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1 Refer to Fig. 1.

Source: The Independent, 2007, www.independent.co.uk

 Fig. 1
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 (a) Identify each of the following.

  • The arrival airport to be used.

 ...........................................................................................................................................

  • The accommodation to be used.

 ...........................................................................................................................................

  • The resort destination used in Puglia.

 ...................................................................................................................................... [3]

 (b) Identify three likely characteristics of a ‘boutique hotel’ such as that identified in Fig. 1.

Characteristic 1:  ........................................................................................................................

 ...................................................................................................................................................

Characteristic 2:  ........................................................................................................................

 ...................................................................................................................................................

Characteristic 3:  ........................................................................................................................

 .............................................................................................................................................. [3]

 (c) Suggest and explain two likely reasons why this short break is only available until November.

Reason 1:  .................................................................................................................................

 ...................................................................................................................................................

Explanation:  ..............................................................................................................................

 ...................................................................................................................................................

Reason 2:  .................................................................................................................................

 ...................................................................................................................................................

Explanation:  ..............................................................................................................................

 .............................................................................................................................................. [4]
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 (d) Suggest and explain three likely advantages to travellers of an escorted walking tour being 
included as a part of the itinerary for this short break.

Advantage 1:  .............................................................................................................................

 ...................................................................................................................................................

Explanation:  ..............................................................................................................................

 ...................................................................................................................................................

Advantage 2:  .............................................................................................................................

 ...................................................................................................................................................

Explanation:  ..............................................................................................................................

 ...................................................................................................................................................

Advantage 3:  .............................................................................................................................

 ...................................................................................................................................................

Explanation:  ..............................................................................................................................

 .............................................................................................................................................. [6]

 (e) Cheap flights may be available for this short break.

  Discuss the factors which allow low cost/budget airlines to operate cheap flights to Europe.

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................
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 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 .............................................................................................................................................. [9]

[Total: 25]
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2 Refer to Fig. 2, a notice at the entrance to a visitor attraction in Ypres, Belgium.

© J Smith / OCR

 Fig. 2
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 (a) From Fig. 2, identify two pieces of evidence which suggest that the attraction is popular with 
British visitors.

Piece 1:  .....................................................................................................................................

Piece 2:  ................................................................................................................................ [2]

 (b) Some of the British visitors will be school groups taking part in an educational visit to the First 
World War battlefields.

  Discuss the advantages to school groups of using coach transport for such visits.

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 .............................................................................................................................................. [6]
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 (c) Many UK business travellers going to Belgium now use Eurostar to attend meetings in 
Brussels.

  Suggest and explain four ways in which this rail service is likely to meet their needs.

Way 1:  .......................................................................................................................................

 ...................................................................................................................................................

Explanation:  ..............................................................................................................................

 ...................................................................................................................................................

Way 2:  .......................................................................................................................................

 ...................................................................................................................................................

Explanation:  ..............................................................................................................................

 ...................................................................................................................................................

Way 3:  .......................................................................................................................................

 ...................................................................................................................................................

Explanation:  ..............................................................................................................................

 ...................................................................................................................................................

Way 4:  .......................................................................................................................................

 ...................................................................................................................................................

Explanation:  ..............................................................................................................................

 .............................................................................................................................................. [8]

 (d) Discuss how people’s leisure travel choices may be influenced by the local culture and 
traditions of a destination.

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................
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 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 .............................................................................................................................................. [9]

[Total: 25]
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3 Refer to Fig. 3.

The Continental Ferry Port is the centrepiece of Portsmouth’s commercial maritime activities. 
Its geographical position makes it the closest UK port to London and Paris. It is Britain’s best 
connected ferry port, offering more routes and better motorway links than any of its competitors. 
At peak times the hourly throughput of cars is higher than at any other UK ferry port due to the 
capacities of the ships and ferry operators’ schedules. A motorway (M275) running right to the 
entrance provides easy, direct access to the port – Portsmouth is the only UK ferry port with this 
clear advantage.

