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Notes and Instructions for Teachers and Candidates

This paper is published on the Edexcel website in September of the academic year in
which the assessment takes place. This will enable centres to plan the teaching of the
unit and allow for development of skills previously acquired in Unit 2. Further advice and
guidance can be found on the Edexcel website.

Each candidate is required to develop and produce a media product in response

to one of the four briefs in this paper. It is advisable that the production and post-
production stages are undertaken once the pre-production stage has been completed by
candidates and following consultation with a teacher.

This paper should be read in conjunction with the specification for this unit, in particular
the sections headed What you need to learn and Delivering this unit.

It should be noted that for the assessment of this unit each candidate needs to produce:

e the pre-production, production and post-production documentation, as evidence for
criterion (a)

e the product made in response to one of the briefs provided, as evidence for
criteria (b) and (c)

e an evaluation of the work, as evidence for criterion (d).

The candidate’s work must include evidence of:

e understanding the production processes

e application of production techniques and skills to the creation of a media
product

e ability to work to a brief

e evaluation of the media product’s fitness for purpose and the candidate’s own
work.

The assessment criteria for this unit and the allocation of marks are shown on pages 7
and 8.

There are no set time constraints on the production, other than that imposed by the
requirement to have the work ready for moderation. All work to be submitted for
moderation must be marked and internally standardised before moderation takes place.

The only moderation opportunity for this unit will take place in the summer term.

Teachers are advised to read the guidance accompanying this paper on the Edexcel
website.
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Introduction

This unit will allow you to put into practice the skills you have developed in Unit 2. You
will create a media product in response to one of the briefs on the following pages. You
will be demonstrating your understanding and skills in pre-production, production and
post-production techniques relevant to your chosen medium.

Remember, you must produce the appropriate documentation to support your
pre-production, production and post-production stages. You must also evaluate
your work in an appropriate format.

Scenario
Broadband Awareness

The Government wants everyone to be able to access and use broadband technology.
This has been identified as key to helping people to communicate with each other and
to find information quickly and easily. They have set up an organisation, Broadband
Awareness, to make people aware of the benefits of using broadband technology.

The Government intend to make a fund available, through Broadband Awareness, to
enable people of all ages to receive training in how to use broadband technology. They
will also provide grants to enable even the poorest communities to install and use the
latest equipment, allowing them to be connected using broadband technology.

In order to raise awareness of the benefits of being connected, Broadband Awareness
have asked schools and colleges to produce a range of media products. These media
products will be used to demonstrate the benefits of using broadband technology.
Different media products will be aimed at different audiences, from young children to
older people. They want you to select a target audience for your media product.

You have been sent the following four briefs and you now need to choose one of them
to work to.

Your media product can be in any style or genre. You will need to decide which particular
medium you are going to work in and the audience you intend to target.

Choose ONE of the following briefs in order to develop an appropriate media product.

Brief 1: Moving Image

Broadband Awareness want everyone to be part of a broadband nation. We see
broadband technology as a major communication tool, enabling communities and
individuals to communicate with each other and find information.

We want you to research, plan and produce a moving image product. It should inform
your chosen target audience about the benefits of using broadband technology. The
message must be appropriate for the target audience. We are happy for your moving
image product to be produced in whatever format you think would be suitable for the
target audience. We would welcome conventional and unconventional approaches to the
subject.
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The moving image product you develop in response to the brief could be in a fictional
or factual genre, and we do not want to restrict your choice of style, content or length.
However, the finished product must demonstrate the benefits of using broadband
technology as a tool for communication and research.

You must include appropriate ideas development, pre-production, production and post-
production documentation as well as an evaluation of your own work.

Brief 2: Audio

Broadband Awareness want everyone to be part of a broadband nation. We see
broadband technology as a major communication tool, enabling communities and
individuals to communicate with each other and find information.

