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1 (a) Explain two likely benefits to Aurigny Airlines of offering ‘frequent flyers’ points.

(b) Discuss the importance to organisations such as Guernsey Tourism of developing digital
marketing. [9]
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(c) Discuss how Condor Ferries is likely to benefit from EU Passenger Rights Legislation.

(d) Explain two reasons why issuing a press release is an important form of marketing
communication for an organisation such as Guernsey Tourism.
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2 (a) With reference to Fig. 6, explain how the advertisement might attract the attention and interest
of potential customers.

(b) Assess the advantages and disadvantages of using discounted pricing as a way to attract
customers to book a holiday to Guernsey. [9]
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3 (a) Explain two likely benefits to customers of Condor Ferries having a customer charter.

(b) Evaluate the market research methods that Condor Ferries currently use to determine
customer satisfaction. [12]
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(c) Discuss the benefits to both Condor Ferries and its customers of providing the free onboard
publication ‘Ensign’.
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4 (a) Explain two reasons why organisations such as Guernsey Tourism must consider timing and
duration when conducting their advertising schedules.

(b) With reference to Fig. 4, assess the benefits to tourism organisations in Guernsey of
advertising on and inside buses. [9]
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(c)* Condor Ferries and Guernsey Tourism use The Marketing Bureau Jersey Ltd to assist with
their marketing. Assess the benefits to travel and tourism organisations of using a marketing
agency. [12]
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