The Passenger Terminal, built in 1976, has been modernised and refurbished on a number of 
occasions. It is available to all passengers travelling in their own vehicles, by coach or on foot, 
and provides ground floor accommodation with direct access for foot passengers through port 
controls to the shuttle bus service to the ships.
A covered set down/pick up area for foot passengers beside the main passenger terminal provides 
additional space for coaches and taxis, enabling foot passengers to get from these vehicles into 
the terminal under cover. A coach park has been allocated for travelling coaches adjacent to the 
main terminal. Refreshment facilities include a recently refurbished café and bar. Plasma screens 
have been installed in the main terminal building to provide information for passengers as they 
travel through the port.
The facilities, all of which are suitable for use by travellers with disabilities, include:
 • booking offices for Brittany Ferries, Condor Ferries, LD Lines and P&O Ferries;
 • Internet access and photo booth;
 •  extensive seating areas, toilets, a parent/baby changing room and facilities for 

breastfeeding mothers;
 • café and travel shop open daily from 0600–2300 hrs;
 • licensed bar open daily from 1100–2300 hrs;
 • bureau de change open daily from 0600–2300 hrs;
 • port security and tourism information points;
 • electronic signs to assist passengers as they travel through the port.

Source: Portsmouth Port, www.portsmouth-port.co.uk 

Fig. 3
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 (a) Identify three of Portsmouth’s unique features which attract international travellers between 
London and Paris.

Feature 1:  ..................................................................................................................................

 ...................................................................................................................................................

Feature 2:  ..................................................................................................................................

 ...................................................................................................................................................

Feature 3:  ..................................................................................................................................

 .............................................................................................................................................. [3]

 (b) Identify and explain two ways in which Portsmouth’s passenger terminal has been made 
attractive for foot passengers.

Way 1:  .......................................................................................................................................

 ...................................................................................................................................................

Explanation:  ..............................................................................................................................

 ...................................................................................................................................................

Way 2:  .......................................................................................................................................

 ...................................................................................................................................................

Explanation:  ..............................................................................................................................

 .............................................................................................................................................. [4]

 (c) Portsmouth’s passenger terminal provides a range of facilities to meet different passenger 
needs.

  Complete the table below by identifying a service/facility which meets each type of passenger 
need. [3]

Passenger type / need Service / facility provided

Mother with infant

Check personal e-mail

Foreign currency

Turn over
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 (d) Discuss the likely reasons why different ferry operators have booking offices located inside 
Portsmouth’s passenger terminal.

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 .............................................................................................................................................. [6]

 (e) Assess the services which are provided by Tourist Information Centres in the UK for the 
convenience of international travellers.

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................



13

Turn over© OCR 2009

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 .............................................................................................................................................. [9]

[Total: 25]
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4 Refer to Fig. 4, part of an article about UK travel trends.

Flight Centre Predictions for Travel Trends in the Future:

Cruising:  Cruising is the biggest growth area in the UK travel industry with the 
expansion in the provision of affordable cruises in the Mediterranean and Baltic regions. 
Many families are even taking advantage of the all-inclusive nature of a cruise holiday 
as the best way to see the world and experience all the creature comforts available to 
them. 

River cruising:  River cruising appeals to travellers who are looking for a relaxing way to 
explore Europe. It allows travellers to see life along Europe’s famous rivers, discovering 
small villages and towns and visiting destinations which until now have been relatively 
unexplored such as Hungary, Serbia, Romania and Bulgaria. The range of river cruises 
has expanded and there are now itineraries visiting fascinating places such as Egypt, 
Russia, France and Portugal, plus journeys along the Rhine and Danube rivers.
 
Adventure travel for families:  A whole generation of people have grown up having 
travelled all their lives, from being taken abroad by their parents at a young age to 
taking gap years in exotic locations. There is a growing trend for people with young 
families to still want to visit adventurous destinations with their children. There are a 
number of tour operators which have developed suitable programmes. Children can be 
as enthusiastic about travel as their parents and what better way to bring history and 
culture alive than letting children experience these things first hand. Walking the Great 
Wall of China, staying with a Vietnamese family in the Mekong Delta or discovering 
turtles on the beaches of Costa Rica are now viable options for families. 

Winter sports holidays:  More people than ever before are now regularly taking a 
winter sports holiday as well as their summer break. The development of resorts in 
places such as Slovenia, Bulgaria and Hungary and the good rate of exchange in both 
the USA and Canada have made ski holidays much more affordable. Apart from the 
actual skiing, most ski-lodges provide a variety of activities such as snowboarding,
cross-country trails (walks and hikes), ski-shooing, snow carting, ice-skating, 
tobogganing, quad biking and sleigh rides. Skiing is an excellent activity for the whole 
family. Most ski lodges offer fabulous facilities for children, with special clubs which cater 
for them while the adults take to the slopes or enjoy aprés-ski. 

