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Jagger, E (2005) “Is thirty the new sixty?” Dating, Age and Gender in a Postmodern, Consumer

Society, Sociology. Volume 39(1):89-106

Many people now use newspapers, magazines, dating agencies and a range of electronic media
for the purpose of meeting a partner. Jagger suggests that dating advertisements are a revealing
site for examining the social construction of identities. Previous research has suggested, for
instance, that age is an important source of identity in that the majority of people advertising
for partners mention their age. Based on a content analysis of 1094 dating advertisements in
newspapers, this research aimed to examine how age and gender combine to influence the age
at which people advertise, and the extent to which age remains an important source of identity
for men and women. In short, Jagger aimed to explore the social significance of age and how
this is shaped by gender in the context of a dating market place.

Dating advertisements were taken from two newspapers in Scotland, The Herald and The
Scotsman, and two with a readership throughout Britain, The Guardian and The Independent.
The choice of newspapers was made to reflect the fact that dating advertising is a mainly middle
class activity and readers of these newspapers belong mainly to this social group. Advertisements
were sampled over a four-week period, the first two weeks of March and May 1996. Repeat
advertisements and those for gay and group relationships were eliminated from the sample,
producing a final sample of 1094 adverts. The two variables of gender and age were central
to this research project. For the purpose of the content analysis, gender was operationalised
as male and female. In terms of analysing age differences, Jagger operationalised the sample
into 3 age categories: the young (under 35 years), a mid-age group (35-44 years) and an older
age group (45 years and over). A systematic content analysis was then carried out, producing
quantitative data about the intersection of gender and age in dating advertisements; data was
collated on who advertises, who is looking for whom, and what their relative age preferences
are in advertising for the desired partner.

Before carrying out the research, Jagger made a number of hypotheses; for example, she

hypothesised that:

e Compared to women, men advertise at a younger age and women advertise at an older
age.

*  Men seek younger women in their adverts.

e Some women actively seek a partner younger than themselves.

Of the total sample of 1094 advertisers, 61% (670) were men and 39% (424) were women.
Hence, it is statistically significant that men are more likely than women to advertise for a partner.
Moreover, it appears from the data that their own age continues to be a significant source of
identity for both men and women, with 86% of the sample mentioning their age, 64% of whom
were men and 36% women. With regard to the age at which individuals use self-advertising, the
mean age for men was 35 years, whereas the mean age for women was 39 years. In terms of
age groupings on the whole, the younger one is, the more likely one will advertise. Jagger also
collected data on age differences in relation to prospective partners:

Desired age of prospective partner

Desired age All Men Women
(years) (number) % (number) % (number) %
Under 35 239 44 191 58 48 23
35-44 182 34 100 31 82 39
45 and over 116 22 36 11 80 38
Total 537 100 327 100 210 100
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In her concluding remarks, Jagger notes that there have been few cultural changes in the
traditional ideas about the expected relative ages of men and women in relationships. It would be 40
safe to conclude that although a postmodern society may well be a consumer society, people’s
choices may still be controlled by traditional norms and values.

Answer all questions.

1  Define the concept of consumer culture. lllustrate your answer with examples. [8]

2 Outline and explain two ways in which the media socialises individuals. [16]

3 Explain and briefly evaluate the view that age is the most important source of an individual’s
identity. [24]

4 Using the pre-release material and your wider sociological knowledge, explain and evaluate the
use of quantitative methods to research the importance of age to people advertising for new
partners. [52]

© OCR 2011 G671 Jan11



OCR¥

RECOGNISING ACHIEVEMENT

Copyright Information

OCR is committed to seeking permission to reproduce all third-party content that it uses in its assessment materials. OCR has attempted to identify and contact all copyright holders
whose work is used in this paper. To avoid the issue of disclosure of answer-related information to candidates, all copyright acknowledgements are reproduced in the OCR Copyright
Acknowledgements Booklet. This is produced for each series of examinations and is freely available to download from our public website (www.ocr.org.uk) after the live examination series.

If OCR has unwittingly failed to correctly acknowledge or clear any third-party content in this assessment material, OCR will be happy to correct its mistake at the earliest possible
opportunity.

For queries or further information please contact the Copyright Team, First Floor, 9 Hills Road, Cambridge CB2 1GE.
OCR is part of the Cambridge Assessment Group; Cambridge Assessment is the brand name of University of Cambridge Local Examinations Syndicate (UCLES), which is itself a
department of the University of Cambridge.

© OCR 2011 G671 Jan11




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 15%)
  /CalRGBProfile (ColorMatch RGB)
  /CalCMYKProfile (U.S. Sheetfed Uncoated v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.3
  /CompressObjects /Off
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.1000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams true
  /MaxSubsetPct 100
  /Optimize false
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts false
  /TransferFunctionInfo /Preserve
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile (None)
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 150
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 150
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 600
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects true
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /Unknown

  /CreateJDFFile false
  /Description <<
    /JPN <FEFF3053306e8a2d5b9a306f30019ad889e350cf5ea6753b50cf3092542b308030d730ea30d730ec30b9537052377528306e00200050004400460020658766f830924f5c62103059308b3068304d306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103057305f00200050004400460020658766f8306f0020004100630072006f0062006100740020304a30883073002000520065006100640065007200200035002e003000204ee5964d30678868793a3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /FRA <>
    /DEU <>
    /PTB <>
    /DAN <>
    /NLD <>
    /ESP <>
    /SUO <>
    /ITA <>
    /NOR <>
    /SVE <>
    /ENU <>
  >>
>> setdistillerparams
<<
  /HWResolution [600 600]
  /PageSize [595.245 841.846]
>> setpagedevice


