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Unit F252: Promotion in action
This Support Material booklet is designed to accompany the OCR GCE in Applied Business specification for teaching from September 2009.
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A Guided Tour through the Scheme of Work
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	OCR GCE in Applied Business Unit F252: Promotion in action

	Suggested teaching time
	15 hours
	Topic
	AO3 – Primary and secondary research

	Topic outline
	Suggested teaching and homework activities 
	Suggested resources
	Points to note

	What research?
	As a class go over the handout which outlines the type of research candidates are expected to use.
Candidates working in pairs select the business they wish to use and new product they will promote.  Candidates start to jot down ideas.  Remind candidates the product/service does not have to be a newly invented idea but something the selected business does not currently offer.
Candidates make notes on the presentation.
Candidates decided what the focus of their promotion will be based on the headings used within the presentation.
	Handout on the different types of primary and secondary research candidates are expected to use.
PowerPoint presentation which reviews why businesses promote – make reference to the unit specification page 60 - ‘planning the strategy’, second set of bullet points.
	If candidate’s fail to collect, research and analyse the correct research they will not only loose marks for AO3 but also in AO2 as their promotional strategy will not be fully justified.

	Planning the research 
	Candidates complete the quiz.
Candidates explain the aims and objectives of their promotional strategy.  These should relate to the focus of their strategy described in the previous lesson.
Candidates decide on their target audience.  This needs to be clearly justified.
Candidates outline the type of research they will conduct - this must include primary and secondary as outlined in the unit specification pages 60-61.
Homework - collect a range of questionnaires.
	Quiz - review of aims and objectives.
Handout to help candidates structure their aims and objectives.
	Remember the aims and objectives should be based on the reason the candidate has selected for the campaign – for example, persuading customers that the product can benefit them.
When candidates start selecting the type of research they will use make reference to unit specification page 60-61 ‘Research of the strategy and analysis of the information that is collected’.

	Questionnaire design 
	Working in pairs, candidates review the questionnaires they have collected.  Analyse what they think works well and the structure of the questions they think are less effective.
Candidates design their own questionnaire.  The focus must be on promotion and not the need for the new product/service.  Candidates should make reference to the unit specification page 60 – ‘Research of the strategy and analysis of the information that is collected - primary research’.
	A range of different questionnaires to enable candidates to compare the type of questions asked.
	Questionnaires used in Unit F240 Creating a marketing proposal cannot be reused for this unit.  The focus for this unit is a promotional strategy and not the marketing mix.  The questionnaire must focus on what attracts people to purchase a product or service – is it colour, location of advertisement, frequency of viewing etc.  

	Candidates conduct their primary research
	Candidates undertake their primary research.
Candidates analyse their findings using a range of statistical techniques (unit specification Unit F240 Creating a marketing proposal, page 16 - ‘Interpretation of market research information’).
Candidates provide a summary of their primary research findings clearly stating how this will influence the development of their promotional strategy.
Homework - collect three different types of advertisements.
	Unit specification.
AS Level for OCR Applied Business (Rob Dransfield and Dave Needham) pages 19-21.  1st edition published 2005.
	Candidates cannot achieve mark band 3 if they fail to use a range of statistical techniques.  They will also need to summarise their research findings stating how they will influence the development of their promotional strategy.

	What secondary research?
	Candidates take notes from the presentation.
Candidates work in small groups analysing their advertisements using the handout.
As a group summarise what they feel makes an advertisement effective.
Class discussion on the type of secondary research candidates are required to conduct in order to justify their own promotional strategy.  Make reference to the unit specification page 61 - ‘Research of the strategy and analysis of the information that is collected – secondary research’.
	A variety of different types of advertisements.
Handout which has the following headings – aesthetics, message, fit for purpose, originality.
PowerPoint presentation which provides a definition of the headings above.
Unit specification 
	If candidates fail to analyse their secondary data against the common criteria they will be unable to achieve mark band 3.

	Candidates conduct their secondary research
	Candidates use a range of examples of promotional activity which businesses use to promote a similar range of products or services.  These are analysed against the common criteria - aesthetics etc. 

Candidates summarise their findings clearly stating how their findings will impact/influence the development of their promotional strategy.  The link here is usually the design, use of colours etc.  
	Candidates could use the handout again in order to help structure their evidence.
	It is suggested that candidates look at similar types of advertisements to those they are considering using.  For example, if they are considering developing a website they should analyse competitors’ websites.
If posters are considered they should analyse a range of different posters. 


OCR GCE in Applied Business Unit F252:
Promotion in action

AO3 – What secondary research? 

OCR recognises that the teaching of this qualification above will vary greatly from school to school and from teacher to teacher. With that in mind this lesson plan is offered, as a possible approach but will be subject to modifications by the individual teacher.

Lesson length is assumed to be one hour.
Learning Objectives for the Lesson
	Objective 1
	To gain a working knowledge of the ‘common criteria’, aesthetics etc, (page 61 of the unit specification)

	Objective 2
	To analyse a range of different advertisements against the ‘common criteria’, aesthetics etc

	Objective 3
	To gain an awareness of what makes an advertisement effective


Recap of Previous Experience and Prior Knowledge
In the previous lesson candidates were undertaking and analysing their primary data.  They should have provided a summary which clearly indicates how their findings will influence their choice of promotional media and given them some design ideas.  Their design ideas will be further justified through their secondary research.  Candidates were required to collect three different types of advertisements ready for this lesson.   
Content

	Time
	Content

	15 minutes
	PowerPoint presentation on the definition of the ‘common criteria’. 

	25 minutes
	Candidates working in small groups analysing their advertisements.  Candidates verbally decide what they like and do not like about each advertisement.  These comments are then summarised and recorded against the ‘common criteria’.  Candidates summarise what they feel makes an advertisement effective.  

	10 minutes
	Each group feeds back their findings to the class. 


Consolidation

	Time
	Content

	10 minutes
	Class question and answer session ensuring that candidates fully understand the meaning of each component of the ‘common criteria’.  


= Innovative Teaching Idea


This icon is used to highlight exceptionally innovative ideas.





= ICT Opportunity 


This icon is used to illustrate when an activity could be taught using ICT facilities.
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