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Questions 1 to 3 relate to the information about promotions used by Designer Sales UK (DSUK),
shown in Figure 1.

Figure 1

Designer Sales UK (DSUK) holds sales of samples of clothing ranges from over 100
participating designers including Vivienne Westwood, Martin Margiela, Prada, Allegra
Hick and Iggi. These top name label clothes and accessories are sold for up to 90%
off retail prices. Sales mainly take place in London.

As part of its publicity DSUK has had press releases in fashion magazines such as

Company, Look and Marie Claire, and London publications such as Time Out and
What’s On in London.

1 (@) What would be the advantage to DSUK of using press releases, rather than other
advertisements, to publicise its sales?
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(b) Discuss why DSUK has chosen to send its press releases to the magazines named
in Figure 1.

(Total for Question 1 = 11 marks)
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Figure 2

Each DSUK sale typically has a £1 or £2 admission fee and an offer for people
attending to buy a VIP ticket for £15. VIP tickets include all of the following features:

admission to the sale one hour before other customers
£10 discount voucher for purchases made during the sale
a glass of champagne

a goodie bag to include gifts to the value of £75.

2 (a) Why should the VIP tickets be described as a sales promotion?

*(b) Considering the likely target market and the nature of DSUK’s sales, assess the
appeal of the VIP tickets for customers attending the sales.
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(Total for Question 2 = 14 marks)
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For some of DSUK's sales, the VIP goodie bags have been sponsored by The Body Shop, supplying
samples of items such as soothing lavender and camomile aromatherapy products.

3 (a) Explain the benefits to DSUK of this sponsorship by The Body Shop.

(b) Analyse why The Body Shop would want to sponsor DSUK by providing goodie
bags for DSUK'’s sales.

(Total for Question 3 = 10 marks)
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Questions 4 to 7 relate to promotions used by Greg Hicks to promote his sports and leisure
centre.

Figure 3

Greg Hicks, an accountant by profession, was also a well-known international athlete
who competed for Britain. In February 2013 he opened a sports and leisure centre
in a converted manor house just outside of Ashby in north west Leicestershire.

Local friends and family have already joined the centre, and he is hoping that his

reputation and promotion by word of mouth will be sufficient to attract other local
customers.

4 Explain one strength and one limitation for Greg of relying on word of mouth
promotion for his new business.

(Total for Question 4 = 6 marks)

7
R A O 0 O Turn over
P 4 2 0 0 0 A 0 7 1 6



Figure 4

By May 2013 Greg had decided that he needed advertising that would stand out

more. He looked into the use of roadside billboards for two months and has found

out the following information.

For a large effective advertisement, one billboard would cost between £1,000 and

£1,500 for a two-week display. The billboard would need 48 separate sheets to cover

it. These sheets would need to be designed, printed and attached to the billboard.

In Ashby, Greg considered the following three locations for his billboard:

e on the side of the road leading to the A42 which is used by many people
travelling to work in Leicester, Nottingham and Birmingham

e outside of the entrance to Tesco, the main supermarket in Ashby
e next to the library and the main sports centre, fairly close to the high street.

5 Choose one of these locations and examine how effective that location would be for
advertising Greg’s business.

(Total for Question 5 = 4 marks)
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All businesses are affected by internal constraints which include costs, expertise of staff and technical
resources available.

*6 With reference to the information given in Figures 3 and 4, discuss how important
these constraints are likely to be for Greg’s business when he uses a billboard for his
promotion.

(Total for Question 6 = 11 marks)
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7 Describe how the advertisement should be designed in order to make it an effective
promotion for a billboard.

(Total for Question 7 = 4 marks)
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Questions 8 to 10 are based upon parts of real promotional campaigns that you have studied
during your course.

8 When a business designs a website to promote its products it carefully considers
what will appeal to the target audience and what its major competitors are doing on
their websites.

With reference to a business that uses its own website to promote its products,
answer the following questions.

Name of business

The product being promoted
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(b) Explain why the business’s website is more effective for promotion than those of
its major competitor(s).

(Total for Question 8 = 10 marks)
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9 Businesses that promote their products in the UK and in other EU countries need to
change some of their promotions in order to reflect different languages, cultures and
currencies.

With reference to a business that has changed its promotions to meet these three
factors when selling abroad, answer the following questions.

N AN OF DU ST N S S oo e

Product(s) being promoted

(@) Using examples, show how the business has changed its promotions to address
each of these three factors when promoting its products in the EU.
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(b) Why do some businesses not need to worry about all of these factors when
selling their products in different EU countries?

(Total for Question 9 = 10 marks)
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10 Many businesses use product placement in films in order to promote their goods or
services.

With reference to a business that used product placement in a film, answer the
following questions.

Name of the product being advertised.

(b) How did the nature of the film relate to the nature of the product being shown in
the film?
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(c) Assess any negative aspects of this product placement in terms of it effectively
promoting the product.

(Total for Question 10 = 10 marks)

TOTAL FOR PAPER = 90 MARKS
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