RECOGNISING ACHIEVEMENT

G729-Event Management
2009

Some examples-approaches

Background

Team member looking at theme relating to Travel and Tourism in Action and took an
adventure activity and other as part of a day trip. This was not part of the
Adventure Tourism Unit.

Some examples

AQ3

Feasibility study containing presentation.

Market research and outcome.

Contingency plan

Risk assessments-one followed with Teacher and team due to constraints imposed by

authority regulations. The second one done by Candidate alone,
AO]

Business plan.
Some of the marketing strategy.
AO1/2
Project planning techniques
¢ Flow chart
e (antt Chart
o Critical path analysis in relation to team role
¢ Financial accounts
e Agenda and fully organised minutes
e Customer feedback data






Feasibility Study Qm 2

My project was based on a adventure tourism activity to Nottingham.

Proposed projects and events (O wt™

Sadie Stockwell- The location of this proposal was in York arfd the idea was to look
around the city centre, go to a museum and then visita’ fudge museum where we would
all make and consume our own fudge. I liked the idea of going to the museum however I
did feel that the trip would have also been much more better if we could also eat at a
restaurant after the activities as we would only have the fudge to eat on the whole trip.
Zenieb Jahangier — The location of this proposal was in Sheffield. The idea was for a race
Karting trip to a outdoor area in Sheffield, dp some shopping in the city centre and then
go out for a meal as a group. ! liked the programme for the day however a disadvantage
was that the go- karting would cost £40 per person.

Sopie Ahmed- This proposal was to take place in Leeds, Roundhay park in a museum
called tropical world. The trip would be from 10:30 am in the morning to 2:30 pm in the
atternoon. This trip’s target market {vas children in year 5 and also possibly year 7. This
was a good idea for a trip for children in junior school which I feel would be very
feasible.

Saida Saloo- This proposal was to go to Birmingham. Firstly we would visit the sea life
centre in Birmingham then students would be given the chance to shop at the large
bullring shopping géntre. Then students would be able to go out for a meal on lady pool
road which is full of lots of restaurants and takeaways. I liked the idea of carrying out
this activity as it feels very feasible however the timing of the transport would have to be
taken in to consideration as Birmingham is located quite far away.

Sumayya Laher- This proposal was to take f‘;ﬂace in Liverpool where we would visit the
Liverpool dock, have a ride on the “duckmarine” , and go to the Beatles museum then at
might have a shiver pool ghost tour. I found this a very interesting proposal however [
felt that It appealed mainly to people who are 30+. This was because many younger
teenagers (15+) would not have a keen interest in visiting docks or the Beatles museum.
Sumera Munir- The location of this propgsal was in Manchester where people would be
able to have a tour around the ManaheSter united stadium and take a look at the
memorabilia. The students would then be able to visit Trafford centre and do whatever
they wanted. This proposal was interesting however there were not a lot of wide variety
of activities on offer. Many people may not have a interest in football / sport which
would make the event bring for them.

Anisa Kazi- The proposal was to visit the Lowry which is a art museum then visit
Trafford centre. However many alternatives were also given such as visiting Manchester
city centre which I found very appeating.

Fatima Mamaniat- This propos&lfﬁfi for visiting Blackpool where the customers would
have to make their own way to the train station and all the different customers would
meet up. The idea was to sit on rides, visit the aquarium, attend a magic shop and go to
the top of the Blackpool tower. There were also alternatives available such as going
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shopping at Blackpool etc, Jfound this proposal very reasonable as it was achievable.
However this would gy be for a day trip which means that many of these activities may
have to be rushed.

Shabana Kiani- This idea was to go to London and have a look around the city centre
where we would be able to shop and go on the-big wheel. However we would also be
visiting Madame Tusauds where all the wax figurines of famous celebrities are. This idea
was also very interesting however this was only a day trip and transport to London
would take a long time which would mean that as a group we would have less time to
look around and explore the city.

Azoo zunisa Sayed- The proposal was to visit a theme park called Drayton manor for the
full day where we would be able to sit on the rides and enjoy the amusements that would
be available. We would then visit atéstaurant called the Indian palace as a group. This
idea was very active and could actually be done however this depends on the
seasonality.

Anisa Ukadia- This proposal was to take place in Nottingham where the target market
would be able to visit any of the two shopping rifres (the Victoria and broad marsh)
then the students would go Karting, I liked-the idea of this day trip however [ also feel
more activities such as looking around the sites of Nottingham or going to museum
would have been more realistic as there would be more time to complete such activities.
Hawa Dokhrat- The location of this proposal was in Leicester where we would be able to
visit the shopping centre and the Shires then we would also be able to visit the space
centre in Leicester. I also liked this proposal because ] felt it was realistic and feasible to
do in one day. L

Zubaida Lunat- MISSING

Safiya Lorgat- MISSING

My proposal

WHAT

My proposal was to visit Nottingham where the customers would be carrying out
adventure activities (Land based). L

i/"'”ﬂ

The main purpose was to have fun and attain a new experience

WHERE

The customers would be visiting the Langar Kart and quad centre where they would
have the opportunity to choose from activities such as go Karting, Paintballing, driving
quads and buggies, and many more. /

WHY

I decided the target market of this trip would be mainly older teenager and young adults

as the majority of these gefiefally enjoy adventurous activities. However I also choose

active older persons as a few people from this target market may also have a taste for

adventure. The number of customers rangeﬂg between 8 and 20 because I did not want too
L
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Aew customers but I did not want too many customers either as they would have to be
together as a group. Therefore having too many customers would cause organisational
problems. The seasonality would mainly be suitable for summer time as people would
not enjoy carrying out activities such as paintball and quad biking in the cold damp
winter. However as activities such as Go- Karting and laser tag could be carried out

Mjnwdbors it would not cause any problems for the customers.

Listed below are some of the main aspects affecting the trip followed by some brief
explanation of the major points.
Strengths o
+  All customers will be Tndoors majority of the time which means the group will not
be affected by the weather.
» There will be a variety of activities for the different customers to carry out which
means they will not get bored. {u«*”n
+ Easy transport such as train has been chosen (Other methods also available)
Proposed transport train is fast (no traffic)
« It will be a Good experience of team-work and none of the potential customers
who were presented with the proposal have carried out any of the activities.
Weakness
* There are many Chances of illnesses and injuries occurring as the activities will
require a lot of physical a%t‘i'{fity and chances of major mechanical failures
especially if the customers are not careful.
¢+ Alternative Transport methods may be more time consuming than train although
they will help to keep the gtotip together.

