate the various 
factors contributing 
to the effectiveness 
of Barking Mad’s 
website.

      [15] 15

AVAILABLE 
MARKS
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5 Evaluate the costs to Barking Mad of going on-line with regard to:
 • Web designer
 • Hardware
 • Broadband
 • Customer Registration/Appointments System
 • Visitor Tracking and analysis software.
             
 Web Designer: this represents staff/personnel with the expertise to create/design/implement 

the website and ensure successful operation in terms of availability, bookings and provision of 
information to users – in this case, Barking Mad’s website was designed, programmed and operated 
by Jookit – this is important as it would contribute to the long term success of the business – it gives 
Barking Mad an online presence generating sales revenues. The cost of a web designer would tend to 
reduce business profits.

 Hardware: this includes costs of acquisition of computers, modems, memory/servers, printers, web 
cameras, speakers, cables and telephone lines etc. – important as the hardware must be in place to 
ensure effective operation of IT systems; this is an essential cost element, which will increase costs 
and reduce profits in Barking Mad, but it might facilitate an increase in sales revenue generally.

 Broadband: this is a high-capacity transmission technique using a wide range of frequencies, which 
enables a large number of messages to be communicated simultaneously, e.g. emails, downloads, 
website access; this is an essential cost element, which will increase costs and reduce profits in 
Barking Mad, but it might facilitate an increase in sales revenue generally, since it does create an 
online presence.

 Customer Registration/Appointments System: the current website does not facilitate online 
registration/appointments whereby customers can book their pets in for treatment;  such a system 
might prove expensive, as it is essentially an automated diary facility coupled with personal details 
(customer contact details, estimated prices etc). This facility will be complex and thus likely to cost 
Barking Mad a significant amount of money, thus reducing profit, but customers might appreciate the 
convenience of such a facility and it might well increase revenues.

 Visitor Tracking and analysis software: the current website does not facilitate visitor tracking and 
analysis software; such a system might prove expensive, as it is essentially an automated counting 
facility (counting ‘hits or visits’ to the website) and depending on complexity might provide a 
breakdown of customers (e.g. pet type; geographical area; amount spent on pet care, etc.). This 
facility will be complex and thus likely to cost Barking Mad a significant amount of money, thus 
reducing profit, but the owner (Olive) might appreciate the convenience of such a facility and it 
might well increase revenues when a detailed analysis of customers is undertaken enabling more 
accurate prices to be set in the future.
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AO1 
Knowledge and 
Understanding

AO2 
Application

AO3 Analysis AO4 Evaluation

Level 3 5 marks
Candidate 
demonstrates a 
competent  
understanding of 
the various costs 
of trading online 
relative to Barking 
Mad.
Candidate makes 
good use of 
specialist 
vocabulary when it 
is appropriate.

5 marks
Candidate 
demonstrates 
a  competent 
attempt to apply 
knowledge.

5 marks
Candidate 
demonstrates a 
competent 
attempt to 
analyse the 
various costs 
of trading online 
relative to 
Barking Mad.

5 marks
Candidate 
demonstrates a 
competent 
evaluation of the 
various costs of  
trading online. 
Candidate 
demonstrates 
good spelling, 
punctuation and 
grammar.  The 
meaning of the 
text is clear.
The candidate 
has consistently 
used a form and 
style of writing 
appropriate to 
the purpose of 
the question. 
Answer is 
organised in a 
clear and 
coherent manner.
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Level 2 3–4 marks
Candidate 
demonstrates a 
satisfactory 
understanding of 
the various costs of 
trading online 
relative to 
Barking Mad.
Candidate makes 
adequate use of 
specialist 
vocabulary when it 
is appropriate.

3–4 marks
Candidate 
demonstrates a 
satisfactory 
attempt to apply  
knowledge.

3–4 marks
Candidate 
demonstrates a 
satisfactory 
attempt to 
analyse the 
various costs of  
trading online 
relative to 
Barking Mad.

