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Assessment Objectives

The Assessment Objectives represent those qualities
which can be demonstrated in candidates’ work and which
can be measured for the purposes of assessment.

AO1 Knowledge, skills
and understanding

Candidates demonstrate knowledge and understanding of
the specified content and relevant business skills.

AO2 Application of
knowledge, skills and
understanding

Candidates apply knowledge and understanding of the
specified content and relevant business skills.

AO3 Research and
analysis

Candidates use appropriate methods in order to obtain and
select information from a range of sources to analyse
business problems.

AO4 Evaluation

Candidates evaluate evidence to reach reasoned
judgements.

Quality of Written
Communication

The quality of written communication is assessed in all
assessment units where candidates are required to
produce extended written material. Candidates will be
assessed according to their ability to:

e select and use a form and style of writing appropriate to
purpose and complex subject matter

e organise relevant information clearly and coherently, using
specialist vocabulary when appropriate

e ensure that text is legible, and that spelling, grammar
and punctuation are accurate, so that meaning is clear.

The assessment of the quality of written communication is
included in Assessment Objective 4.
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1 Total for this question: 22 marks

(a) Using Item A, describe the degree of competition present in the UK cinema market.

(6 marks)
Level | Descriptor Marks Assessment
Objective
o | Uses Item A to describe the degree of competition 3.5 AO2
present in the market.
1 Describes a valid degree of competition. 1-2 AO1

Possible answers might include the following:

o oligopoly as over 70% of cinema screens operated by just five businesses, with three of
these holding 61.1% in 2007
o monopolistic competition given alternative ways of viewing films, eg DVD.

(b) Using Item A, explain why the Office of Fair Trading might monitor the activities of the

top five UK cinema businesses. (8 marks)
Level | Descriptor Marks Assessment
P Objective

Uses Item A to fully explain why the OFT might be

3 concerned about the activities of the dominant cinema 7-8 AO3
businesses.
Uses Item A to partially explain why the OFT might be

2 concerned about the activities of the dominant cinema 4-6 AO2
businesses.

1 Describes the purpose/activities of the OFT. 1-3 AO1

Possible answers might include the following:

) purpose of the OFT is to help make markets work for consumers

o given the potential dominance of the top three cinema chains, consumers might face a
limited choice of cinemas

o possible potential for monopolistic pricing

o possible collusion between the dominant businesses

o possible sign of dominance increasing between 2005 and 2007 — 4" and 5™ placed
businesses facing a decline in market share.
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(c) Using Item A, analyse the possible factors affecting the price which a cinema business

charges its customers for a cinema ticket. (9 marks)
Level | Descriptor Marks Assessment
Objective
3 Uges Item A to anglyse possible factors influencing the 7.9 AO3
price of a cinema ticket.
Uses Item A when explaining how cinemas might decide
2 . . . 4-6 AO2
on the price of a cinema ticket.
1 Describes possible factors affecting the price a business 1-3 AO1

can charge for its products.

Possible answers might include the following:

position in the market, eg Odeon having potential dominance could charge a higher price
whist National Amusements holds a smaller share and might charge lower prices
changes in market share — lower price to gain share or charge higher price as dominance

increases (eg, Vue Entertainment)
rental charged by film production businesses

reduction in exclusive exhibition time might result in cinemas altering prices to make the
most of the reduced time — could be a reduction or an increase in price charged.




Applied Business - AQA GCE Mark Scheme 2009 June series

2 Total for this question: 29 marks
(a) Explain one marketing benefit that Vue might receive from taking over two cinema
businesses. (5 marks)
Level | Descriptor Marks Assessment
Objective
2 Explains a marketing benefit in context. 3-5 AO2
1 Explains/describes a general benefit of mergers/takeovers. 1-2 AO1

Possible answers might include the following:

take over allowed Vue Entertainment to quickly establish itself in the market — 42 cinemas.
It might have been extremely difficult to find new sites for cinemas and would have taken
an excessive amount of time to build and launch new cinemas

cinemas already established in prime locations — less need to carry out detailed research
marketing advantages as a customer base already exists and no need to carry out the
same level of communication if entering the market from ‘scratch’.

(b) Using Item B, analyse how Vue’s marketing activities could increase its share of the
UK cinema market after 2007. (9 marks)
Level | Descriptor Marks Assessment
Objective
3 Uses Item B to analyse impact of marketing activities on 8-9 AO3
market share.
2 Uses _Item B to explain how marketing activities could 4-7 AO2
benefit Vue’s revenues.
Describes marketing activities. 1-3 AO1

Possible answers might include the following:

item indicates a combination of activities related to market development and product
development

marketing activities could help to establish a competitive advantage

market development activities include introduction of digital and 3D projectors and a wider
range of seating options — could help to attract a wider market and/or consolidate existing
market

product development activities include satellite links and live screening of sports events
etc. Could help to increase spend from existing customers.
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(c) In your opinion, what would be the most effective way for Vue to carry out research into
the products it might introduce to get more ‘people through the doors’ (Item B, line 10)?
Justify your answer. (15 marks)

Level | Descriptor Marks Assessment

Objective
3 Analyses purpose of research. 6-8 AO3
2 Explains nature of research. 3-5 AO2
1 Identifies a method(s) of research. 1-2 AO1

Possible answers might include the following:

market research of existing and potential customers to identify what types of activities
might be popular. Danger of alienating current customers, so important to gather a range
of opinions
observation of market activities to review activities of competitors and spot potential
market gaps. Danger of not identifying new products
business and trade publications would be useful in terms of a broad market overview and
an analysis of market trends. Perhaps focus on trends in leisure activities to identify
potential new products
government publications less likely to be useful although could provide some general
indication of spending on leisure activities.