I felt that the most suitable method of transport to get to Nottingham would be train as it
would be faster than car (45 it is only a day trip and cannot afford to spend a lot of time
on travel) and would also be slightly more cheaper than coach. However there were also
disadvantages associated with this as customers 1 would have to make their own way to
the train station which would cause problems for the group if we had to meet up at train
station in Nottingham. This is because a customer may miss the train they need to catch
which will shorten the time for the trip or a customer may catch a train to the wrong
Nottingham station which may also cause pwbﬁms for the whole group.

Therefore an alternative may be to book a coach although this may be more expensive it
will help to avoid problems of the group members splitting up or getting lost. Travelling
by coach may also mean that it will take Z@@i(g"zime to the destination. This can be
resolved if the coach sets off early from the departing point (Batley Girls High school,
Windmill lane).

The Langar Kart and quad centre was chosen because it offered a range of different
activities however it was also rat;c;}w{me of the top 5 circuits in the United Kingdom. It
was also 15 minutes away from the city centre which meant that If the customers did not
wan to carry out any of these activities they could look around the city centre which has a
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range of activities the customers could be doing such as shopping, arcade games etc.

However the Langar Kart and qt’fad centre also offered alternative activities if the chosen
L

one was cancelled which was also a advantage.

There were many Health and safety Js”sues tha’c were involved with this trip which may
mean that we may have some prdblems. This is because there are certain restrictions that
are applied on the activities which all customers may not comply to eg on the restrictions
says that off road buggy participants must be over 5 ft tall. However not all the potential
customers that were presented with this proposal were over 5 ft tall which meant that
this problem can not be resolved. L

Medical information such as whether the custemier had asthma or diabetes etc did not

exclude any of the customers from participating in the activities which was a advantage.

A major disadvantage were the prices for the event this is because many of them were
£100 for a day trip which many customers would find very expensive. Although the
group packages may be used in order to lower the price they are still expensive.
However many customers may not enjoy the trip or some customers may not enjoy the
activities that the whole -group has chosen to do which will further more be a major
weakness. /”

There is also a p%’)gsibiiity of finding a more cheaper adventure part in Nottingham such
as adrenaline jungle, or finding a adventure park in another area of the UK. However
with this the customers will have to take in to consideration that they may not receive the
same experience or hospitality as they would if they went to a award winning and
nationally recognised centre such as the LKQC.

There are also many other possibilities for this trip as we can choose from a range of
different restaurants (Refer to appendix 1 for atdrge choice).

Another possibility will be to find other ldcations in Nottingham where you can carry out
other activities such as indoor rock climbing or ice skating etc. (Refer to appendix 2)
However we may also be able to change the whole base and structure of the trip and not
do a adventure activity but explore the history and culture of Nottingham by visiting
museums etc. This may allow us to \iis/it;ﬁ(e location when an event is on in Nottingham
(Refer to appendix 3)
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Overall this trip may be feasible if the method of transport such as a coach is used and if
the customers are able to finance the day trip. /
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4550 Miles from Delhi

Maid Marian Way, Nottingham NG1 6HE
£ 0115 847 5111
www.milesfrormdelhi.com

Beat the heat with the hottest dishes colouring. An open theatre’ kitchen

at 4550 Miles from Deihi, one of ensures ihat the aromas and sounds
- Nottingham's fiveliest indian of spicy cooking are never far away,
“‘E H %W restaurants, Classical Indian tradition And clients walting for meals can
is observed and only natural watch our own authentic chefs from
T %g ingredients incorporating fresh herbs Dalhi as they work.
H - %‘: and spices are used in the preparation . - )
" : : The name says it 2l about our o jw’
of our dishes. in this way you jocation. However, the food, fresh and ﬁ%éﬁ“ %‘;{}s bt
experience Indian food as it was L ' !

nvigorating with spices that sparkle,

meant to be, free from gl artificial i mora like 4.5 milas from Defhi,

additives, preservatives and food
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The Cornerhouse

Burton Street, Nottingham NG1 4DB
1: 0115 950 5168
e: info@cornerhouse-nottm.co.uk www.cormnerhouse.tv

Mottingham's top leisure and 20 fantastic outlets including Nandos,
enterfainment complex The Pizza Hut, Subway, TGl Fridays, fcon
Cornerbouse has it alf under one Hair, Jumpin Jaks', Wagamama, Bella
roofl Whether it's the movies, a italia, Strada, Circus Casino plus

beauty treatment, 2 meal, a relaxing award winning restaurant Saltwater. W g %ﬁ%’%
: ’

drink or a visit to a nightclub, The There fs really no nesd to leave the
Cornerhouse is the perfect leisure compiex and located opposite the Q} Mﬁm}
and entertainment venue for all ages, Royal Centre tram stop, it's smack

! NG - ; bang in the centre of the oity. %i,jg" @Lﬁi
W Qg Anchored by a 14 screen Cineworld m{ﬂ A
&%‘w Cinema, The Cornerhiouse is home to -
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Iberico World Tapas

The Shire Hall, High Pavernent, Lace Market, Nottingham NG1 1HN

t 0115 941 G410
wwwh.ibericotapas.com

The team behind Nottingham's multi
award winning World Service has also
created this restagrant that combines
tapas with modern global ceoking. At
{berico Werld Tapas half the menu
offers classic Spanish flavours
(chorizo int red wine}, while the other
half goes global (black cod in spicy
miso}, Offering a relaxed style of
dining the restaurant is located
beneath the Grade i listed former

county gaof that now houses the NGCL
Galleries of Justice, and comblnes the
buildings original features with some
fracitional Moorigh touches.

The carefully selectad wine menu also
means you'll find something to suit
pockst and palette.

Iberice is the perfect excuse to take a
break from & spet of retall therapy or
to unwind at the end of the day.
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Creenl TILL LpTe,

TIrhpad TS ESSENTIAL pS TWERE IS
o Drpdot e Tawt THE AOVERTURDUS

ACTIVITIES MY FINTeu LATE
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& 01909 731649

Lindrick Lodge Restaurant
The Green, Carlton in Lindrick, Notts S81 BAB

e info@lindrickiodgehotel.co. ulkk wwwlindricklodgehotel oo, uk

We have a sslection of menus
available ranging from a three course
table d’hote dinner priced at £12.95
per person, which Is available from
Tuesday to Friday, an extensive a la
carte memy available Tussday to
Saturday, a new lunch menu and of
course & Sunday lunch menu which is
a thrae course menu priced at £16.50
per person.

The restaurant has recently baan
upgraded, and Vileroy and Boch
tableware (New Wavs} has been
introduced. This complimerts

the high quality of food produced,
sourced largely from high guality local
suppliers. A new quality international
wine list has aiso been added, offering
a wide variety including house wines
and champagnes served by the glass
and bottle.

