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This document contains guidance on the requirements for the externally set brief which is contained
in the Candidate Guidance document. There is no time limit for this assignment although it should
be remembered that the guided learning hours for an AS unit is 60 hours and that all AS units have
an equal weighting within the qualification awarded. For further guidance on this unit refer to the
unit specification and the Assessment Criteria. The deadline for the submission of marks to AQA is
10 January.

ICT may be used during all of the stages of the assignment as appropriate to the brief undertaken by
the candidate.

General Guidance

The externally set brief contained in the Candidate Guidance document has been written to cover the
full assessment requirements of the unit but it should not replace the teaching of the unit.

Candidates need to be involved in a planned learning programme that underpins the skills and
knowledge identified within the unit specification. The unit combines aspects of professional
practice with the experience of analysing images to determine purpose and meaning and should be
seen as an integral part of the qualification.

The assignment has four clearly defined stages of activity:

. initial research and planning, which should include analytica comments on the set images

. the generation of appropriate practical work in response to the brief. This should take the
form of further research, analysis and development leading to a client presentation

. summative evaluation of and feedback on the work produced

. research into potential career progression related to the brief selected.

All of the work specified within the Candidate Guidance document will form part of the assessment.
I nvestigation

Investigative work should be undertaken and teachers/tutors should be fully involved in directing the
investigation. Candidates should be given advice and guidance as to how they should plan their time
and approach to each area of activity within the assessment. Although formal action planning will
not be a requirement, candidates should show a logical progression in the work produced. Itisaso
important to remind candidates that the unit is about professional practice and that the work
generated should reflect this.

The set images contained in the Candidate Guidance document should be investigated in terms of
structure, purpose and meaning. The analysis of these images should inform the approach to the
brief selected by the candidate. The following should be considered.

Sructure:
. the media, materials and techniques used to produce the pieces of work
. the formal elements and the ways in which they have contributed to the structure of the pieces

of work
. the degree to which realism, abstraction and stylisation have been employed in the structure.
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Purpose:

. why the set images were produced
. the contexts in which the set images were produced, e.g. cultural, geographic, historical
. the type of viewer/audience for whom they were produced.

Meaning:

. how visual language is used to communicate ideas
. how signs, symbols, images, and their use together, or in isolation, can:
* dtate facts
e giveinformation
* send messages
e transmit meaning.

Presentation

All of the work directly related to the brief, i.e. research, developmental work, the two ideas and the
Design Proposal, will form part of the assessment. It isimportant that candidates are given correct
guidance as to how to present their work. In professional practice, only work reflecting the final
stages of development would normally be presented to clients for approval. Candidates’ initial work
might be undertaken and presented in the form of sketch books or mood boards, or progress might
be indicated by consecutive development sheets, but a clear distinction needs to be made between
this and the two ideas. These ideas should be presented in a format which reflects current
professional practice such as A3 foam boards, A2 presentation boards or other suitable formats.
Reference should be made to colourways and dimensions in the presentation of the two ideas. From
these two ideas, one will be selected and developed to produce the Design Proposal.

Candidates should consider both the method of presenting work to the client and the potential
audience. Candidates should aso show evidence of their reflections on how successfully they have
fulfilled the purpose/communicated ideas.

Professional Practice

Teachers/tutors should help candidates to explore ways in which professionals adopt model activities
in order to produce material that addresses the client brief. Appropriate contact points with clients
can also help towards a successful conclusion.

Career pathways

Progression routes which refer to the national qualifications framework and/or career pathways
should be examined and critically evaluated. These should relate to the brief selected by the
candidate.

Assessment

The mark awarded to a candidate must be seen to reflect accurately the assessment marking criteria
for the unit. These are the only criteria that will be used to determine the mark awarded. To ensure
consistency it is important that no changes are made to the scenario, briefs and instructions to
candidates. Centres must avoid holistic marking that focuses only on the Design Proposal.

Turn over p
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Guidance on the use of technology

As atool to aid design and production, technological innovation is a useful addition for artists,
craftspeople and designers. It can be used to further investigation, develop ideas and in the
production of outcomes. Assessment of candidates work must be based on how the technology has
been maximised and manipulated. Technology must be used in such a way that the candidate’s
personal and individual creativity, imagination and originality can be clearly identified. These
gualities should form the basis for judging the use of technology when assessment is made.

The use of computers must be carefully monitored. Simply downloading and manipulating internet
images by means of proprietary software is not seen as fulfilling the above guidance. Any
information or image selected for use must be attributed to its source and/or copyright owner by
annotation at the side of the text or image used.

Candidates should always prepare their own original work, whether from primary sources or from
ideas developed from secondary sources, before scanning and subsequent manipulation take place.
Evidence produced should show a proactive application of the technology. The computer must be
used as a creative tool and not as equipment that, at the press of a few buttons, produces a range of
changed images. Computer-generated work must be analysed, re-visited and re-worked. It should
be used selectively in the context of the brief and its use should be justified and evaluated.

The use of technology is to be encouraged; the focus should be on how technology has been used to
address the assessment objectives and to meet the assessment criteria.
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Glossary of termsrelated to the Scenario and Briefs

Apron stage — the most common stage form in Renaissance England was the apron stage which was
surrounded by the audience on three sides. This meant that actors could not possibly ignore their
viewers

Apron stage (Plan)

Aspect ratio — the ratio of the width to the height of afilm or television image. Ratios vary

Character visualisation — developing a character and presenting that character in visual form in terms
of make-up, dress and manner

Corporate identity — pertains to the development of the ‘look’ and ‘image’ of an organisation through
the visual style of promotional materials, advertising and packaging

Costume visuals — detailed sketches produced to inform the persons in charge of make-up and the
theatrical wardrobe

Front of House — the foyer, box office area of a theatre where publicity, promotional material can be
placed at the ‘point of sale’ of the tickets and other merchandise

Half-tone — in printing, a continuous tone image, such as a photograph or drawing, that has been
converted into a black and white image where half-tones are created through a process called
dithering, in which the density and pattern of black and white dots are varied to simulate different
shades of grey (see diagram below)

Half-tone (magnified detail)
Masqgue — a dramatic entertainment, usually performed by masked players representing mythological
or allegorical figures, that was popular in the 16™ and early 17" centuries
Title credits — alist of the names of the principals involved in a theatrical production with their
functions, e.g. the company, the director, the producer, the writer. When title credits appear on
publicity material, agents will often negotiate the sizes of the titles as percentages of the main title
(100%)

END OF TEACHERS NOTES
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