We want you to research, plan and produce an audio product. It should inform your
chosen target audience about the benefits of using broadband technology. The message
must be appropriate for the target audience. We are happy for your audio product to be
produced in whatever format you think would be suitable for the target audience. We
would welcome conventional and unconventional approaches to the subject.

The audio product you develop in response to the brief could be in a fictional or factual
genre, and we do not want to restrict your choice of style, content or length. However,
the finished product must demonstrate the benefits of using broadband technology as a
tool for communication and research.

You must include appropriate ideas development, pre-production, production and post-
production documentation as well as an evaluation of your own work.

Brief 3: Print

Broadband Awareness want everyone to be part of a broadband nation. We see
broadband technology as a major communication tool, enabling communities and
individuals to communicate with each other and find information.

We want you to research, plan and produce a print product. It should inform your
chosen target audience about the benefits of using broadband technology. The message
must be appropriate for the target audience. We are happy for your print product to be
produced in whatever format you think would be suitable for the target audience. We
would welcome conventional and unconventional approaches to the subject.

The print product you develop in response to the brief could be in a fictional or factual
genre, and we do not want to restrict your choice of style, content or size. However, the
finished product must demonstrate the benefits of using broadband technology as a tool
for communication and research.

You must include appropriate ideas development, pre-production, production and post-
production documentation as well as an evaluation of your own work.
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Brief 4: Interactive Media

Broadband Awareness want everyone to be part of a broadband nation. We see
broadband technology as a major communication tool, enabling communities and
individuals to communicate with each other and find information.

We want you to research, plan and produce an interactive media product. It should
inform your chosen target audience about the benefits of using broadband technology.
The message must be appropriate for the target audience. We are happy for your
interactive media product to be produced in whatever format you think would be
suitable for the target audience. We would welcome conventional and unconventional
approaches to the subject.

The interactive media product you develop in response to the brief could be in a fictional
or factual genre, and we do not want to restrict your choice of style, content or file

size. However, the finished product must demonstrate the benefits of using broadband
technology as a tool for communication and research.

You must include appropriate ideas development, pre-production, production and
post-production documentation as well as an evaluation of your own work.

W36500A



9l

114

9l

papieme
e

(9L-€1)

‘9duUdIpne
papuaiul ay1 sabebus
A||nyssax0ns pue yatiq ayy
sassaippe A||n4 ‘AlAnessd
$91RJISUOWBP YdIYM
1npoud eipaw e s3dnpold

(0z-91)

'SUOIIUIUI SH
SaARIYDE A[|NJSSI0NS YdIym
1onpoud eipaw e 01 pajjdde
2Je YdIYM S[|IS |B21uyd9l
pue uonpnpoud jo sbuel
DAISUDIXD U sa1elisuowa(

(9L-€1)

'ssadoud ay1

JO s1oadse ||e s19n0D A|n}
pue pasiueblo [jam K1aA
SI YdIyM UO11ReIuUSWNI0pP
ybnouys sanbiuyday
uononpouid-i1sod pue
uononpoud ‘uondnpoud
-aid jo buipueisispun
JU|[9IX Ue SMOYS

€ pueg el

(zL-6)

‘Aj91e11doidde aduaipne
papualul 9y} sassaippe
pue sy>adse 1sow Ul Ja1iq
93 sassalppe ‘uoneulbew
SWOS $3}RIISUOWDP YdIYyM
1onpoid ejpaw e s3dNpo.d

(SL-LL)

*SUOIIUDIUI S} SIASIYDR
Ajurew yaiym 1onpoud ejpsw
e 0} paljdde aJe yaiym sj|ixs
[ed1uyda} pue uondnpoid Jo
abues poob e sajesisuows(

(¢L-6)

"sa110ba1ed A1essadau ayl
SI9A0D pue 3ied yum padnpoid
SI YdIyM UO11RIUSWNIOP
ybnouyy ssnbiuyday
uononpoud-1sod pue
uononpoud ‘uononpoid-aid Jo
Huipueisiapun Jesd e smoys