ExTeNp T To L DR FRIOAY DSATROAY | ps Criend

NELNTZGHT OPTIon) SOt B PREMIEL Tap ([
Tigpgle.  Thas BT TNRENSE
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MemSaab

THE

g, LAUTSH,  BfardTepes .

12-14 Maid Marian Way, Nottingham NG1 8HS

1: 0115 957 0009 f: 0115 941 2724

er contact@mem-saab.co.uk www.mem-saab.co.uk

Recognised as Nottingham's finest
indian for the past three years at the
Nottingham Restaurant Awards,
MemSaab has also been
acknowledged as one of the country's
top five Indian restaurants by the
Chserver's Great Food Guide.

Local man and owner Naj Aziz
continues to focus on raising the
experience of indian fine dining whilst

Lenion Lane, Nottingham NGT 25A
1 0115 986 6566 f: 0115 986 0343

Restaurant Sat Bains with Rooms

remaining accessible and affordable
with the 2008 Marden's Restaurant
Guide reconfirming this,

The stylish design fuses conternporary
and traditional Indian eraftsmanship
into a harmonious balance, MemSaab
comfortably seats 150 and its two
refurbished private dining rooms offer
a mix of luxury and seating flexibility
for parties of six to 60.

* foors quality

e: reservaticns@restaurantsatbains.com www.restaurantsatbaing. com

@eee

Chef Sat Bains and his wife Amanda
are the propristors of Nottingham's
only Michelin starred establishment,
Restaurant Sat Bains with Rooms,

Sat has been recognised by fellow
chefs and food writers from all over
the worid for his innovative style of
cuisine. In 1998, as a young chef, he
won the acclaimed Roux Scholarship
- the ultimate award for any chef

embarking on a career in gastronomy.
He spent the following few years
honing his skills and practising his
craft throughout Europe and the UKL

in 2002, he opened Restaurant Sat
Bains with Roorms with his wife
Amanda in their ngtive Nottingham,
They were gwarded their Tirst Michelin
star the following year in 2003, The
accolades continued.

heeanioTy






Roof Top Garden Restaurant

Welbeck Hotsl, Talbot Street, Nottingham NG1 5G5S
£ 0115841 1000 f: 0115 841 1001
e info@welbeck-hotel.co.uk www.welbeckrestaurant.co.uk

With its converdent and accessible
iocation in the heart of Nottingham,
the Welbeck Hotel provides the ideal
choice to accommodate your
requirermeants.

Cur exclusive Roof Garden bar and
restavrant on the fifth floor offers a
Mediterrgnean agimospheres and is
designed 1o help you unwind. All this,
alongside service provided at the

YO! Sushi

£ 0115 872 0280

highest level by people who are
dedicated to making your stay with us
comfortable and relaxing, in fact a
Walbeck memorable experience,

The food served is relatively
uncomplicated, yet retains a hint of
the exolic, and the presentation
outstanding. All main courses are
accompanied by a plentiful serving of
freshly cooked seasonal vegetables.

1 Weekday Cross, Nottingham NG1 2GB

e: yo.nottingham@yosushi.co.ulkk www.yosushicom

YOI Sushi, winner of Best Asian
Restaurant 2007 (Metro naewspaper).
YOI Sushi’s food is fresh, seasonal
and prepared daily by trained chefs.
You can choose from 91 dishes,
including sashimi, makis and nori
wrapped hand rolis through to hot
staples such as chicken katsu curry.

The conveyor belis rotating with
delicious offerings allow you to pick

Ti) SUIGHTLY KRING
OVe kUL ST OoF

and choosd colour codea}dishes
ranging from £1.70 to 85/ ¢

With watgr on tap and soy sauce,
wasabi andrginger ihfrefit of you
when you sit down, jthere Is no faster
way fo enjoy nutritigus, delicious
food instantly.
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Alea

108 Upper Parlizment Strest, Nottingham NG1 BLF

1 0115 872 0601

e infonotte@aleacasinos.com wiamw.aleacasinos.com

Whether you choose te dine in the
elegant, award winning Tapestry,

or sip cocktalls and bsten to live
entertainment in the Hidden Bar

Alea offers endless opportunities for
excitement and glamour, Every detail
of this stunning venue has been
designed to impress, you'll be amazed
ihe moment you step inside. The
gaming floor boasts 24 gaming tablss,
including puntoe banco, black jack,

HR R

mulette, poker, 20 state-of-the-art
electronic games and 60 electronic
roulette machines. You can even
book free Learn to Play sessions!
Membership is complimentary and
compulsery. All first time visitors will
pe required to show 1D, sither a
valid passport or driving license.
Know when to stop before you start
wiwww.gambleawars.co.uk or contact
Gamcare on (845 6000 133.

PR R R RSO S

Aone stopnight out featuring a -~

- theatre' Kitchen Serving o mezzaning

level restaurant, bars upstairs and.
down, large soreeni TVs, live
antertainment over weekends plus the
latest in sicts, slectronic gaming and’
live gaming faciliies - this new casino
development in the famous
Cornerhiouse building really is 1he
night out'to remerber. o

DINE (NERAAR LY 1N THE
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Adrenalin Jungle

Pl STHLL

PCTINTTT

WY

Nottingharmshire's largest outdoor
actvity centre, based in 150 acres of
Sherwood Forest, The Adrenalin
Jungle caters for a wide range of
chients with a large selection of
activities all on the same site,
Activities include paintball, quads,
archery, assault course, 4x4 offroad,
karting and more. 80 whether #'s a
stag do, office party, children’s
parties, team bullding or just a few

CyberGolf

0871 7a4 0284

friends getting together then the
Adrenalin Jungte has something to
offer averyone.

Visit our websi{e 1o see clips of all of
our main activities and find cut exactly
what to expect. if you would fike more
information about any of our events or
you would like to arrange a bespoke
fnerary cal 01623 883980 where a
member of staff wilt be happy 1o heip.

30 5t Jarnes Street, Notingham NG1 6FG

g cotactioyber-gol com wens.ovbher-golioom

CyberGaif is the perfecl venue for a
fun and unigue event you're sure to
remember, whether you're a beginner
or a pro... or even if you've never
played before.

Cur state-of-the-art golf simulators,
putting green, coaching facilities and
{icensed bar make CyberGoif the
perfect venue tor parties or days out
with family and friends. It's the oniy

WONMWLGRITE.

Go Ape! High Wire Forest Adventure

place in the city centre you can play
golf with real clubs and balls. On top
of that you can choose to play from
50 of the worlds greatest courses.

Cpen dally from 10am - 10pm.
Get on course for a great time at
CyberGolf.

