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(a) Explain the term ‘market segmentation’.

............................................................................................................................................... [2]
(b) Name two types of customer group which Vitalise currently targets.
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(c) Explain one benefitto customers of Vitalise conforming to the European Union (EU) Directive
on Package Travel.
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(e) Using examples, evaluate the benefits to travel and tourism organisations such as Vitalise of
conducting primary market research.

[Total: 20]
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2 (a) Two elements of the marketing mix are product and place. Name the other two elements.

7SO 2]

(b) Describe the product and place elements of Vitalise’s marketing mix.
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(c) (i) Draw and label a product life cycle diagram. [6]

(i) State at which stage of the product life cycle you would place Vitalise. Justify the reasons
for your choice.
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(d) Vitalise will analyse external influences on its marketing environment using a PEST analysis.

Vitalise is a registered charity. Assess how political, economic, social and technological
factors can affect the running of a voluntary organisation such as Vitalise.
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(e) Vitalise was once called the ‘Winged Fellowship Trust’. Evaluate the benefits and drawbacks
to an organisation such as Vitalise of re-branding.

[Total: 44]
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3  Fig. 6¢ shows a Vitalise press release covering a 10k fundraising event.

(&) Suggest three guidelines for the production of a press release.

(b) Other than writing press releases, evaluate the benefits to Vitalise of employing a public
relations officer.
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(c) Brochures are one of the most important promotional media for a travel and tourism
organisation.

Evaluate other forms of advertising which would be appropriate for Vitalise.
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(d) Assess the advantages and disadvantages to a travel and tourism organisation of advertising
in the Vitalise magazine.

[Total: 36]
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If you use these lined pages you must write the question number next to your answer.
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