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1 Refer to Figs. 1a, 1b, 1c and 1d.

 (a) Describe two benefits to the tourist of using Warwick’s local TIC (Tourist Information Centre).
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 (b) Identify and explain two economic benefits to Warwick of it being one of the leading tourist 
destinations in the UK.
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 (c) Refer to Fig 1b and 1c.
  Discuss why VisitEngland has identified Warwick as a national ‘Attract’ brand.
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 (d) Refer to Fig 1c.
  Assess the roles of the agents of tourism development involved in the promotion of Warwick 

as a tourist destination. [10]
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 ...................................................................................................................................................
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 (e)* Evaluate the impact of Merlin Entertainment Group Ltd’s management of Warwick Castle on 
Warwick. [12]
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2 Refer to Figs 2a, 2b and 2c.

 (a) Explain three ways in which the cruise industry is important to Alaska.
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 (b) Discuss why cruise companies visiting Alaska develop and promote responsible practices.
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 (c) Refer to Fig 2c.
  Alaska is a desirable tourist destination. Identify four activities which may explain its popularity.

1  ...............................................................................................................................................
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 (d) Assess the methods used by the Alaska and Canada Small Group Holiday Company to avoid 
negative impacts on the environment.
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 (e) Evaluate the benefits to the host community of tourists using their local services. [10]
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 ...................................................................................................................................................
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3 Refer to Fig. 3a and 3b.

 (a) Describe two political objectives of tourism development.

1  ...............................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

2  ...............................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................
[4]



16

© OCR 2015

 (b) Identify and explain two reasons why visitors had been advised against travelling to Egypt in 
2013.
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 (c) State the sector to which ABTA belongs.
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 (d) Discuss how travel organisations have responded to the political situation in Egypt.
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 (e) Evaluate the likely negative impacts that the 2013 political situation may have had on Egypt 
as a tourist destination. [10]
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 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................
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END OF QUESTION PAPER
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