Go Apet and experience an
exhilarating trek through the treetops
vig rope bridges, Tarzan swings and
zip slides up to 35 feet above the
forest flucr. Ideal for friends, families
and corporate groups, Go Ape!
provides approximately three
memorabie hours of adrenalin-fuelled
fun and a great sense of
accommplishment.

L gy Bouevard, Mot
TOT1D 3R GO06 0115 518 G003

Nottingham Tennis Centre
i sharn NG7 20H

Cpen February half term, daily March
- Qctaber, weekends in November,
Minimum age 10 years, minimum
height 1 metre 46 cm, maximum
weight 130kg. Under 18 year olds
rmust be accompanied by a
participating adult.

Booking essential - watch peopie Go

Ape! and book af waww.goape.co.uk or
call 0845 843 9264,

wyrwnotinghamcity. govaidieisurecanires

in Europe and is home to the
prestigicus Nottingham Open, which

international altention.

The Tennis Centre is not just for
playing tennis, you can also work out
it the gym, relax in the sauna or
steam ropm or browse in the pro
shop, Edge, There are many fitness

o & 14 il &

Cur Tennis Centre is one of the largest

as a forerunner to Wimbledon attracts

classes from aerobics to yoga and
plenty of children's activities too, The
Tennis Centre has something to offer
everyone from those seeking gentle
exercise to fitness fanatics!

ACPENTTX






DITFEERENT TYPES OF ADVENTURE
s LTS PRE pUALLIABE.

The £43million National ice Centre in
Nottingharm city centre is the UK's
premier venue for ice sports,
ehtertainment and conferencing.

With two Olymple sized ice rinks the
centre is open daily for public ice
skating and lessons.

One of the ice pads transforms the
centre into the 10,000 capacity
Mottingham Arena - the East
Midland’s largest concert venue -
where you can catch the biggest
artists from Justin Timberlake and
Diana Ross to bands like Foo Fighters
and The Killers. You can alsc watch
the Nottingham Panthers in home
action.

I's & venue that has style and space
) for all your conferencing requirements,
e sl ; - From small training sessions or

product launches for 220 people, to

National lce Centre and Nottingham Arena  AGMs for 10,000 people - the
Nottingham Arena can meet all your

Botero Squars, The Lace Market, Nottingham NG LA fieeds.

0715 853 3600

www . national-ice-centre.com / wanwnnotingham-arens. oom

WREDHONM

The Nationai Water Sports Centre is
set in 270 acres of beautiful country
park, the centre boasts a 700m slalom
course where you can expetisnce the
thritls and spifls of white water rafting.
a 2000m regatta iake that is used for
national and international events,
salfing, kayaking and cancelng, and a
water ski cableway ideal for learners
all the way through to competition
ready pros.

Mews for 2008 the National Water
Sports Centre is pleased to introduce
a brand new top of the range Harpers
gym facility and adventure assault
course {ideal for any type of event or
day out). As well as all of this the
centre also has five conference
rooms, accommodation for up to 60
people and a fully licensed restaurant
and bar area, Whether it's a family day
out, stag/hen event, party or justa
stroll around site there is literally
something for everyone,

APPENDIX 2
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Bibliography- Travel and Tourism

Google - research Nottingham Railway stations

Google maps- Nottingham

Oneforallgroup.com

Nottingham guide

Videos of activities were shown which were from the following websites:
Karting

http://www.one4allgroup.com/karting html

Quad Bike

http://www.onedallgroup.com/bugsafari.html

Powerturn Racing

http://www.one4allgroup.com/bugpowerturn.html /
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Feasibilitv study

TRAVEEL AND TOURISM IN ACTION
-
The size of our group that will be organising the event will be 7 people who possess a
number of different skills as they are from different aqyaéemlc and social abilities and the type
of project that were are all interested in holding and will help to stimulate the group will be a
adventure tourism activity. We will find out the preference of the customers by carrying out a
questionnaire and see whether they will be interested in the event.

The two different destination that we have proposed for the adventure activity trip are
Manchester (chill factor) and Bradford (ice rink). There are many different snow and ice
activities that can be carried out at the chill factor m‘_Manchester whereas the customers will

only be able to ice skate when they visit the Bradford ice rink
o -

. C}z;»(_‘.i.bﬁ A
The seasonahty of the destination will be very 1mportant because we will need to find out (f(\ ’T«*§
whether the destination that we intend to visit will be open or not. However the ice rink and 5’%3 )
the chill factor will be open during December as this is the month that we intend to organise

the trip in. We will also have to make a effective markehng campaign in order to make sure

that the customers get a tangible product. Thetefore it will be necessary that we get the

correct products and services advertised for the trip that-we will carry out because we will

have to meet the customers expectations. Perish abﬂiﬁ/ willbeVery important because if we

book a number of places altogether for the adventurbus activities that we will have to carry

out and we do not attract enough customers for the trip then we will not be able to receive a

refund as the activities for both of these trips will have been booked. This will also mean that

we will lose a lot of revenue for the trip and will make a loss.

Lo
SWOT
CHILL FACTOR (MANCHESTER)
STRENGTHS WEAKNESSES e
V"
There are many different strengths that Majority of the activities that are
are associated with the visit of chill available are expensive and therefore a
factor. lot of the customers may not be able to L
afford them. p/ %

Chill factor specialises in adventure ski,
snowboard and snow activities and the There is a limited number of people that

customers will have a lot of different will be allowed to do specific activities )
types to choose from. Refer to appendix | which will mean that not all of the -7
1 to view the different activities thatare | customers will be allowed to carry oug//
available. the same activities. This may mean that

many of the different friends may be
The services available at the chill factor separated and placed in another group to

are very good as it has won many do the activities.
awards in the past which prove that it
has good standards. Customers who will be interviewed may

want to carry out different activities to







The staff at the chill factor are all
qualified in lot of different aspects which
will be of use to the customers if any
major incident is to occur to the
customers. T

e
o

s

o
The chill factor will be a new experience
to the customers as many of them have

not been here before.

many others which may mean there may
be a clash in the interests.

e

L

OPPORTUNITIES

There will be many different
opportunities for the customers as they,”
have a range of activities to choose from.
There will be a possibility of carrying out
more than adventurous activity. This will
widen the customers experience.

Many different attractions are located
nearby the chill factor. This will mean
that they customers may have the
opportunity to visit the different

attractions that are situated nearby su?l/
f

as the Trafford centre which has a lot
different shops and a games arcade
centre,

THREATS P

o

P _
p T he activities have to be booked in

advance This may mean if the business
books the activities and there is not a lot
of take up from customers then the
business will be in a loss as the money is
non refundable.