3–4 marks
Candidate 
demonstrates a 
satisfactory 
evaluation of the 
various costs of  
trading online.  
Candidate 
demonstrates 
satisfactory 
spelling, 
punctuation and 
grammar. The 
meaning of the 
text is clear most 
of the time.
The candidate  
demonstrates a 
satisfactory level 
of writing, form 
and style 
appropriate to 
the purpose of 
the question. 
Answer is 
organised in a 
satisfactory 
manner.
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Level 1 1–2 marks
Candidate 
demonstrates some 
understanding of 
the various costs of  
trading online 
relative to 
Barking Mad.
Candidate makes 
some use of 
specialist 
vocabulary when it 
is appropriate.

1–2 marks
Candidate 
demonstrates a 
limited attempt 
to apply 
knowledge.

1–2 marks
Candidate 
demonstrates a 
limited attempt 
to analyse the 
various costs of 
trading online 
relative to 
Barking Mad.

1–2 marks
Candidate 
demonstrates a 
limited evaluation 
of the various 
costs of trading 
online.  
Candidate makes 
limited use of 
spelling, 
punctuation and 
grammar. The 
meaning of the 
text is not always 
clear.
The candidate 
demonstrates a 
limited form and 
style appropriate 
to the purpose of 
the question. 
The organisation 
of the answer is 
limited.

Level 0 0 marks
Candidate 
demonstrates no 
understanding of 
the various costs 
of  trading online 
relative to 
Barking Mad.
Candidate makes 
no use of specialist 
vocabulary when it 
is appropriate.

0 marks
Candidate does 
not attempt 
to apply 
knowledge.
 

0 marks
Candidate 
demonstrates no 
attempt to 
analyse the 
various costs of  
trading online 
relative to 
Barking Mad.

0 marks
Candidate makes 
no attempt to 
evaluate the 
various costs of 
trading online 
relative to 
Barking Mad. 
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6 Evaluate how each of the following methods might be used to market Barking  
 Mad’s trading on-line:
 • Delivery of orders
 • Banner advertising
 • Linkage campaign
 • E-mail marketing
 • E-customers are your sales team.

 • Delivery of orders: Olive can deliver products such as shampoos, flea powder 
  and collars to customers relatively promptly or customers can collect in the 
  shop; Olive is heavily dependent on a booking system to manage the flow of 
  customer orders/pets to be treated and organise the staff workload;  indeed, 
  the appointments system effectively creates a ‘waiting list’ for customers;  a 
  well-organised appointments system will create a good reputation for the 
  business and will be an effective marketing tool, creating future revenue 
  streams;
 • Banner advertising: banners are rectangular shaped advertisements on a 
  website. This might be effective if the aim is to raise customer awareness/
  profile of the business initially. This might be an effective method of 
  marketing the e-commerce business, as Barking Mad can advertise in this 
  way on other websites, say within the local area/pet care providers/vet 
  surgeries. This is an important aspect of marketing and ensuring the success 
  in the long term;
 • Linkage Campaign: a form of advertising in which the purchaser pays only 
  when there are measurable results, particularly using the Internet, where it is 
  possible to measure user actions resulting from advertisement; thus, Barking 
  Mad might link an advertisement to the website of a local vet or petshop, in 
  order to increase customer awareness of Barking Mad’s products/services.  
  This may well be an effective marketing tool.
 • E-mail marketing: Barking Mad can market the business and various 
  products/services using email to keep in contact with customers and prospect 
  for new business. Feedback can be obtained from current customers. This is 
  an important aspect of marketing an e-commerce business in order to ensure 
  long term success;
 • E-Customers are your sales team: as stated, customers are likely to be the 
  best ambassadors of the products/services of a business, equally so in the case 
  of Barking Mad  – Barking Mad’s owner (Olive) would be keen to obtain 
  customer feedback and ensure that the business is promoted in a positive way 
  to ensure survival. This is an important element in marketing an e-commerce 
  business, in order to ensure long term success.
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AO1 
Knowledge and 
Understanding

AO2 
Application

AO3 Analysis AO4 Evaluation

Level 3 5 marks
Candidate 
demonstrates a 
competent 
understanding of 
the methods by 
which Barking 
Mad can market 
itself as an 
e-commerce 
business.
Candidate makes 
good use of 
specialist 
vocabulary when 
it is appropriate.