Z pueg el

(8-5)

"9dUSIpNE PapUSIUI BY}
pue Jauq ay3 sassalppe ydiym
1npoid eipsw e sadNpo.d

(oL-9)

*SUOIIUDIUI S} SDAIIYDe

ya1ym 1dnpoud eipaw e 0}
paljdde aie yaiym sj|iys |es1uydal
pue uondnpoud jo abues paywi|
9lenbape ue saresisuowag

(8-9)

‘|'e1sp ul paywi| s

YdIym uojieuswndop ybnoiyy
sanbiuy>a1 uononpoid-isod
pue uonsnpoud ‘uondnpoud
-aid jo buipueisispun
91enbape ue smoys

(¥-0)

"9duUdlIpne
papuUalul Y1 pue Jaliq ay} Jo
awos AJuo sassaippe ydiym
1onpoud epaw e sadnpold

(s-0)

‘SUOJIUDIUI SH JO dWOS AJuo
S9A3IYDe Yyd1ym 1onpoud ejpsw
e 0} paljdde a1e yoiym sj|iys
[ed1uyda} pue uondnpoid jo
abues paywi| e salensuowag

(r-0)

‘|1e3ap ut bupydey si

YdIym uolieruswndop ybnoiys
sanbiuydal uononpoud-1sod
pue uondnpoud ‘uondnpoid
-aid jo buipueisispun

pauwWi| e smoys

L pueg el

RLI9}ID JUDWISSOSSY

€0V
)

€0V
(q)

oV
(e)

W36500A

Turn over



09 s)dew |ejol

8 (8-2)

‘AoeINdDE 9|qRIDPISUOD
yum pasn aie Jewwelb jo
s9|nJ 3y} pue uonenidund

‘buljj2ds "uonesiuebio pue
sn>oj poob smoys asuodsal
931 pue AJ3ua1SISU0d swid)
1s1jedads a1eudoisdde sasn

9s0dind 10j ssaully
s33onpoid ay3 JO pue yiom
UMO JO UO[1eN[BAD |BDIID
e ‘Suo11eJISN||1 USSOYD-||oM
JO sIsAjeue yum ‘sapinoid

papieme

e € pueg yiep

“(1-1) = (OMD) UOI11RIIUNWIWOD) UILIIAA JO A)jBND UO passasse aq 03 siauled| Joj AyunyioddQ

(9-9)

‘AoeINDOE SWOS YIIM

pasn aJe Jewwesb Jo sa|nJ
9y3 pue uonenidund ‘bujjads
‘uonesiueblo pue sndoy

WS SMOYs asuodsal ay) pue
SwiJ9} 1s1je1dads awos sas

*9sodind 104 ssaully s,1onpoud
9Y3 JO pue }10M UMO JO
uolen|eA Jeg|d e ‘uoliesisnj|l
91enidoidde yym ‘sapinoid

Z pueg yiep

(b-€)

‘A5eINDDE |PUOISEID0

yuMm pasn aie Jewwelb Jo ssjni
9y pue uonenidund ‘bujjjads
"JUIPIAS S| SN0y e ydwane
awos ybnoyije uonesiuebio
pue Ayed syoe| asuodsal

9y] ‘AiejnqedoA 1sijedads

JO S9SN |BUOISEIDO 3k DI3Y}
1nq abenbue| AepAiana sasn

*9sodind 104 ssaully s,1onpoud
9Y3 JO pue }10M UMO JO
uolen|eAs alenbape ue sapinoid

(z-0)

‘Aoeandde

payWI| YUM pasn aJe Jewwelb
JO S9|nJ 9Yy3 pue uonenidund
‘buljj2ds "uonesiuebio pue
Ke)d sypde| asuodsal ayy

pue abenbue| AepAiana sasn

9s0dind 10 ssaully
5,230npoid 3y} JO pue 3Jom umo
JO uoIeN|eAS DISeq e SIPIAOIJ

L pueg yiep

W36500A