The distance of travelling to the chill
factor will also take a long time. This
may draw back many customers as they
_thay not be willing to travel such as long
distance for a adventurous activity trip.

-

o

L

ICE RINK (BRADFORD)

STRENGTHS

e

The activities at the ice rink will beuéﬁ;ap
and therefore the customers will be able
to afford these activities. This will help to
make sure that customer are given the
opportunity to have a good adventure
trip at a affordable price.

The location of the trip is near by to the
point where we as the business will be
picking up the customers. This will mean
that it will not take along time to reach
this destination.

Qualified staff will be at hand to show ff'(!
the customers what they will be able 16
do if none of the customers have skated
before. The customers will therefore be
given the care and attention that they

WEAKNESSES

The weakness as that there will only be
one single activity that the customers will
be able to carry out at Ice rink which is
ice skating as this what the centre
specialises in.

The staff at the ice rink gre5 fot as
qualified as the oneg#hat are in chill
factor — which means that if any major
negative occurrence is to happen then
they will not have all the facilities to treat
it Especially if the customers are

. “negligent and do not follow all the rules

there will be a chance of a mishap
occurring.

The ice skating may not be a new
experience for many customers as they

LT
Ao

N






Travel and Tourism in Action

Business Plan

Aims

-Complete the f,ad"{ enturous trip plans on time and also on budget
-Provide a goBd servigerfo the customers

-Ensure that the customers have safe and enjoyable time on the trip
-Use the resources avagyz@le effectively in order to benefit the customers
-To increase the group co-prdination of the customers

-To create a good impression of the group

- To financially break even as a business

-To provide customers with a new adventurous experience.

-To meet the needs of the customers

Cf‘v’f?’b” o
A
Objectives ¥

out 2 adventurous activities:

This will mean that the customers will have a wider experience of adventure as they

will be able to carry out two different tasks of adventure in one day. This will be

measured by whether we will actually be able to get this task done or not. This

objective is also achievable as a chill factor have many different activities to offer the J {é«: !
customers that we will have to book in advance. The timings for the two different i
activities will also be sufficienigs‘fﬁére are timings for the different activities

available nearly every 15 minttes.

-To provide a adventurou;t?yro chill factor where customers will be able to carry

- To ensure that the advenh},mﬁgday is fundable. This will be measured by whether
our business will go ovegthe budget for the trip or not. This will mean that the
activities that we will choose for the trip6 chill factor will have to be decently priced
as there are a range of different act’pfl/tifs to choose from many of which are
expensive. This is achievable as there are a range of activities to suit every budget.

- To gain full knowledge of whaf the customers want prior to the trip. This will be
done by the business ca@dzg‘?;t a sufficient amount of market research to know the
location of the place that the customers would like to visit. This market research
would have to be in-depth for the customers needs to be met. As a business that will
be recently starting up we will ;;?%i a major in depth idea for what the customers
want. This information will be preasured by the amount of data on the customers
wants and needs from the adventurous trip that the business attains through the
research that we carry out.

- To ensure transport is suitable, For this the business will have to research many
different forms of transport methods that will be available. As the customers will be
the ones that will be travelling we as the business will give them a choice of the
transport methods that they will want so that this will be suited to their needs. This is
achievable as there are many different forms of transport methods that are available






in order to get to the destinations of Manchester and Bradford such as trains, cars,
coaches etc which are/é/ll realistic options and methods of transport that are available
that are used widely. This will measured by the amount of customers that choose a
particular methods of transport in order to visit and do that adventurous activity of
their choice.

- To ensure expenditure dc;eé/ not exceed the income. This will be dependent on the
budget of the customers 55 we mainly aim to breakeven as a business. Therefore we
will have to research the prices carefully as well as control and keep our business
expenditure to a minimum. This will be measyréd by the business carrying out
market research and actually being able to sée whether we find decent prices for the
activities that are to be carried out as well as placing a maximum limit of expenditure
on all the different departments in the business.

- The development of the tear_p*%orking skills. This will be developed by all the
different members of the team working together. However this will mainly be
measured by whether the business empioye%@Will actually be able to work together
to create a different adventurous experiepeé for the customers successfully. This will
mainly occur if the business members do not have fall outs and are able to interact
well with each other. This will include the development of many skills such as;
communication- as the Travel and tourism jnaction team will not be able to work
without this. As well as the employees listening to each other, showing respect for
other peoples ideas and opinions and many more features. All this will be developed
as part of the team work.

Viability of chosen project idea

We choose the idea to ca;rﬁ?gut a adventurous trip because it would be a whole new
experience for many of the potential customers. Many of the people would also want
something that is cheap and affordable- we also choose to do an adventure trip
because there were many different choices as to where we could go as there were
many different popitlar locations where no body had been before. However one of
the main issugs'that surrounded the trip was that it had to be affordable.

However arfother motive for the trip was that the customers had to develop their
own learning as well as help with working as a group.

Target Market )
There will be many different customers thatwill be interested in visiting such a

destination but the main people will be interested in this will be active persons that
like adventure. The main target market will be teenagers and young adults that will
be aged between 17-19, However we also intend-to take customers who are from a
older target market as they may also be advefiturous.. This will because they will be
prepared to pay a reasonable amount of nioney for a good day out. The minimum
number of customers that we intend to take are 8 and the maximum is 20.

In order to find out what our target market actually wanted from a adventure trip we
constructed a questionnaire. (See appendix 2).
The results are as follows






Market Research

We completed the market rese;gh’gy handing out a questionnaire to 25 potential
customers.

Customers were given the choice to tick as many options as possible

Which destination would you like to visit.

Destination

Manchester | 30

Bradford 7

Which days would you prefer to go

Days Preferred to go by customers

Customer quanti
— —_—
[ ] (&

o

<

7

e
Monday Tuesday Wednesday Thufsday Friday Weekend

Day

In which month would you like to visit your chosen destination.

Month Preferred to go by customers

Customer quanti

Oct Nov /Tgec Jan Feb Mar
Month

Which type of transport would you prefer.






™,
L

O\

Transport preferred by customers

Customer quantity

Coach Minibus Trai Tax Bus Other
Transport Method

What will be the maximum amount you would be prepared to pay for your chosen
destination (including activity).

e
There were many different results that ¥ere obtained from the customers which said
the amount that they would be prepared to pay which ranged from £100 down to
£10. However when the sums were calculated we found that on average the
customer was prepared to pay £25. /

Customers were asked Whl(_’h other activities they would be interested in doing
besides the adventure act1v1t1es

All 25 customers opted to chcose yes 1o eat at a restaurant after the activity.