For AO4, you should award marks using the scheme below.
Note that AO4 also assesses candidates’ quality of written communication. When deciding on
the AO4 level to be awarded, consider the degree to which the candidate orders and

communicates his/her ideas.

Level

Descriptor

Evaluates the effectiveness of the research.

Ideas are communicated in a coherent structure with
consistent and appropriate use of technical terms. There
are few errors in accepted conventions of written
communication.

Judges, with some justification, the effectiveness of the
research.

Ideas are communicated using a logical structure, with
some appropriate use of technical terms. There are
occasional errors in accepted conventions of written
communication.

Judges, using limited evidence, the benefits of the
research.

Ideas are communicated with some structure evident with
occasional use of appropriate technical terms. There are
some errors in accepted conventions of written
communication.

Marks

6-7

3-5

Assessment
Objective

AO4 and
Quality of
written
communication
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Total for this question: 29 marks

(a) To what extent might the film download market present a threat to the revenues of cinema

businesses such as Vue? Use Item C to justify your answer. (15 marks)
Level | Descriptor Marks Assessment
P Objective
3 Uses Item C to analyse the nature of the potential market 6-8 AO3
threat(s).
> Expla.ins the possible impact of potential market threat(s) 3.5 AO2
described in Item C.
1 Describes the possible marketing threat(s). 1-2 AO1

Range of threats described in the Item:

e some film producers keen to pursue distribution through Internet sites, eg Paramount
Pictures
e potential consequences of any shift to Internet downloads include loss of exclusive rights to
show films, or at least potential reduction in the time given
e revenues could decline and market position deteriorate.

However:

e still have ‘hurdles’ to overcome — considerable technical difficulties in establishing the
download market
¢ no evidence in the Item that the UK has any significant download market
e Vue does not consider the download market a major threat — cinema as a social event
which the download market does not threaten.

For AO4, you should award marks using the scheme below.

Note that AO4 also assesses candidates’ quality of written communication. When deciding on
the AO4 level to be awarded, consider the degree to which the candidate orders and
communicates his/her ideas.

Level

Descriptor

Evaluates the significance of the threats.

Ideas are communicated in a coherent structure with
consistent and appropriate use of technical terms. There
are a few errors in accepted conventions of written
communication.

Judges, with some justification, the significance of the
threat(s).

Ideas are communicated using a logical structure, with
some appropriate use of technical terms. There are
occasional errors in accepted conventions of written
communication.

Judges, using limited evidence, the significance of the
threat(s).

Ideas are communicated with some structure evident with
occasional use of appropriate technical terms. There are
some errors in accepted conventions of written
communication.

Marks

3-5

Assessment
Objective

AO4 and
Quality of
written
communication
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(b) Propose a marketing strategy that Love Film could use to increase its revenues. Use

Item C to justify your answer. (14 marks)
Level | Descriptor Marks Assessment
Objective
3 Analyses the ability of the marketing strategy to increase 5_7 AO3
revenues.
2 Explains the purpose of a valid marketing activity or o_4 AO2
strategy.
1 Identifies a valid marketing activity or strategy. 1 AO1

A range of marketing strategies could be selected, for example:

e segmentation — target market segments more likely to be early adopters of downloaded

films

e market development — focus on Love Film’s potential competitive advantage, eg ability to
offer a wide range of films and potential for niche marketing
e product development — make it easier for customers to download and view films on
television
e integrated growth — merge with other online businesses and continue to widen product
range.

Candidates are required to justify the strategy in relation to the information shown in Item C.

The levels awarded will depend on the extent to which a candidate identifies a key issue from
Item C (eg limited market) and justifies a marketing strategy capable of addressing the issue
(eg segmentation to target specialised sections of the market).

For AO4, you should award marks using the scheme below.

Note: AO4 also assesses candidates’ quality of written communication. When deciding on the
AO4 level to be awarded, consider the degree to which the candidate orders and communicates
his/her ideas.

Level

Descriptor

Marks

Assessment
Objective

Evaluates the suitability of the marketing strategy.

Ideas are communicated in a coherent structure with
consistent and appropriate use of technical terms.
There are few errors in accepted conventions of
written communication.

Justifies, with some justification, the suitability of the
marketing activity or strategy.

Ideas are communicated using a logical structure, with
some appropriate use of technical terms. There are
occasional errors in accepted conventions of written
communication.

Judges, using limited evidence, the suitability of the
marketing activity or strategy.

Ideas are communicated with some structure evident
with occasional use of appropriate technical terms.
There are some errors in accepted conventions of
written communication.

1-2

AO4 and
Quality of
written
communication