Source: Easier Media, www.easier.com

Fig. 4

 (a) Identify three destinations which Flight Centre predicts will become popular with UK families 
seeking adventure travel.

Destination 1:  ............................................................................................................................

Destination 2:  ............................................................................................................................

Destination 3:  ....................................................................................................................... [3]
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 (b) Identify two European rivers which are popular cruise destinations for UK travellers.

River 1:  ......................................................................................................................................

River 2:  ................................................................................................................................. [2]

 (c) Identify and explain three reasons for the popularity of winter sports holidays.

Reason 1:  .................................................................................................................................

 ...................................................................................................................................................

Explanation:  ..............................................................................................................................

 ...................................................................................................................................................

Reason 2:  .................................................................................................................................

 ...................................................................................................................................................

Explanation:  ..............................................................................................................................

 ...................................................................................................................................................

Reason 3:  .................................................................................................................................

 ...................................................................................................................................................

Explanation:  ..............................................................................................................................

 .............................................................................................................................................. [6]

 (d) Flight Centre operates 90 retail outlets in the UK for the sale of travel products and services. 

  (i) Name two pieces of legislation which protect the UK consumer when purchasing travel 
products and services. 

Piece 1:  .............................................................................................................................

Piece 2:  ........................................................................................................................ [2]

  (ii) Explain how consumer protection legislation will influence the content of the window 
displays in Flight Centre’s retail outlets.

 ...........................................................................................................................................

 ...........................................................................................................................................

 ...........................................................................................................................................

 ...........................................................................................................................................

 ...........................................................................................................................................

 ...................................................................................................................................... [3]

Turn over
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 (e) Assess the ways in which the Civil Aviation Authority (CAA) influences international travel 
from the UK.

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................
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 ...................................................................................................................................................

 .............................................................................................................................................. [9]

[Total: 25]



18

© OCR 2009

BLANK PAGE

PLEASE DO NOT WRITE ON THIS PAGE



19

BLANK PAGE

PLEASE DO NOT WRITE ON THIS PAGE

© OCR 2009



PLEASE DO NOT WRITE ON THIS PAGE

20

© OCR 2009

Copyright Acknowledgements:

Fig. 1  Source: The Independent, 2007, www.independent.co.uk
Fig. 2  © J Smith / OCR
Fig. 3            Source:  Media Book, Autumn 2008, Portsmouth Port, www.portsmouth-port.co.uk
Fig. 4  Source:  Easier Media, 2006, www.easier.com

Permission to reproduce items where third-party owned material protected by copyright is included has been sought and cleared where possible. Every 
reasonable effort has been made by the publisher (OCR) to trace copyright holders, but if any items requiring clearance have unwittingly been included, the 
publisher will be pleased to make amends at the earliest possible opportunity.

OCR is part of the Cambridge Assessment Group. Cambridge Assessment is the brand name of University of Cambridge Local Examinations Syndicate (UCLES), 
which is itself a department of the University of Cambridge.



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 15%)
  /CalRGBProfile (ColorMatch RGB)
  /CalCMYKProfile (U.S. Sheetfed Uncoated v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.3
  /CompressObjects /Off
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages false
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /SyntheticBoldness 1.00
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams true
  /MaxSubsetPct 100
  /Optimize false
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveEPSInfo true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts false
  /TransferFunctionInfo /Preserve
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile (None)
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 600
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects true
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /Unknown

  /Description <<
    /JPN <FEFF3053306e8a2d5b9a306f30019ad889e350cf5ea6753b50cf3092542b308030d730ea30d730ec30b9537052377528306e00200050004400460020658766f830924f5c62103059308b3068304d306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103057305f00200050004400460020658766f8306f0020004100630072006f0062006100740020304a30883073002000520065006100640065007200200035002e003000204ee5964d30678868793a3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /FRA <>
    /DEU <>
    /PTB <>
    /DAN <>
    /NLD <>
    /ESP <>
    /SUO <>
    /ITA <>
    /NOR <>
    /SVE <>
    /ENU <>
  >>
>> setdistillerparams
<<
  /HWResolution [600 600]
  /PageSize [595.245 841.846]
>> setpagedevice