Therefore from this data I found ot that the majority of the customers would prefer
to go a destination such as Ménchester in order to carry out a adventurous activity.
This would like to carry out this trip in the month of December on a Friday, with the
majority opting to choose coa,eh as their main method of fransport to reach the
destination.

From the primary market research we have concluded that we will visit the
destination of Manchestef in order to carty out the adventurous trip and the place
that we will visit in order to carry out these trip activities will be chill factor. Chill
factor carries out various different snow activities to suit people of different abilities
and ages and we have,also researched the different prices for the activities. (see
appendix 1 ).

Human Resources

We had many different members LI?{(;/LII‘ team of the travel and tourism group who
would help in organising the i:rztp and we would all have to be interdependent on
each other-this is because we did not just want one person doing all the different
tasks. In order to make this project work we will have to work as a team where we
will have to adopt different roles.






The roles and the names of the people who were given the chance to carry ou

specific tasks is shown in the table below. / ’
L

Name Team Role

Nazima Kapde Managing Director/ Chairwoman

Safiya Lorgat Vice chairwoman /

Zubada Lunat Finance Director :

Sophie Ahmed Human Resources

Shabana Kiani Marketing director

Sadie Stockwell Customer service manager

Sumayya Laher Administration

Organisation chart

[Nazima Kapde

Managing Director } ”
- / S
Safiya Lorgat

[ Vice Chairwoman

i i

| Zubada Lunat Sophie Ahmed Shabana Kiani Sadie Stockwell Sumayya Laher
L Firance Director Hurnan Resources Marketing Director Customer Service Adminisatration

This business will have a flat hierarchital structure because this is because this will
enable the businesses employeesto have a wider span of control over what actions
will be taking place within the business. This will also enable employees of Travel
and Tourism in action to have greater independence in their team roles. It will also
allow a greater flow of communication a gst many of the Managers as they will
be able to communicate more effective}f?@

The roles of the team members are discussed below in more detail.

Nazima is the managing director of-fravel and Tourism group which means that i

will have the responsibility othé/ staff in Travel and Tourism group and therefore én-( A
show leadership skills such as being able to motivate others and developing the team

spirit. Nazima will also have to try and recognise the main issues at Travel and

Tourism group and try and find alterpdtives or solution to problems. Nazima has

some experience on leadership as is'léuzs the Head girl at Batley girls’ high school and

has also been accredited a pass in the introduction to leadership module course. In

terms of Belbins Team roles Nazima ?;e/would be classed as the co-ordinator as she

is good at decision making and handing out tasks but also because she is able to
clarify goals in a effective manner.






The vice chair woman was Safiya Lorgat who would have had to stand in place of
the managing director Nazima Kapde if she was absent.

Sumayya Laher is the company secretary which means that she will handle the
majority of the administration s/%h as the co-ordination and the communication of
the issues that will relate to Trk%el and Tourism group. Sumayya will have to keep
the company records up to date and summarise on any report findings. Sumayya has
sufficient skills to carry out the r(;lfg,./&ré/t are required by Travel and Tourism group
such as good organisational and gémmunication skills. Sumayya is very dedicated to
the tasks that she carries out and she also provides her knowledge and skills when
they are needed. Therefore she would be classed as a specialist.

Finance Director is Zubada Lunat who will be responsible for the financial and
resource management &)h’é/business therefore she will have to keep a track record
of the money going indnd out of the business. She will record all the different
financial transactions and report on the financial status of the business to the
appropriate employees. Zubada has a sufficient amount of mathematical skills and
therefore will be able to carry out thisr®le to a high standard. Zubada is good at
seeing all the options that are avg.ﬂ‘g;;{and also judges accurately. She is also very
strategic and seems to think logically therefore would be classed as a Evaluator and
therefore would make a good finance director as she is a logical thinker.

The Marketing director is Shabana Kiani. She will have to use her creative skills to
advertise Travel and Tourisgrin action trip to the customers. She will also have to
carry out market resear(c/hazz get any customer feedback as necessary so that the
business will be able to maintain customer satisfaction which means that she will
have to work along side the customer services director {Sadie Stockwell) much of the
time. Shabana is creative and imaginative therefore would be classed as the plant
according to Belbins team roles”She would make a good marketing director because
of the explanation give abové.

Sadie Stockwell will also need to use her communication and personal skills to
develop an understanding of the customers that will be faced by Travel and Tourism
group. Sadie will also need A0 work along side the finance director to decide on the
prices of the trips that(\yf&{; organised by Travel and Tourism group. Sadie is a very
co-operative person and is good at interacting with people of different backgrounds
therefore she will be able to fulfil this role to her utmost best. As Sadie is a extrovert
and enthusiastic she a good resource investigator which means that she also has
good communication skills which why she is able to communicate effectively with
many of her colleagues.

The human resources director Sophie Ahmed will be responsible for looking after the
employees of Travel and Tourism group. She will have to find out how to motivate
the team members and also how to develop the skills of the team members that will
work in Travel and Tourism group. Sophie Ahmed will also have to keep a record of
the personnel and fry tg e S/{lre that the working practices within Travel and
Tourism group are appropriate and is in accordance with the law. Sophie is a team
worker because she listens to others and tries to build others relations. She is good at
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co-operating which means that she is able to get on easily with others and therefore
makes a good Human resources director. e

Marketing Strategy

Product

The product that we will be selling to the customers will be the adventurous trip. We
will have to book the adventurous trip to chill factor as well as reserve the table at
the restaurant kebabish. The adventurous trip has been booked though the internet
refer to appendix 7 to see the procedure-of the booking. We were then sent an receipt
of conformation to say the bookingfor the trip had been confirmed.

Price

The price foE /thé"wff:rip will have to be affordable that the target customers will be able
to afford and as from the market research we had found that the customers were
willing to pay 30 theréf weWill have to make sure that we do not go over this amount
and keep this amount as a maximum boundary line. As primary research we found
adventurous activities that would cover this budget of the target customers and have
asked the customers which activities that they would prefer to do via questionnaire.

luge and tubing activities.

This is affordable as they both cost 12 each for 45 minutes and they clothing hire also
costs 5 which addsup to a f6tal of 29 which his under the 30 limit.

However as a business we do netaim to make a profit, we aim to breakeven which
means that we will have to esver all the different costs of the business, travel and

tourism m action.

Promotion

Our businesses targg/tfﬁfistomers will have to be aware of the trip that we will be
selling and the only way will be through promotion. This will be the only method
that will encourage the customer to conie and have a look and even buy the trip
depending on whether the advertisément is appealing or not

We have made some appealing pog;er?(refer to appendix 8) these will be placed on
various different locations around the school so that it captures the readers attention.