5 marks
Candidate 
demonstrates 
a  competent 
attempt 
to apply 
knowledge.

5 marks
Candidate 
demonstrates 
a competent 
analysis of 
the methods 
by which 
Barking Mad 
can market 
itself as an 
e-commerce 
business. 

5 marks
Candidate 
demonstrates 
a competent 
evaluation of the 
methods by which 
Barking Mad can 
market itself as 
an e-commerce 
business.
Candidate 
demonstrates 
good spelling, 
punctuation and 
grammar. The 
meaning of the text 
is clear.
The candidate 
has consistently 
used a form and 
style of writing 
appropriate to the 
purpose of the 
question. Answer 
is organised in a 
clear and coherent 
manner.
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Level 2 3–4 marks
Candidate 
demonstrates 
a satisfactory 
understanding of 
the methods by 
which Barking 
Mad can market 
itself as an 
e-commerce 
business.
Candidate makes 
adequate use 
of specialist 
vocabulary when 
it is appropriate.

3–4 marks
Candidate 
demonstrates 
a satisfactory 
attempt 
to apply  
knowledge.

3–4 marks
Candidate 
demonstrates 
a satisfactory 
attempt to 
analyse  the 
methods 
by which 
Barking Mad 
can market 
itself as an 
e-commerce 
business.

3–4 marks
Candidate 
demonstrates 
a satisfactory 
evaluation of the 
methods by which 
Barking Mad can 
market itself as 
an e-commerce 
business.
Candidate 
demonstrates 
satisfactory 
spelling, 
punctuation and 
grammar. The 
meaning of the text 
is clear most of the 
time.
The candidate  
demonstrates 
a satisfactory 
level of writing, 
form and style 
appropriate to the 
purpose of the 
question. Answer 
is organised in 
a satisfactory 
manner.
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Level 1 1–2 marks
Candidate 
demonstrates 
a limited 
understanding of 
the methods by 
which Barking 
Mad can market 
itself as an 
e-commerce 
business.
Candidate 
makes some 
use of specialist 
vocabulary when 
it is appropriate.

1–2 marks
Candidate 
demonstrates 
a limited 
attempt 
to apply 
knowledge.

1–2 marks
Candidate 
demonstrates 
a limited 
attempt to 
analyse  the 
methods 
by which 
Barking Mad 
can market 
itself as an 
e-commerce 
business.

1–2 marks
Candidate 
demonstrates a 
limited evaluation 
of the methods 
by which Barking 
Mad can market 
itself as an 
e-commerce 
business.
Candidate 
makes limited 
use of spelling, 
punctuation and 
grammar. The 
meaning of the text 
is not always clear.
The candidate 
demonstrates a 
limited form and 
style appropriate 
to the purpose of 
the question. The 
organisation of the 
answer is limited.

Level 0 0 marks
Candidate 
demonstrates no 
understanding of 
the methods by 
which Barking 
Mad  can market 
itself as an 
e-commerce 
business.
Candidate 
makes no use 
of specialist 
vocabulary when 
it is appropriate.

0 marks
Candidate 
does not 
attempt 
to apply 
knowledge.

0 marks
Candidate 
demonstrates  
no attempt 
to analyse 
the methods 
by which 
Barking Mad 
can market 
itself as an 
e-commerce 
business.

0 marks
Candidate makes 
no attempt to 
evaluate the 
methods by which  
Barking Mad can 
market itself as 
an e-commerce 
business.

      [20] 20

      Total 80



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.3
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