Place :

We will market the adventurous trip in school and have many different poster
around various différent locations within the school so that they will be noticed and
taken in to consideration by many of the target customers. The customers will also be
given an opportunity to enquire abbut the trip in more detail by being able to
contact the members in our team. The channel of distribution will be direct as the
customers will have to confirm that they are coming on the trip in person. They will
then have to give their deposit or fudl payment and will then be issued with a receipt
of payment in order to confirm that they have paid.

The adventurous trip will be held at chill factor where the customers will be able to
carry out their adventurous‘@,eﬁviﬁes of the luge and tubing. We will then be visiting
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Wilmslow road where all the customers will have a group meal at kebabish and will
therefore be able to visit the shops that will be on wilmslow road. The meeting point
in the morning will be Batley Girls high school in the common room and this will
also be the drop off point when the trip is over.

Health and Safety

There will be many differerit aspects of health and safety that will have to be
identified for this adventurous trip. Some of the aspects that will be involved will be
explained further below in detail.

Risk assessment

Hazard/ Possible problem | Risk Rating Changes to be made/ Action to be taken
Customer does not turn C3 Depart with out them
up
Customer goes missing C3 a) Try to contact the customer
b} If they do not answer- ask where they
were seen last and make announcements.
¢) Report to reception desk
1f there is a severe case then the police may need
to be called.
Injury eg slips, trips and A2 Accident staff will need to be called
falls
Late 3 Negotiate with the staff at Chill factore
Transport did not turnup | C3 Ensure that the method of transport is in good
condition before we set off. Check the petrol/
servicing on the vehicle.
Accident A3 There will be chance that a accidents may occur
in this case an ambulance will need to be called.
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To view a more detailed éontingency plan ééfo appendix 9.5 (L‘”m v

There are many different problems that could arise on the adventurous trip that we
will be carrying out. Therefore the group have taken precautions on many of the
issues that may arise. v

-In order to make sure that the customers do not lose contact with the team that are
organising the event, they will be a given the contact details (mobile number) of the
managing director of the group, whao il also have the numbers of the rest of the
customers, as well as the staff that will be attending this chill factor trip.

- We will make sure that the drwyat we choose to drive the transport is fully
qualified

-Specific instructions will be given to the customers regarding the meeting points of
the day- however we will also make gure that the group of customers always have a
member of the team present thaf Jids contributed to organising this event.

- The customers will be advised to use the buddy system, where 2 customers will
always have to be present and be together on the trip day. This is so that none of the
customers are left alone- which will decrease the chance of any tragedy occurring.






-A first Aid box will be carried by the4@am organising the trip so that any injuries
may be dealt with in the most agpfopriate manner.

- We will make sure that when we organise the trip that their will also always be a
qualified member of staff present on the site.

The business will have to deal with marfy legal issued such as disability
discrimination and data protection.LThis is because many of the customers may not
be able to attend this trip because it is a adventure trip where they will be required to
carry out a lot of physical activity. This pray mean that it will cast aside the potential
customers who are disabled and willhot be able to carry out the tasks that will be
required.

The data protection will be a issue as C‘I}}tomers will give out personal data which
will be used by the business in orgj,‘;/to contact them regarding any issues that may
arise. This data will have to be secure and put on a network which will only be
accessible by the directors who will need this information.

Contingency Plan

If a problem does occur on the day that we intend to visit our destination then we
have devised a contingency that will be taken in to consideration as an alternative to
the plans that we have already made. ﬂé&;lp,ai’n/ part of the trip will be to carry out an
adventurous trip to chill factor and ther ore it will be necessary that we reach this
destination. Therefore we have devised and considered a different transport option if
the needs arise. Refer to appendix 9 page 3 & 4.
Another major issue is the lunch and asjwe'intend to go and eat at a place called

YR Wilmslow road in restaurant called kebabish however if we are not able to do this

Iy then we shall eat in the chill factor building. This is because there are many options

' Q’? that are available for the customers to choose from. Refer appendix 9 page 1,2,3.

However apart from there being mishaps occurring-to the whole schedule of the day
there are also many problems that can occur whiich 1 have placed in a grid below,

which includes emergency as well as a few non-emergency scenarios that may occur
on the day.

Possible Problems, Hazard or changes Changes to be made

Customer does not turn up (arrive at the given | Depart with out the customer
point at the beginning of the trip the trip day,
before the journey commences)

Customer missing Steps to be taken:

- Try to contact the customer ( all mobile numbers will
have been noted down by staff in the group)

- If they do not answer then try to ask where they were
seen last.

- Report to reception desk

- Make announcements at the location chill factor/
Kebabish.

- Severe case then call police.







In order to prevent this we will already have everyone’s
contact details Wl}gther they are the customer or the
employee in the'business.

Buddy system will be in place all customers and

e

Injury

If an injury takes place then if it is a minor injury then the
first aid box will be used.

If a injury occufs in the chill factor then the accident staff
at the chill-factor accident staff will be called in order to
assess the injuries.

If any major injuries are to occur then the ambulance will
be called and the customers will be sent to hospital.

Late to the chill factor

o

staff so that they are still able to carry out their
adventurous activity.

Transport does not turn up

The transpo;,tfﬂ%at we will choose will have to be checked
whether itis up to the condition and is functioning
properly the day before. Check that the petrol and the
services are up to standard.

Financing of the event

Budget

The initial sources of financé will be from a loan that we will be able to obtain from
the bursar at Batley Girls High School. This will be used as the first from of finance in
order to purchase the activities. The total loan that will be needed will be £312 for the
booking of the luge and tubing activities. -

The main items of expenditure that will'e used will include any costs of the
advertising as well as the primary market research of for the adventurous trip.

The main form of expenditure will be in the customer service as well as the
marketing departments of the business and therefore these two divisions will be
handling the costs as well Lg,s*"ifﬁe finance director in control and working alongside

these two employees.

The fund will be the £60 that we will receive as a grant for our business which will be
used as well as sufficient to ¢over any costs that we will have.
In order to view the businesses accounts please refer to appendix 10.

Occasion Management

As business we have made{ﬂ{e/ final decision as to what will occur in the business.
Many of the steps taken can be seen below as well as the appendix’s enclosed which
show the steps and activities that were undertaken before the event.

Before the event our busig;aéés has actually booked the places for the activity at the
chill factor but unfortunately it was not possible to book the places for all the
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potential customers at the sameﬁttﬁ:i‘e. Appendix 7 shows the booking procedure for
the trip to chill factor. A few ‘days later we received an email on the finance directors
email address for the conformation of the trip to chill factor (see appendix i1 ).

- The letters for the frip have alsoBeen produced so that the customers are able to fill
these in and return them ta.the appropriate team members of the travel and tourism
in action group. Appendix 12.

-We have a precise and projected itinerary for the day (refer to appendix 13 ) as the
lists of the team membeis-that will be in each team for the different activities that are
to be carried out. This will also be handed out to the customer prior to the event and
also on the day of the trip

-We also have a transport,guide (The map with the directions for the destination of
Manchester ) and an aécompanying letter for the driver to make sure they know
where they going. Refer to appendix 14 and 15 fo view this.

- The customers will be issued with a receipt by the finance director after they have
paid for the trip and returpéd their letter with the trip money.

- View appendix 17 to seé all the minutes and agendas of the team meetings that
occurred during the géi”énning and organising of the adventure activity trip.
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First of all we will need to market the b‘ﬁginess. We have to undertake market research to
make sure that this adventurous trip is feasible. Therefore we will give out questionnaires to
the target customers who will be interested in the trip as well as what type of features that
they would be interested in (refer to appendix 2 to see primary tarket research
questionnaire). L

Physical resources Needs

Our business has many different physical resoureés needs

The venue for this event will be at the chill factor as we are holding an adventurous trip, and
therefore chill factor will be an ideal location that hasalready been chosen.

We have also carried out an investigation in the different prices for the different activities that

could be undertaken at Chill Factor. (Refer to appendix 1)

Materials

There were many materials that will be needed for the project (adventurous activity trip).
Resources that are needed-are listed below:

Paper

Large poster

Financial aspects of the project

This is an important aspect of" é‘le business as it is a voluntary business and therefore we will
need to aim to break even as business as no wages will need to be paid. The main costs of the
business will only for the booking and conformation Gt the activities that will be carried out.
Therefore as a business we have decided that we will have to take out a loan. The loan will be
acquired from the Bursar who we will then paybacku$ing the money we receive from the
payments of the customers

Administrative systems

.1//

Cur business will have a formalised adn%ﬁ/{istrative systemn, where we will be able to monitor
the progress of the business and store records of the customers details, and any results that
we will obtain from market research. Many of the mgm‘fgg for meetings and the agenda will
be paper based as well as having a copy stored on a secure network on the computer.
Electronic information and administrative system will also be used. This will be where we
will use email to communicate with anGther company such as Chill Factor.

In order to safeguard the data of people such as their names addresses and telephone
numbers it will be stored on the computer, on a sgetire network which will require a pass
word in order to access it. This password will only be known to the finance director, Zubada
Lunat and the company secretary Safiya Lorgat. This will reduce the chance of any mishaps
occurring with such important data.

i
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Project timescales

As our project consists of many components and parts to it then as well as having lot of
different aspects to it we have devised a Gantt chart to show the time that we have for the

v
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project. On this Gantt chart we have-determined timings for the planning and the
preparations for the activities thit"we will have to carry out. Refer to appendix 3 to view
Gantt chart and appendlx 4 to view travel apdfourism in action flow chart.

(v
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Legai aspects

o

V/T here are many different legal aspects that will need to be taken in to consideration however

the main aspect is the Health and safety of the employees as well as the customers, Therefore
we will undertake a risk assessment in order to make sure that we minimise any problems
that may occur and how these might be solved. See appendix 5, 6.






+Itinerary
Manchester — 12" December 2008

Register in the sixth form common room

Depart from Batley Girls High School
9.00am Through front entrance
Departure in the minibus

Arrive at the Chill factor
Allow time for parking
Get changed into suitable clothing in changing room
(warm clothing, gloves, socks and a warm hat)
States that 45 minutes should be allowed for checking in and
changing

10,30am

Split into two groups of 6 and 7 people
Carry out the two activities consecutively
Activities — Tubing and The Luge

11.30am - 1.00pm Each activity lasts 45 minutes

(approximately) (when one activity is being done by one group the other
activity will be done at the same time but by the other group
and then the two groups will swap)
1.00pm - 1.15pm Change back into normal clothes in the changing room

1.15pm — 2.00pm Eat together in the restaurant in the Chill Factor — The Alpine

2.00pm - 2.30pm Departure for City Centre in the minibus
4,00pm - 4.15pm Departure to Wilmslow Road in the minibus
4.15pm - 6.00pm Meal at Wilmslow Road

Departure from Manchester to Batley Girls High School
6.00pm - 7.30pm Arrival at the school
(timing may change due to traffic)

Although this itinerary does give estimated timings be aware that there
may be changes which are dependant on any unexpected problems
encountered on the day for exampie traffic







Additional Information

The £29 that has been given to us by each individual includes the price of the
activities at £12 each. The additional £5 that was paid will provide each person
with a jacket and trousers that will be hired from Chill Factor which will be
waterproof. Also each individual should bring their own hats, gloves and socks
(please note that gloves are compulsory) so that there will be no additional costs
for them at Chill Factor. However the person can also buy these if they wish from
the Chill Factor for two prices:

They can buy the essentials kit at a cost of £7 which includes:

Socks, gloves and a warm hat supplied in a drawstring kit bag for handy storage.
Alternatively socks can be purchased for £4 or gloves and hats can be purchased
at £3 each.

It is advised that each person either wears suitable footwear or brings some with
them (trainers or boots) as they will be on the ice.

Full length trousers and long sleeve tops must be worn by everyone that is taking
part in a snow activity (jeans may be worn.)

Also you will have to bring money to pay for the meal at Kebabish as this has not
been included in the price of the trip. The amount of money that is needed will
vary per individual but we do recommend that you bring around £10 as this
should be sufficient.

£1 will also be needed for the use of the lockers at the Chill Factor which is
where you will be storing your clothes whilst you are in the hired trousers and
waterproof jacket. Note that a charge of £5 will have to be paid if the locker key
is jost.

You may wish o bring additional spending money as you will have two hours of
free time.






Groups on Arrival at the Chill Factor

Whilst one group is carrying out one activity (e.g. The Luge)} the other group will
carry out the other activity (Tubing.)

Groupof &
This group will first be doing the Tubing activity and then The Luge

Sophia Ahmed

Shabana Kiani

Sumera Munir

Sadie Stockwell

Zenib Jehangir (replaced by either Nabeela or Jamila)
Ms Roberts
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Group of 7

This group will first be doing The Luge and then the Tubing

Safiya Lorgat
Hawa Dokrat
Zubada Lunat
Anisa Ukadia
Anisa Kazi
Nazima Kapde
Sumayya Laher

® & @& & e @ @

Jubing

Tubing allows you to slide down a special track in a huge
rubber ring.

The Luge

e 60m long Luge is a thrilling ice slide inspired by the
Cresta Run, St. Moritz, Switzerland; where you will
experience the buzz of an extreme toboggan run on
specially designed mats.







